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Sesavali 

 

problemis aqtualoba. dRevandel msoflioSi mimdinare 

globaluri ekonomikuri cvlilebebi, qveynebsa da sawarmoebs 

Soris konkurentuli urTierTobebi saWiroeben mwarmoebelTa 

orientacias momxmarebelTa mzardi moTxovnilebebis 

dakmayofilebisaTvis. amitom mniSvnelovania rogorc qveynis, ise 

regionis da sawarmoTa swori marketinguli strategiebis 

SemuSaveba da praqtikuli ganxorcieleba. 

saqarTvelos dRevandeli mdgomareobidan gamomdinare, 

aucilebelia samewarmeo sferoSi marketinguli strategiebis 

gatareba, romelic gulisxmobs swor sasaqonlo da safaso 

politikas, rac, ZiriTadad, daefuZneba momxmarebelTa 

moTxovnilebebis uwyvet Seswavlasa da miRebuli Sedegebis 

safuZvelze maT dakmayofilebas.  rasakvirvelia, amas unda 

mohyves gayidvebis moculobis gazrda. amasTan, es procesi ar 

unda iyos erTjeradi. momxmarebelTa moTxovnilebebis 

cvalebadoba sakmaod dinamiuria, amitom is ukavSirdeba 

saqonlis konkurentunarianobis amaRlebis uzrunvelyofas. 

dReisaTvis, am TvalsazrisiT, arsebobs garkveuli naklovanebebi. 

aseve aucilebelia gaviTvaliswinoT is garemoeba, rom 

saqarTveloSi mkveTrad gaizarda importuli saqonlis xvedriTi 

wili. momxmareblis didi survilia iyidos samamulo produqcia, 

romelsac gaaCnia konkurentunarianobis iseTi maxasiaTeblebi, 

rogorc importuls. importis zrda iwvevs samamulo warmoebis 

moculobis Semcirebas, rac saboloo jamSi, ganapirobebs 

ekonomikuri mdgomareobis gauaresebas rogorc firmis, ise 

regionis doneze. aRniSnuli problemis gadawyveta SesaZlebelia 
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swori marketinguli strategiebis safuZvelze, rac unda 

daefuZnos marketinguli kvlevebis Catarebas.  

saqarTvelosaTvis avejis warmoeba tradiciuli dargs 

miekuTvneba. avejis warmoeba erovnuli memkvidreobis 

mniSvnelovani nawilia. avejis warmoeba imereTis regionuli 

bazris ganviTarebis strategiuli mimarTulebaa, romelmac unda 

uzrunvelyos regionis konkurentunarianobis amaRleba, 

ganviTarebis doniT, qarTuli avejis bazari msoflio masStabebs 

mkveTrad CamorCeba, amitom marketinguli kvlevebis safuZvelze 

bazris formirebis aucilebloba ukve arsebobs. aRniSnuli 

problemis simwvavem qarTul samecniero literaturaSi am 

problemis arasakmao gaSuqebam ganapiroba sadisertacio Temis 

aqtualoba da kvlevis mimarTuleba. 

problemis Seswavlis mdgomareoba. sawarmoebisaTvis 

mTavar problemas warmoadgens sakiTxi, Tu ra da rogori saxis 

produqcia gamouSvas. amasTan, mniSvnelovania warmoebuli 

produqciis gasaReba rogorc saSinao, ise sagareo bazarze. 

aRniSnuli problemis gadawyveta moiTxovs 

konkurentunarianobis sakiTxebis Seswavlas, romelic 

uzrunvelyofs firmis da mTlianad qveynis warmatebas 

saerTaSoriso bazarze. konkurentunarianobis problemis 

gamokvlevas mravalma mecnierma miuZRvna Tavisi naSromebi. maT 

Soris aRsaniSnavia: m. porteris, a. pankruxinis, r. 

fatxutdinovis, i. begis, v.levitis, f. kotleris, e. golubkovis, 

t. krestovas, n. nikolaevas, l. Sexovcevas, l. lapickaias, d. 

SevCenkos da sxvaTa Sromebi. saqarTveloSi 

konkurentunarianobis sakiTxis Seswavlas naklebi yuradReba 

eTmoba. magram miuxedavad amisa, aq mravali sayuradRebo Sromaa 
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gamoqveynebuli. am TemasTan dakavSirebiT, SeiZleba davasaxeloT 

e. baraTaSvilis, e. xaraiSvilis, k. cimantias, j. zarandias, S. 

veSapiZis, n. Toduas, i. gagniZis, n. xaduris da sxvaTa Sromebi. 

Tumca, unda aRiniSnos is faqti, rom CvenSi naklebadaa 

Seswavlili regionis konkurentunarianobis kvlevis sakiTxi, 

romelic daefuZneba teritoriis marketingis gamoyenebas. Cven 

SevecadeT imereTis regionis magaliTze SeZlebisdagvarad 

mogvexdina konkurentunarianobis Sefaseba teritoriis 

marketingis sakiTxebis gaTvaliswinebiT. 

rac Seexeba sasaqonlo bazrebis Seswavlas, ucxour da 

samamulo samecniero literaturaSi sakmaod uxvad moiZebneba 

Sesabamisi Sromebi. am kuTxiT aRsaniSnavia g.aselis, i. 

beliaevskis, i. gerCikovas, e. golubkovis, a. daialis, a. 

zavialovis, f. kotleris, J. lambenis, s. majaros, n. malhotras, 

g. CerCilis, s. Svables da sxvaTa Sromebi. sasaqonlo bazrebis 

Seswavla sakmaod warmatebiT mimdinareobs saqarTveloSi. 

sasaqonlo bazrebis gamokvlevas saintereso Sromebi miuZRvnes 

qarTvelma mecnierebma. aq SeiZleba davasaxeloT g. berulavas, e. 

bolokaZis, n. Toduas, g. nadiraSvilis, i. xuxuas, g. SublaZis, g. 

julayiZis da sxvaTa Sromebi. Tumca, unda aRiniSnos, rom 

regionuli bazrebis Seswavla SedarebiT axalia saqarTveloSi. 

dRemde naklebadaa Seswavlili regionuli bazrebis 

ganviTarebis marketinguli uzrunvelyofis aspeqtebi, maTi 

Taviseburebebi da winaaRmdegobebi sabazro ekonomikis 

formirebis periodSi. gansakuTrebiT aRsaniSnavia regionuli 

bazris prognozirebis sakiTxebis marketinguli kvleva. Cven 

SevecadeT SeZlebisdagvarad Segvevso es xarvezebi da sxvadasxva 

mecnieris Sexedulebis safuZvelze SegvemuSavebina calkeuli 
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sasaqonlo bazris prognozirebis meTodi, romelic praqtikulad 

gamoviyeneT imereTis regionis avejis bazris ganviTarebisaTvis.  

kvlevis mizani da amocanebi. kvlevis ZiriTad mizans 

Seadgens saqarTvelos damamuSavebel mrewvelobaSi, kerZod, 

avejis warmoebaSi marketinguli strategiebis SemuSaveba, rac 

xels Seuwyobs SemdgomSi am dargis ganviTarebas da 

momxmarebelTa moTxovnis Sesabamisi konkurentunariani 

produqciis miwodebas. dasaxuli miznis misaRwevad disertaciaSi 

dasmulia Semdegi amocanebi: 

• qarTuli avejis warmoebaSi marketinguli 

kvlevebis Catarebis meTodologiuri safuZvlebis 

mniSvnelobisa gansazRvra; saqarTveloSi regionis 

marketingis xelisSemSleli mizezebis dadgena da 

misi ZiriTadi mimarTulebebis Camoyalibeba; 

• saqarTvelos mrewvelobaSi avejis warmoebis 

wilis warmoCena. am TvalsazrisiT imereTis 

avejis bazris dRevandeli mdgomareobisa da 

ganviTarebis tendenciebis gamovlena; 

• regionis konkurentunarianobis maCvenebelTa 

ranJireba, romelic uzrunvelyofs prioritetuli 

maCveneblebis dadgenas da, rac mniSvnelovania, 

regionis konkurentunarianobis gansazRvras; 

• regionis konkurentunarianobis eqspertuli 

Sefaseba konkurentunarianobis skalis doneebis 

mixedviT; 

• avejis sasaqonlo politikis regulirebisaTvis 

asortimentis marTvis srulyofa bazris 

segmentaciisa da moTxovnis prognozirebis 
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safuZvelze. avejze moTxovnis prognozis 

gansazRvra imereTis regionis bazrisaTvis; 

• avejis warmoebisaTvis marketinguli strategiebis 

SemuSaveba; 

kvlevis sagani da obieqti. sadisertacio naSromis sagans 

warmoadgens marketingis umniSvnelovanesi problemis – 

regionuli marketingis uzrunvelyofis ZiriTadi aspeqtebis 

Teoriuli, meTodologiuri da praqtikuli sakiTxebis 

erToblioba. kvlevis obieqtia saqarTvelos damamuSavebeli 

mrewveloba zogadad, kerZod, imereTis regionis avejis bazari 

da regionis konkurentunarianobis Sefasebis sakiTxebi. 

kvlevis Teoriuli da meTodologiuri safuZvlebi. 

kvlevis Teoriul safuZvels warmoadgens ekonomikuri Teorias, 

sabazro ekonomikis, bazrisa da marketingis Sesaxeb sxvadasxva 

mkvlevarTa samecniero gamokvlevebi da gamoyenebiTi naSromebi. 

sadisertacio naSromSi gamoviyeneT saqarTvelos statistikis 

saxelmwifo departamentis monacemebi, sxvadasxva samecniero 

literatura marketingis, avejis warmoebisa da konstruqciebis 

Sesaxeb, agreTve internetis masalebi da  enciklopediebi. Temis 

calkeul sakiTxze muSaobis procesSi viyenebdiT gamocdili 

eqspertebis da momxmarebelTa gamokiTxvis masalebs. 

kvlevis meTodologiur safuZvels warmoadgens 

mecnieruli kvlevis sxvadasxva meTodi. konkretuli sakiTxebis 

Seswavlisas gamoviyeneT statistikuri dajgufebebis, 

maTematikuri statistikisa da ekonomikur-maTematikuri 

modelirebis sxvadasxva meTodi. muSaobis procesSi farTod iyo 

gamoyenebuli marketinguli kvlevis Tanamedrove standartuli 

da originaluri meTodebi. 
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naSromis mecnieruli siaxle. disertacia warmoadgens 

avejis regionuli bazris ganviTarebis tendenciebis SeswavlaSi 

pirvel  kompleqsur gamokvlevas. sadisertacio naSromis 

siaxleTa Soris aRsaniSnavia Semdegi: 

• Seswavlilia avejis msoflio bazari da 

gamovlenilia avejis bazris ganviTarebis 

ZiriTadi tendenciebi msoflioSi; 

• gaanalizebulia imereTis avejis bazris 

mdgomareoba da dadgenilia avejis warmoebis 

Zlieri da susti mxareebi; 

• gansazRvrulia regionis konkurentunarianobis 

ZiriTadi maCveneblebi da dadgenilia am 

maCveneblebs Soris kavSiri; 

• SemuSavebulia regionis konkurentunarianobis 

Sefasebis meTodika, romelic praqtikulad 

gamoyenebulia saqarTvelos regionebis 

konkurentunarianobis donis gansazRvrisaTvis; 

• Catarebulia imereTis avejis bazris 

marketinguli kvleva da dadgenilia is faqtorebi, 

romlebic gansazRvraven avejis bazris 

ganviTarebas. 

• SemuSavebulia avejze moTxovnis prognozirebis 

gamoTvlis maTematikuri modeli, romelic 

efuZneba or faqtors, fass da Semosavlebis 

dones; 

naSromis praqtikuli mniSvneloba. kvlevis praqtikuli 

mniSvneloba mdgomareobs imaSi, rom Catarebuli kvleva da misi 

Sedegebi SeiZleba gamoyenebuli iqnas saqarTveloSi arsebuli 
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avejis sawarmoebis mier ekonomikuri da marketinguli 

programebis SedgenisaTvis. kvlevis Sedegad miRebuli Teoriuli 

da praqtikuli rekomendaciebi daexmareba avejis mwarmoebel 

firmebs, gansazRvron bazris ganviTarebis perspeqtivebi da 

miniSnebuli strategiebi realurad gamoiyenon TavianT 

sawarmoebSi. naSromSi SemuSavebulia regionis 

konkurentunarianobis Sefasebis meTodika, rac misaRebia 

nebismieri regionis konkurentunarianobis Sesafaseblad. 

aRniSnuli kvleva daxmarebas gauwevs qarTvel meavejeebs 

gansazRvron bazarze moTxovnis cvalebadoba da moaxdinon 

Sesabamisi marketinguli RonisZiebebis gatareba, agreTve, 

daamzadon iseTi aveji, romelic upasuxebs momxmarebelTa mzard 

moTxovnebs, iqneba konkurentunariani bazarze da gaiyideba 

damatebiTi Zalisxmevis gareSe. 

kvlevis Sedegebis aprobacia da publikacia. sadisertacio 

naSromi ganxiluli da mowonebuli iqna akaki wereTlis 

saxelmwifo universitetis ekonomikis da biznesis marTvis 

departamentis sxdomaze (2009 wlis 2 ivnisi, oqmi #5). 

  disertaciis Sedegebi gamoqveynebulia 7 samecniero SromaSi, 

amaTgan oTxi  gamoqveynebulia saerTaSoriso recenzirebad 

JurnalSi.  

sadiseracio naSromis moculoba da struqtura. 

sadisertacio naSromi moicavs kompiuterze nabeWd 209 gverds. 

igi Sedgeba Sesavlis, sami Tavis, rva paragrafis, daskvnebisa da 

winadadebebisagan. teqstSi CarTulia 36 cxrili da 28 sqema. 

naSroms Tan erTvis rva danarTi da 111 dasaxelebis 

literaturis sia. 

naSromis struqtura aseTia: 
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Tavi 1. bazris regulirebis tendenciebi da avejis 

roli bazarze momxmarebelTa moTxovnilebebis 

dakmayofilebaSi 

 

1.1 bazris ganviTarebisa da regulirebis Tanamedrove 

meqanizmebi 

 

bazari sazogadoebis ekonomikuri cxovrebis obieqturi 

movlenaa da mas mravalsaukunovani istoria aqvs. sabazro 

ekonomikis Camoyalibeba ki ukavSirdeba meurneobis 

kapitalistur sistemas, roca sasaqonlo - fuladma 

urTierTobebma miaRwies ganviTarebis umaRles safexurs da 

moicves sazogadoebrivi cxovrebis yvela sfero. amitom sabazro 

ekonomikaze gadasvlas zogjer cvlian bazarze gadasvliT, rac 

ar aris marTebuli. 

bazari uSualod akavSirebs mwarmoeblebsa da 

momxmareblebs, romlebic fasebis, mogebis an zaralis meSveobiT 

wyveten ekonomikisaTvis umniSvnelovanes problemebs: ra, rogor 

da visTvis vawarmooT. sameurneo saqmianobis sabazro 

organizacia aRmoCnda yvelaze efeqturi. es ganapiroba araerTma 

faqtorma, romelTagan mTavaria Semdegi: sabazro organizacia 

uzrunvelyofs ekonomikuri problemebis warmatebiT gadawyvetas, 

SedarebiT naklebi danaxarjebiT, xolo warmoebis sferosa da 

momxmarebelebs ki - ra da rogor awarmoon ekonomikur 

sistemaSi. 

maSasadame, bazari ekonomikur urTierTobaTa sistemaa, 

romelic mogebis miRebiT dainteresebis safuZvelze 

uzrunvelyofs sawarmoebis, firmebis da sxva sameurneo 
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agentebis efeqtian funqcionirebas. igi sazogadoebrivi 

warmoebis yvela rgols Soris saqonlis, kapitalis, samuSao 

Zalis, teqnologiebis da aS. yidva-gayidvis meSveobiT sameurneo 

kavSiris formaa. bazris obieqturi moTxovnaa momxmarebelze 

maqsimaluri orientacia, romelic ganapirobebs konkurencias 

saqonelmwarmoeblebs da gamyidvelebs Soris momxmarebelTa 

(gasaRebis bazrebis) dasapyrobad. konkurencia amuxruWebs 

fasebis zrdas, ubiZgebs warmoebas mecnierul-teqnikuri 

progresisaken, aiZulebs ekonomikur agentebs aamaRlon 

produqciisa da momsaxurebis xarisxi, Seamciron warmoebis 

xarjebi da ukeT daakmayofilon momxmarebelTa moTxovnebi. 

sabazro urTierTobisaTvis damaxasiaTebelia mewarmeobis 

Tavisufleba da Tavisufali faswarmoqmna. 

bazarze da sabazro urTierTobebze arsebobs mecnierTa 

mravali Sexeduleba. am mecnierTa Sorisaa pol samuelsoni da 

uiliam nordhausi. maTi azriT: 

bazari, pirvel rigSi, gulisxmobs gamyidvelebsa da 

myidvelebs Soris ekonomikur (sameurneo) urTierTobebs, 

romlebic vlindeba saqonlis realizaciis procesSi. es 

urTierTobebi rTuli da mravalwaxnagovania. 

yovelive zemoTTqmulidan bazris cnebis dasaxasiaTeblad 

SeiZleba gamovyoT ori ZiriTadi midgoma: 

1. bazrisa da sabazro urTierTobaTa Sinaarsis 

gadmocema Teoriul-meTodologiuri midgomis 

safuZvelze. am TvalsazrisiT bazari ganixileba 

sami kuTxiT. pirveli - rogorc ekonomikis 

organizaciis wesi, romelic emyareba mewarmeobis 

Tavisuflebasa da saxelmwifos SezRudul 
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rols; meore - rogorc ekonomikuri agentebis 

qcevis wesi; mesame - rogorc azrovnebis wesi 

(sameurneo saqmianobis monawileTa sabazro 

azrovna); 

2. bazris cnebis gansazRvra misi konkurentul-

ekonomikuri Sinaarsis safuZvelze. am 

SemTxvevaSi bazari ganixileba, upirveles 

yovlisa, rogorc meqanizmi, romelic saqonlisa 

da momsaxurebis sxvadasxva saxeebze moTxovna-

miwodebas Soris Tanafardobis gansazRvris 

SesaZleblobas iZleva [1].  

sabazro ekonomika fasebis sistemisa da bazrebis 

meSveobiT adamianTa saqmianobisa da warmoebis sxvadasxva 

saxeobis koordinaciis rTuli meqanizmia. igi komunikaciis 

saSualebaa aTasobiT calkeul adamianTa codnisa da qmedebebis 

gasaerTianeblad. raime centralizebuli informaciis an 

specialur gaangariSebaTa gareSe bazari wyvets warmoebisa da 

ganawilebis problemebs, romlebic Sorsaa gadawyvetisagan 

Tundac yvelaze Tanamedrove kompiuterebiTac ki. aravis ar 

Seuqmnia bazari da igi mainc SesaniSnavad moqmedebs. sabazro 

ekonomikaSi arc erTi adamiani an organizacia ar agebs pasuxs 

warmoebaze, momsaxurebaze, ganawilebasa da fasebze. 

Tavdapirvelad, bazari unda CavTvaloT meqanizmad, romlis 

daxmarebiT myidvelebs da gamyidvelebs SeuZliaT fasebis 

gansazRvra da saqonlisa da momsaxurebis gacvla. 

bazari rTuli meqanizmia, romlis meSveobiT myidvelebi da 

gamyidvelebi zemoqmedeben erTmaneTze, fasebis, saqonlisa da 

momsaxurebis raodenobis dasadgenad. TiToeul bazarze 
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gamyidvelTa da myidvelTa gaerTianebiT, sabazro ekonomika 

erTdroulad wyvets sam mTavar problemas: ra, rogor da 

visTvis vawarmooT. bazrebi moqmedeben Suamavlis saxiT, 

romlebic momxmarebelTa gemovnebebs teqnologiur 

SesaZleblobebTan aTanxmeben [2]. 

bazari (farTo mniSvnelobiT) aris iseTi organizacia 

sazogadoebaSi, romlis aucilebel pirobas sargeblis 

realizaciisaTvis Sromis sazogadoebrivi danawilebidan 

uflebamosilebis, uflebebis da movaleobebis funqciebis zusti 

SemosazRvra warmoadgens. amisaTvis saWiroa ara marto mkacri 

samarTlebrivi reglamentacia, aramed yvela piris 

samarTlebrivi aRqmis maRali done, ekonomikisa da politikis 

sferoSi [3 gv.33]. 

amerikeli profesori filip kotleri bazris cnebas 

Semdegnairad gadmogvcems: bazari – esaa saqonlis yvela 

realuri da potenciuri myidvelebis erToblioba, romelTac 

aqvT erTnairi saWiroebebi da moTxovnilebebi, romlebic 

SeiZleba davakmayofiloT gacvlisas [4]. bazari konkretuli 

saqonlisa Tu momsaxurebis myidvelTa da gamyidvelTa jgufia 

aRniSnavs profesori g. menqiu [5]. amrigad, bazris termini, 

rogorc vxedavT, mravalmniSvnelovania. yvela bazars, 

miuxedavad am aSkara gansxvavebisa, gaaCnia ekonomikuri arsis 

saerTo amosavali, rac moTxovnisa da miwodebis modelisadmi 

yuradRebis gamaxvilebaSi gamoixateba [6]. 

bazris Sesaxeb saintereso ganmarteba mogvca kempbeli r. 

makkonelma da stenli l. brium: maTi SexedulebiT, bazari es 

instituti an meqanizmia, romelic Tavs erTad uyris calkeuli 

saqonlisa da momsaxurebis myidvelebsa da gamyidvelebs [7]. 
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dRevandel msoflioSi arsebobs bazris bevri Tanamedrove 

forma. amis gaTvaliswinebiT, umjobesia bazari ganvsazRvroT 

rogorc nebismieri struqtura, romelic saSualebas aZlevs 

myidvelebs da gamyidvelebs ise moaxdinon garigeba, rom 

SesaZlebeli iyos fasis dadgena da gacvlis procesis 

praqtikuli ganxorcieleba. myidvelebis da gamyidvelebis 

pirdapiri Sexvedra aucilebeli araa. Tanamedrove kavSiris 

saSualebebi uzrunvelyofs maT Soris efeqtiani kontaqtebis 

damyarebas. transportisa da kavSirgabmulobis srulyofam, aseve 

reklamis gamoyenebam, biZgi misca erovnuli bazrebis 

Camoyalibebas. amave faqtorebma gamoiwvies msoflio bazrebis 

Camoyalibebac [8]. 

daviT ZnelaZis azriT Tanamedrove gagebiT `bazarSi~ unda 

vigulisxmoT ara rogorc sabazro moedani, sadac saqonlis 

yidva-gayidva xorcieldeba, aramed rogorc garkveuli raioni an 

regioni, sadac myidvelTa da gamyidvelTa urTierToba imdenad 

Tavisufalia, rom savaWro SeTanxmebis pirobebSi erTsa da imave 

saqonlze fasebi advilad wonaswordebian [3 gv. 67]. 

profesor o. volkovas azriT, bazari obieqturad 

aucilebeli pirobaa saqonlis gacvlis da nebismieri 

Tanamedrove sazogadoebis funqcionirebisaTvis. is eqvemdebareba 

warmoebis kanonebs, romlebic uSualod dakavSirebulia rogorc 

sazogadoebrivi ganviTarebis kanonebTan, aseve bunebis 

kanonebTan. amitom bazari SeuZlebelia TviTneburad, 

xelisuflebis organoebis gankargulebiT Secvalo. 

rogorc saqonelbrunvis sfero, bazari dafuZnebulia or 

mTavar ganmeorebad moqmedebaze. esaa saqonlis gayidva da 

saqonlis yidva. sabazro urTierTobebis gaCena da formireba 
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miekuTvneba gasul saukuneebs, sazogadoebrivi Sromis 

danawilebis safuZvelze naturaluri warmoebis gaqrobis epoqas 

da sasaqonlo warmoebaze gadasvlas. `bazari arsebobs maSin, 

rodesac adamianebi TviTon an Suamavlebis meSveobiT xvdebian 

erTmaneTs imisaTvis, rom gayidon an iyidon saqoneli da 

momsaxureba~ - bazars aseT daxasiaTebas aZlevs Tanamedrove 

ingliseli profesori alan xoskingi. 

nebismieri qveynis ekonomikas ar SeuZlia funqcionereba, 

Tu ar daeyrdno bazris ZiriTad komponentebs. winaaRmdeg 

SemTxvevaSi es iqneboda wminda naturaluri meurneobis 

ekonomika, romelmac Tavisi arseboba Sewyvita ramdenime 

aswleulis ukan. Tanamedrove civilizebulma bazarma ar icis 

saxelmwifo sazRvrebi. is funqcionirebs rogorc msoflio 

bazari da moqmedebs mTeli msoflios masStabiT. aqtiuri 

transnacionalizacia – Tanamedrove dasavleTis bazari, Slis 

ra sazRvrebs erovnul ekonomikebs Soris, viTardeba kapitalis, 

samuSao Zalis, saqonlis Tavisufali gadinebis saSualebiT da 

xels uwyobs nacionaluri meurneobebis urTierTgadaxlarTvas.  

ganviTarebul qveynebSi liberaluri sabazro 

urTierTobis pirvel (da mTavar) gansakuTrebulobas 

warmoadgens sawarmoebis maRali daintereseba gasaRebis bazarSi. 

 bazris meore gansakuTrebuloba gulisxmobs monawile 

subieqtebis samarTlebriv da sameurneo damoukideblobaSi 

maRali donis sakanonmdeblo CarCoebis arsebobas. 

sabazro urTierTobis mesame gansakuTrebuloba imaSia, 

rom– sawarmoebi damoukideblad aregulireben sakuTar 

saqmianobas da iReben pasuxismgeblobas misi Sedegebis gamo [10]. 
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amasTan, l. xodovi meurneobriobis sabazro sistemas, iseve 

rogorc nebismier sxva ekonomikur sistemas, axasiaTebs rogorc 

upiratesobebi, ise naklovanebebi, romlebic pirdapir da 

uSualod gamomdinareoben maTi funqcionirebis 

Taviseburebebidan. 

sabazro sistemis upiratesobaTagan gamoyofen, upirveles 

yovlisa, mis gansakuTrebul dinamiurobisa da TviTregulirebis 

unars, agreTve resursebis ganawilebis efeqtianobas. sabazro 

sistemis upiratesobaa isic, rom igi astimulirebs 

konkurentunariani teqnologiebis SemuSavebasa da farTod 

danergvas da a.S.  

upiratesobebis garda, sabazro sistemas naklovanebebic 

gaaCnia. gamoyofen sabazro meqanizmis naklovanebebis ramdenime 

ZiriTad tips: 

pirveli: marTalia sabazro ekonomika warmoadgens 

dinamiurs, magram arasakmarisad stabiluri sistemaa. igi 

gamoirCeva arastabiluri ganviTarebiT da inflaciuri 

procesebisadmi midrekilebiT. 

meore: sabazro meqanizmis moqmedebis areals gareT rCeba 

da misi araefeqtianobis kidev erTi gamovlinebaa e.w. gare 

efeqtebi. igi warmoadgens sazogadoebriv da kerZo xarjebsa da 

sargeblianobas Soris gansxvavebas. 

      mesame: sabazro sistema ver uzrunvelyofs e.w. 

`sazogadoebrivi~ saqonlis warmoebas da masze sazogadoebrivi 

moTxovnis dakmayofilebas.  

meoTxe: sabazro meqanizmis naklovanebaTa ricxvs 

ganekuTvneba isic, rom meurneobis sabazro sistemis SigniT 

mimdinare procesebs SeuZlia arsebiTad Seasustos konkurencia, 
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romelic sabazro meqanizmis erT-erT aucilebel elements, mis 

mamoZravebel Zalas warmoadgens. igi, erTi mxriv, gviCvenebs 

saqonelmwarmoebelTa ekonomikur Tavisuflebas, xolo, meore 

mxriv, iwvevs sxvadasxva saxis monopoliuri gaerTianebebis 

warmoqmnas [11]. 

zemoaRniSnuli problemebis gadaWra sabazro meqanizms ar 

SeuZlia. amitom erT-erT mniSvnelovan Zalas, romelsac SeuZlia 

daexmaros sabazro ekonomikas aRniSnuli da sxva mankierebis 

daZlevaSi, warmoadgens saxemwifoebrivi regulireba, romelic 

avsebs da srulyofs mas. bazaris saxelmwifoebrivi regulireba 

obieqturi aucileblobaa. magram mis funqcionirebaSi 

saxelmwifos monawileobis formebisa da meTodebis ganxilvisas 

aucilebelia zomierebis dacva. 

T. kerzaias azriT, bazris regulirebas aqvs miznebi, 

romelTagan pirveli dakavSirebulia usafrTxoebis 

problemasTan, meore mizani socialur-ekonomikuri xasiaTisaa, 

mesame dakavSirebulia fasebis disparitetTan. regulirebis 

meoTxe mizani investiciebis mozidvaa, romelic miRweuli iqneba 

finansuri nakadebisa da Semosavlebis gadanawilebiT sxvadasxva 

dargSi [12]. 

l. oniani Tavis erT-erT statiaSi regulirebaSi 

gamoiyofs oTx meqanizms. esenia:. 

1. moTxovnis regulireba; 

2. miwodebis regulireba; 

3. organizaciuli, infrastruqturuli da 

sainformacio xasiaTis zomebis miReba; 

4. sagareo ekonomikuri regulireba [13]. 
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sabazro ekonomikis dafuZnebisa da ganviTarebis 

pirobebSi, radikaluri ekonomikuri reformebis mecnierulad 

dasabuTebisaTvis gansakuTrebul mniSvnelobas swored 

regionuli ekonomika iZens, romelic gulisxmobs mecnierul 

codnas sawarmoo Zalebis ganlagebisa da regionis ekonomikis 

arsebiTi safuZvlebis Sesaxeb. 

n. ketovas azriT, regionuli ekonomika warmoadgens 

erovnul ekonomikur sistemaSi teritoriul-sawarmoo 

kompleqsis sameurneo cxovrebis organizaciis wess, meore mxriv, 

regionuli ekonomika aris mecnierebis dargi, romelic 

Seiswavlis ekonomikur urTierTobaTa teritoriul-

funqcionalur aspeqtebs [9]. 

Cemi azriT, Tanamedrove pirobebSi regionulma 

ekonomikurma politikam sruliad axali Sinaarsi SeiZina. igi 

gadaiqca qveynis strategiis organul nawilad da 

gamomdinareobs erovnuli meurneobis ganviTarebis ZiriTadi 

amocanebidan. igi, rogorc yvela politika, aucileblad moicavs 

mizans da misi ganxorcielebis saSualebebs. 

dRes, saqarTvelosaTvis regionuli ekonomikuri 

politikis mniSvnelovan da ZiriTad amocanad gvesaxeba myari 

Sedegebis miRweva qveynis calkeul regionebSi arsebuli didi 

SesaZleblobebis mqone potencialidan. samwuxarod, qarTvel 

mewarmeTa da biznesmenTa sakmaod solidur nawils, ar aqvT 

gaTviTcnobierebuli regionis sawarmoo-ekonomikuri 

potencialis arsi da Sinaarsi. 

sawarmoo-ekonomikuri potencialis amaRleba pirdapir 

kavSirSia Tanamedrove bazris ganviTarebasTan, romelic 

uSualod dakavSirebulia zogadad im tendenciebis dadgenasTan, 
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rac sabolood xels Seuwyobs msoflio ekonomikur procesebSi 

(msoflio bazarSi) saqarTvelos CarTvis xarisxs da razec 

damokidebulia misi awmyoca da momavalic. 

bazris Sesaxeb ucxoel da qarTvel mecnierTa 

Sexedulebebidan gamomdinare, romelic, ZiriTadad, efuZneba 

kvleviT Sedegebs, Cemi azriT SeiZleba CamovayaliboT bazris 

ganviTarebis Semdegi tendenciebi: 

1. saxelmwifos swori saSinao da sagareo politika; 

2. saxelmwifos mxridan marTlzomieri 

sakanonmdeblo bazis Seqmna; 

3. marketinguli elementebis aqtiuri danergva 

rogorc mikro, ise makro doneze. da a.S. 

i. stepanovas TvalsazrisiT, regionebis sawarmoo-

ekonomikuri potencialis amaRlebis erT-erT umniSvnelovanes 

mimarTulebad unda miCneuli iqnas regionebis sawarmoo 

specializacia. 

zemoT ganxiluli bazris arsis, rolis da mniSvnelobis 

Seswavlis safuZvels warmoadgens marketingi. rogorc 

mravalmxrivi da rTuli movlena marketingi adamianTa 

cxovrebaSi - dafuZnda gasuli saukunis 20-ian wlebSi. 

Tanamedrove marketingi aris firmebs Soris konkurentuli 

metoqeobis Sedegi [14]. 

f. kotlerisa da misi Tanaavtorebis TvalsazrisiT, 

marketingi pirdapiraa dakavSirebuli momxmareblebTan, 

romlebic warmoadgenen marketinguli sistemis sasicocxlod 

mniSvnelovan komponents.. samomxmareblo faseulobebis Seqmna da 

momxmareblebis dakmayofileba Tanamedrove marketinguli 

Teoriisa da praqtikis safuZvelia. marketingis mizania –axali 
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myidvelebis dapirebiT gansakuTrebuli samomxmareblo 

faseulobebiT mozidva da moTxovnilebebis sruli 

dakmayofilebis angariSze arsebuli momxmareblebis SenarCuneba.  

piter drukeri, menejmentis erT-erTi wamyvani specialisti 

wers: `marketingis amocana imaSia, rom gaxados gasaRebis Sesaxeb 

Zalisxmeva arasaWiro. marketingis amocanaa - gaugos 

momxmarebels im donemde, rom saqoneli Seesabamebodes maT 

idealurad… da gayidon sakuTari Tavi~. 

f. kotleri, kolegebTan erTad ganmartavs marketings, 

rogorc socialur da mmarTvelobiT process, romlis drosac 

calkeuli pirebi da pirTa jgufebi saqonlisa da faseulobebis 

Seqmnisa da gacvlis gziT, iZenen yvelafers, rac aucilebelia 

moTxovnilebebis dasakmayofileblad. 

marketingi, rogorc erT-erTi samecniero sfero, 

xasiaTdeba Teoriuli koncefciiT. arsebobs marketingis uamravi 

gansazRvreba. mkvlevarebis mier SemoTavazebuli gansazRvrebebi 

iyofa marTvis procesis socialuri da, marketingis gansazRvris 

safuZvelze. marketingTan, rogorc socialur procesTan midgoma 

asaxavs sazogadoebaSi dakisrebul rols.  f. kotleris azriT, 

marketingis arsi, rogorc socialuri procesi, SeiZleba 

gamoixatos Semdeg gansazRvrebaSi: `marketingi esaa socialuri 

procesi, romelic mimarTulia individebisa da jgufebis 

saWiroebebis da moTxovnilebebis dakmayofilebaze saqonlis, 

momsaxurebis Seqmnis da sxva adamianebTan maTi gacvliT~.    

sadReisod, marketingi unda ganisazRvros ara Zveli 

ganmartebiT - `SesTavaze da miyide~, aramed rogorc myidvelTa 

moTxovnilebebis dakmayofilebis wyaro. 
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f. kotleri da g. armstrongi marketings gansazRvraven, 

rogorc sazogadoebriv da menejerul process, romlis 

meSveobiTac calkeuli pirovnebebi da jgufebi faseulobebis 

SeqmniTa da sxvebTan maTi gacvliT iReben imas, rac surT da 

sWirdebaT. 

marketingi gulisxmobs bazrebis iseT regulirebas, 

romlis Sedegad momgebiani gacvliTi urTierTobebi yalibdeba. 

marketingul procesebze msjeloba mowmobs, rom marketingis 

ZiriTadi ganviTarebis mimarTuleba SeiZleba SevajamoT erT 

sityvaSi  - urTierTobebi [15]. 

`marketingi gulisxmobs bazris marTvas gacvlis 

saSualebiT, romlis mizania adamianTa saWiroebisa da moTxovnis 

dakmayofileba ~ [14]. 

sxvadasxva firmebi iyeneben marketingis gansxvavebul 

meTodebs, formebs, amitom am gagebisaTvis erTmniSvnelovani 

gansazRvrebis micema Zalian Znelia. amerikel avtorebs 

koleqtiuri wignis `gamoyenebiTi ekonomika~ mohyavT 

universaluri, magram zogadi gansazRvreba: `Tu bazari - es 

myidvelebisa da gamyidvelebis Sexvedris adgilia, maSin 

marketingi - saqmianobaa, romelic exmareba maT Sexvdnen~. 

vfiqrobT, aseTi ganmarteba ver asaxavs marketingis cnebis 

Sinaars. 

inglisel profesors a. xoskings mohyavs marketingis ara 

erTi, aramed ramdenime gansazRvreba. kerZod, misi azriT, 

`marketingi esaa imis Seqmna, rac Cven SegviZlia gavyidoT da ara 

imis gasaReba, rac Cven SegviZlia davamzadoT~. meorenairi 

ganmartebiT `marketingi - esaa produqciaze an momsaxurebaze 

myidvelis moTxovnis gansazRvris procesi, maTi gayidvis 
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motivacia da saboloo momxmarebelze ganawileba mogebis 

miRebisaTvis. mesamenairad marketingi - aris menejmentis 

SemoqmedebiTi funqcia, romlis mizania  myidvelis 

moTxovnilebebis dakmayofilebiT vaWrobis ganviTareba da 

dasaqmebis gazrda, agreTve samecniero kvleviTi da sacdel 

sakonstruqtoro samuSaoebis Catareba, am moTxovnilebebis 

dakmayofilebisaTvis [16]. 

marketingis amerikuli asociacia marketings ganmartavs 

Semdegnairad: `marketingi - aris ideebis, saqonlisa da 

momsaxurebis koncefciis, faswarmoqmnis, stimulirebisa, 

ganawilebis, dagegmvisa da realizaciis procesi, romelic 

gacvlis saSualebiT uzrunvelyofs individualuri da 

organizaciuli miznebis dakmayofilebas~. 

p. drukeri Tvlis, rom `marketingi ar SeiZleba CaiTvalos 

calke funqciad, radganac is yovlismomcveli cnebaa.. esaa 

Sexeduleba biznesze. saboloo Sedegis,  e.i. momxmareblis 

TvalsazrisiT. 

 amgvarad, marketingi ganixileba rogorc organizaciis 

funqcionaluri sfero da misi filosofia. marketingis 

filosofia – organizaciis filosofiaa, romelic gvarwmunebs 

imaSi, rom warmatebis miRwevis yvelaze efeqturi xerxia 

samomxmareblo moTxovnis dakmayofileba [17].  

cnobil amerikel mecnierebs r. evanssa da b. bermans 

miaCniaT, rom  ganmartebaSi gazviadebulia saqonliT gasaRebis 

roli, maSin, roca marketingSi mTavaria orientacia 

momxmrebelze, maT moTxovnebze da Sesabamisad, saqonlis 

warmoebaze [18]. 
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rac Seexeba marketingis koncefciis Tanamedrove gagebas, 

is sakmaod mravalferovania. mecnier - ekonomistebi gvTavazoben 

marketingis sxvadasxva ganmartebas. kerZod, mecnierTa erTi 

nawili mas ganixilavs, rogorc saqonlis warmoebisa da 

realizaciis strategiuli marTvis sistemas, romelic 

orientirebulia momxmarebelTa moTxovnilebebis 

dakmayofilebasa da sabazro pirobebze aqtiuri zemoqmedebis 

Sedegad miRebul maqsimalur mogebaze. mecnierTa meore jgufi 

marketings gansazRvravs rogorc saqonlis xelsayreli 

gasaRebis sferos, romelic warmoadgens sawarmos (firmis, 

kompaniis) marTvisa da warmoeba-gasaRebis optimizaciis, saqmiani 

samyarosa da biznesis filosofias. mecnierTa mesame nawilis 

azriT, marketingis cneba gulisxmobs samrewvelo da savaWro 

kapitalis organizaciul-teqnikuri da komerciuli funqciebis 

sistemas, romelic moicavs bazris Seswavlas, fasebis 

politikas, gasaRebis stimulirebas, reklamas, sasaqonlo 

operaciebs (Senaxvas, gadamuSavebas, transportirebas) da 

momxmarebelTa momsaxurebas.  

j. evansisa da b. bermanis azriT, `marketingi - es aris 

saqonelze, momsaxurebaze, organizaciaze, adamianebze, 

teritoriasa da ideebze moTxovnis prognozireba, marTva da 

dakmayofileba gacvlis meSveobiT~. maTi azriT, gansazRvris 

orgvari midgomaa – marketingi – esaa samewarmeo saqmianoba, 

romelic marTavs saqonlisa da momsaxurebis moZraobas 

mwarmoeblidan momxmareblamde an es aris iseTi socialuri 

procesi, romlis meSveobiT ganisazRvreba, Tu rogor 

farTovdeba da kmayofildeba moTxovnileba saqonelsa da 
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momsaxurebaze maTi damuSavebis, miwodebis da realizaciis 

meSveobiT [18]. 

aSS–is q. tulsis universitetis profesoris robert 

xizriCis da q. bostonis marketingis skolis profesoris maikl 

pitersis azriT: `marketingis amocanaa - gamoavlinos mTavari 

garegani da Sinagani faqtorebi, romlebic xels uwyoben bazris 

warmatebiT dauflebas. `marketingi – weren isini - es xelovneba 

imis Sesaxeb, Tu momxmarebels rogori saqoneli da momsaxureba 

unda SevTavazoT, rogoria fasebi, gasaRebis arxebi da 

sareklamo kampaniis organizacia~ [19]. 

marketingis wamyvani Teoritikosis p. drukeris gagebiT, 

marketingi aris Sexeduleba ekonomikis yvela sferoze. 

yvelaferi rac xdeba biznesis samyaroSi – ambobs igi - 

marketingia an Sedis am cnebaSi~ [20]. 

amerikeli biznesmeni hari rouzeni Tavis wignSi `gaxdi 

milioneri~, romelic specialurad qarTveli mkiTxvelisaTvisaa 

dawerili, wers: `termin `marketings~ SeiZleba mieces Semdegi 

gansazRvreba – is aris yidva-gayidvasTan dakavSirebuli 

saqmianoba. Cveulebriv sameurneo cxovrebaSi marketingi moicavs 

produqciis realizaciasTan dakavSirebuli saqmianobis 

sxvadasxva saxeobas, magaliTad reklamas. produqciis 

realizacia mogebis wyaroa, rac mas yvela saxis komerciuli 

saqmianobisaTvis sasicocxlo mniSvnelobis elementad aqcevs~ 

[21]. 

msoflios mecnier-ekonomistebi marketings sxvadasxva 

formulirebiT ganixilaven, magram Tanxmdebian imaSi, rom esaa 

rTuli da dinamiuri sistema, kompleqsuri socialur-

ekonomikuri movlena, romelic uzrunvelyofs marTvis sabazro 
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organizacias. mas aRiareben, rogorc biznesis saqmianobis 

safuZvels.  

i. n. gerCikovas marketingi ganmartebuli aqvs 

Semdegnairad: `marketingi Sida safirmo marTvis iseTi sistemaa, 

romelic mimarTulia bazris moTxovnilebebis Seswavlasa da 

teqnikur ekonomikuri maxasiaTeblebis mixedviT 

konkurentunariani produqciis gamoSvebaze. amitom  marketingis 

filosofia sakmaod martivia: mwarmoebelma unda gamouSvas 

iseTi produqcia, romelic winaswar uzrunvelyofilia 

gasaRebiT da dasaxuli mogebis moculobis doniT~[22]. 

1973 wels polonelma mkvlevarma s. kovalskim daiTvala 

`marketingis~ cnebis oriaTasze meti ganmarteba, rac adasturebs 

am sferoSi moRvawe specialistebis Sexedulebebs Soris 

arsebul gansxvavebebs.  

marketingis safuZvelSi devs termini `bazari~. wignis 

`marketingi teqnikuri saswavleblebisaTvis~ avtorebis v. p. 

fedko, n. g. fedko, o. a. Saporis azriT, `marketingis arsi imaSia, 

rom firmam unda awarmoos mxolod is, risi realizaciac 

yovelgvari pirobis gareSe moxdeba bazris konkretul segmentze 

[23].  

harvardis universitetis profesoris T. levitis azriT, 

`marketingi ar unda gaigivdes saqonlis gasaRebasTan, Tu 

vaWrobis funqcia mdgomareobs myidvelis darwmunebaSi iyidos 

is, rac warmoebulia, maSin marketingis amocanaa - miawodos 

bazars is saqoneli, romelsac momxmarebeli sinamdvileSi 

saWiroebs~. `marketingi – esaa produqciaze an momsaxurebaze 

myidvelis moTxovnis gansazRvris procesi, gayidvebis 
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motivaciebi da saboloo momxmarebelze dayvana mogebis miRebis 

mizniT~ [24].  

arman daiani gvTavazobs Semdeg formulirebas: `marketingi 

esaa teqnikuri meTodebi, romlebic mimarTulia saukeTeso 

fsiqologiur pirobebSi momxmarebelTa survilebis 

dakmayofilebaze~ [25].  

 ruseTis marketingis asociaciis prezidenti a. braverman 

iZleva Semdeg gansazRvrebas: `marketingi sabazro garemos 

formirebisa da masSi sawarmos CarTvis instrumentia~ [26]. 

interes moklebuli ar iqneba aqve movitanoT marketingis 

koncefciis Sesaxeb qarTveli mecnier-ekonomistebis 

Sexedulebebi. 

profesor ilia baqraZis gansazRvrebiT `marketingi - 

sameurneo marTvis is wamyvani dargia, romlis funqciasac 

Seadgens sawarmos yvela im saqmianobis erTobliobis gaZRola 

da marTva, rac uSualod ukavSirdeba momxmareblis 

msyidvelobiTi SesaZleblobaTa gardaqmnas mis efeqtian 

moTxovnamde, ise rom uzrunvelyos Tavisi kompaniisaTvis 

garkveuli mogebis miReba [27]. 

profesor rozeta asaTianis ganmartebiT, marketingi 

komerciuli saqmianobis RonisZiebaTa sistemaa, romelic bazris 

Seswavlisa da samomxmareblo moTxovnaze aqtiuri zemoqmedebiT 

uzrunvelyofs warmoebuli saqonlis da momsaxurebis 

Seuferxebel gasaRebas~ [28]. aseTi ganmarteba Cven  ar migvaCnia 

misaRebad, radgan marketingi marto gasaReba rodia.  

profesor giorgi SublaZis azriT: `marketingis koncefcia 

sawarmos warmoebriv–gasaRebiTi saqmianobis marTvis Sesaxeb 
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mecnierulad dasabuTebuli SexedulebaTa sistemaa, 

ganviTarebuli sabazro ekonomikis pirobebSi~ [29]. 

profesor g. jolia savsebiT iziarebs im azrs, rom 

`marketingi aris saqmianobis sfero, romelsac uSualo kavSiri 

aqvs bazarTan. igi saqonlis realizaciisaTvis bazarTan 

muSaobaa, romlis mizania adamianis saWiroebebis da 

moTxovnilebebis dakmayofileba~ [30]. 

profesor zigfrid grigolaSvils, marketingi gasaRebis 

funqciamde dahyavs. misi SexedulebiT, marketingis arsis 

gagebisaTvis aucilebelia, erTi mxriv, misi ganxilva, rogorc 

savaWro koncefciis saSualebisa da meTodebis sistemis da 

meore mxriv, rogorc saqonlis gasaRebis sistemisa, sabazro 

konkurenciis pirobebSi [31]. Znelia daeTanxmo marketingis aseT 

calmxriv ganmartebas. 

g. julayiZe marketings ganmartavs Semdegnairad: 

`marketingi warmoadgens saqmianobis saxes, romelic mimarTulia 

adamianis moTxovnis dakmayofilebisaken, saqonelgacvlis 

saSualebiT~ [32]. 

profesor g. abramiSvilis azriT `marketingi aris 

mmarTvelobiTi koncefcia, romelic uzrunvelyofs 

organizaciis sawarmoo-gasaRebiTi saqmianobis sabazro 

orientacias~ [33]. 

marketings, rogorc biznesis filosofias,  mravalmxrivi 

gamoyeneba aqvs samrewvelo, yofacxovrebiT da komerciul 

sferoSi, agreTve, jandacvaSi, ganaTlebaSi, socuzrunvelyofaSi 

da a.S [34]. marketingi uzrunvelyofs sabazro pirobebSi 

sawarmos warmatebiT funqcionirebas. marketinguli saqmianoba 
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mudmivad ganicdis ganviTarebas, da Sesabamisad icvleba 

Sexeduleba marketinguli kvlevebis mniSvnelobis Sesaxeb. 

n. Toduas miaCnia, rom marketinguli kvlevebi Tanamedrove 

biznesis erT-erTi aqtualuri problemaa. marketinguli 

kvlevebis organizacia moiTxovs specialuri qvedanayofis 

Seqmnas, misi funqciebis gansazRvras  

amasTan marketinguli kvlevebis meTodebi Cveni 

pirobebisaTvis yovelTvis rodia misaRebi. Cven aucileblad 

unda movaxdinoT garkveuli gamocdilebis safuZvelze sakuTari 

gamokvlevebis organizeba da danergva. romelSic mniSvnelovan 

rols Seasrulebs samamulo marketingis skolis Camoyalibeba. 

saqarTveloSi mimdinare ekonomikuri reforma 

iTvaliswinebs sameurneo saqmianobis axal pirobebs, romelic 

moiTxovs rogorc calkeuli sawarmos, ise sxvadasxva dargisa 

da mTlianad erovnuli ekonomikis doneze, marTvis sferoSi 

Sesabamisi specifikuri midgomebis moZebnas. am saqmeSi ki 

dagvexmareba axali ekonomikuri azrovneba - marketingi, 

dafuZnebuli sabazro urTierTobebis sayovelTaod aRiarebul 

Teoriasa da praqtikaze.  

unda aRiniSnos, rom saqarTvelos ekonomikaSi marketingis 

praqtikuli gamoyeneba sakmaod aqtualuria, radgan is 

daexmareba qarTul meurneobas samomxmareblo bazris 

dabalansebaSi, im rTuli situaciebis daZlevaSi, romelSic 

dRes sawarmoebi, regionebi Tu qveyana imyofeba [35]. 

g. barkalaia miuTiTebs, rom saqarTveloSi moqmed 

sawarmoTa umravlesoba iyenebs marketingis kompleqsis 

sxvadasxva elements. misi gamoyeneba xdeba rogorc sawarmoo, ise 

arasawarmoo sferoSi. sawarmoTa umravlesoba midis im 
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daskvnamde, rom marketingis arsebiTi aspeqti, upirveles 

yovlisa, aris bazris kompleqsuri Seswavla da SemdgomSi, misi 

Sedegebis gaTvaliswineba saqonlis (momsaxurebis) warmoebisa da 

gasaRebis procesSi, rac aucilebeli pirobaa momxmarebelTa 

moTxovnis dakmayofilebisa da sawarmoTa miznis-mogebis 

misaRwevad. magram bazari, rogorc ekonomikuri da socialuri 

realoba, istoriulad yalibdeba da sazogadoebasTan erTad 

viTardeba. amitom marketinguli marTvac am aspeqtiT unda 

ganvixiloT [36]. 

g. barkalaia miaCnia, rom marketingi, rogorc ekonomikuri 

saqmianobis sfero, mravalferovan gavlenas axdens qveynis 

sameurneo cxovrebaze. marketingis miznobrivi meTodis 

gamoyeneba saSualebas iZleva gadavWraT bevri problema da 

gaurkvevloba. saqarTveloSi marketingis rolisa da 

mniSvnelobis ganuxrel zrdas uSualod ganapirobebs sabazro 

ekonomikis formirebis periodSi is gardaqmnebi, rasac adgili 

aqvs CvenSi. sabazro urTierTobebis damkvidreba da Semdgomi 

ganviTareba moiTxovs marketinguli saqmianobis yovelmxriv 

Seswavlas da praqtikul gamoyenebas. 

sabazro ekonomikis pirobebSi marketingi asrulebs mraval 

konkretul da zogadi xasiaTis rols, romelTa Sorisaa: 

warmoebisa da vaWrobis kavSirurTierTobis ganmtkiceba da maTi 

ganviTareba, momxmarebelTa moTxovnilebebis Sesabamisad 

sawarmoTa konkurentunarianobis amaRleba da finansuri 

mdgomareobis ganmtkiceba da sxva [37]. 

S. veSapiZe da e. baraTaSvili Tavis erT-erT wignSi ambobs: 

`rac Seexeba calkeuli regionis doneze marketingis gamoyenebas, 

saqarTvelos Tanamedrove praqtikaSi is naklebad Seswavlili 
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ekonomikuri instrumentia. amitom aucilebelia regionis 

marketingis gaazrebisaTvis sxvadasxva gzebisa da safuZvlebis 

Zieba. regionis socialur-ekonomikuri, bunebrivi, demografiuli 

pirobebis, moTxovnisa da miwodebis, regionis azris 

koniunqturis da regionTaSorisi kavSirebis Seswavla da 

gaanalizeba SeuZlebelia regionuli marketingis Seswavlis 

gareSe. jer kidev gasul saukuneSi cnobili rusi ekonomisti i. 

v. vernadski ambobda: `TiToeul mxares (adgils) aqvs Tavisi 

ideali, TiToeul qveyanas – srulyofis Tavisi formebi, rac 

ucxoa sxvisTvis, magram Rirseulia misTvis. amaSi ibadeba 

mTavari mizezi im gansxvavebis upiratesobis, romelic arsebobs 

sameurneo, sazogadoebriv da politikur mdgomareobaSi~. 

ekonomikuri mecnierebis ZiriTad amocanas vernadski uyurebda 

adamianis moTxovnilebebis dakmayofilebis saSualebebis 

SeswavlaSi.  

amitom, bunebrivia ibadeba kiTxva: ra SeiZleba amisaTvis 

gaakeTos marketingma? konkretulad rogor gamoviyenoT 

marketingis principebi regionis marketingis doneze?  

saqarTveloSi regionis marketingis gamoyenebis 

aucilebloba gamowveulia sabazro urTierTobebis formirebis 

procesiT da msoflio praqtikaSi miRebuli SedegebiT. CvenSi 

regionis marketingi axla idgams fexs. regionis marketingis 

ganviTareba qveyanas daexmareba socialur-ekonomikuri 

mdgomareobis gaumjobesebaSi. 

regionis marketingi aris regionul ekonomikaSi mimdinare 

sakmaod rTuli, mravalfunqcionaluri da dinamiuri saqmianobis 

saxeoba. regionuli marketingi, upirvelesad, unda ganvixiloT 

ara mikro doneze, aramed makro doneze. Tumca, safuZveli mainc 
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mikro doneze unda veZeboT. regionuli marketingis saTanadod 

organizebuli meqanizmis gamoyenebis pirobebSi, sameurneo 

gadawyvetilebaTa miRebis safuZvels Seadgens bazris arsebuli 

da potenciuri moTxovnebi da maTze regionSi arsebuli 

sawarmoebis, organizaciebis da sxva erTeulebis saqmianobis 

morgebis meqanizmis gamoyeneba. amasTan, unda aRiniSnos, rom 

regionis marketingi SeiZleba gavaigivoT adgilis marketingTan. 

regionis marketini wyvets igive amocanebs da iyenebs igive 

saSualebebs, rasac qveynis marketingi.  

regionuli marketingis politikis gatarebis pirobebSi 

gamoiyeneba iseTi elementebi, rogoricaa: regionSi arsebuli 

bazrebis segmentireba da warmoebuli produqciisa da 

momsaxurebis pozicionireba, asortimentuli da samarko 

politika, ganawilebisa da winsvlis strategia. 

regionuli marketingis marTvis strategia warmoadgens 

aRniSnul regionSi mimdinare cvlilebebze arsebuli 

organizaciuli erTeulebis reagirebas. pirvel rigSi, unda 

moxdes sameurneo erTeulebis saqmianobis poziciebis SerCeva da 

Sedegebis Sefaseba, rogorc mimdinare periodSi, aseve 

perspeqtivaSi. Semdeg ganisazRvreba produqciuli sabazro 

strategia, anu biznesis strategia [38]. 

e. baraTaSvilsa da veSapiZes miaCniaT, rom regionuli 

marketingis erT-erTi ganmsazRvreli faqtoria misi 

konkurentunarianoba, romelsac SeiZleba mivakuTvnoT sxvadasxva 

maCveneblebi, kerZod: ekonomikuri potenciali, regionis imiji 

(imijis marketingi) da sxva. am ukanasknelSi SeiZleba gamovyoT 

regionis RirSesaniSnaobebi, romelsac qvemoT ganvixilavT. 
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warmoebis sfero xSirad iZulebulia gaiTvaliswinos 

bazris regionuli gansakuTrebulobebi. msxvili sawarmoebi da 

korporaciebi TviTon ageben marketingul samsaxurs regionuli 

niSnis mixedviT.  

regionis marketingis ganxorcielebisaTvis saWiroa 

SemuSavebuli iqnas strategia, romelic SeiZleba Semdegnairad 

CamovayaliboT:  

1. unda ganvsazRvroT saqmianobis saerTo 

mimarTuleba da amis Semdeg movaxdinoT 

sawarmoebis poziciis ganmtkiceba;  

2. SevimuSaoT konkretuli RonisZiebebi 

programebis miznis miRwevisaTvis;  

3. movaxdinoT regionSi warmoebuli produqciisa 

da momsaxurebis efeqtiani realizacia rogorc 

regionis, ise saerTaSoriso bazarze;  

4. unda uzrunvelvyoT regionSi arsebuli 

sawarmoebisa da organizaciebis morgeba 

potenciuri momxmareblebis moTxovnilebaze. es 

bolo piroba aucilebelia 

konkurentunarianobis SesanarCuneblad. 

winaaRmdeg SemTxvevaSi, SeuZlebeli iqneba 

regionis imijis, rogorc regionis marketingis 

erT-erTi elementis Seqmna. 

regionuli marketingis arsebiTi aspeqtia regionis bazris 

moTxovnilebebis Seswavla da misi maqsimaluri gaTvaliswineba 

saqonlis warmoebis procesSi, winaaRmdeg SemTxvevaSi 

SeuZlebelia konkurentunarianobis SenarCuneba. regionuli 
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marketingis meTodebis praqtikaSi realizaciisaTvis unda 

ganxorcieldes: 

• informaciis iseTi sistematiuri mopoveba, 

romlebic Seexeba axlandel da potenciur 

myidvelebs, maT moTxovnilebebsa da survilebs, 

konkurentebis Zlier da sust mxareebs, maTi 

qcevis prognozirebas, sxva gare faqtorebs, 

romlebic regionisaTvis warmoadgenen potenciur 

saSiSroebas an qmnian axal SesaZleblobebs misi 

ganviTarebisaTvis; 

•  informaciis gavrceleba mTeli regionis 

farglebSi, misi erToblivi interpretacia 

regionis yvela sameurneo erTeulis mier 

rogorc regionis SigniT, ise mis farglebs 

gareT mimdinare movlenebis qmediTi analizisa 

da Seqmnil marketingul situaciaze erToblivi 

Sexedulebebis Camosayalibeblad; 

•  miRebul informaciaze saerTo reagireba, rac 

gamoixateba regionSi arsebuli ekonomikuri 

subieqtebis formulirebasa da realizaciaSi, 

agreTve organizaciuli struqturis 

formirebaSi, romlebic uzrunvelyofen 

ekonomikuri subieqtebis momgebianobas. 

regionuli marketingis efeqtiani gamoyeneba, pirvel rigSi, 

miiRweva regionSi arsebuli ekonomikuri subieqtebis mier 

marketinuli Zalisxmevis maRali intensiurobiT, rac, Tavis 

mxriv, gulisxmobs Semdegi pirobebis arsebobas:  
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• pirveli, regionis Sida garemoSi faseulobaTa 

dominirebuli sistema unda iTvaliswinebdes 

myidvelTa interesebs, rogorc regionisaTvis 

prioritets, icavdes SemoqmedebiTi mewarmeobis 

suliskveTebasa da inovaciuri procesis 

uwyvetobas, regionis sameurneo erTeulebs unda 

uadvilebdes funqcionirebis principebis gagebas, 

uzrunvelyofdes maT qcevis Sesabamisi normebiT, 

romlebic orientirebuli iqneba regionSi 

arsebuli firmebis, kompaniebisa da sxva 

organizaciebis grZelvadiani momgebianobis 

miRwevaze. 

• meore – regionSi unda ganxorcieldes 

informaciis sistemuri mopoveba da misi 

gavrceleba mTeli regionis farglebSi, agreTve 

informaciis erToblivi interpretacia regionis 

yvela ekonomikuri subieqtebis mier. 

• mesame – miRebuli informaciis safuZvelze unda 

SemuSavdes regionuli strategia da taqtika, 

romelic orientirebuli iqneba mdgradi 

Semosavlis miRebis uzrunvelyofaze. meoTxe – 

regionis yvela sameurneo erTeuli unda iyenebdes 

dagegmvis progresul meTodebs, uzrunvelyofdes 

mudmiv swavlebas marketingis specialistebis 

kvalifikaciis asamaRleblad, axorcielebdes 

marketinguli saqmianobis Seuwyvetel kontrols, 

sabazro struqturebis adekvaturi organizaciuli 

struqturis Camoyalibebas. Tumca SesaZlebelia 
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arsebobdes iseTi midgomac, romelic gulisxmobs 

marketinguli Zalisxmevis nakleb intensiurobas 

[38]. 

regionis marketingis erT-erTi amosavali da 

ganmsazRvreli funqcia – esaa pozicionireba sxva regionebs 

Soris, aseve gasaReba saerTaSoriso bazarze. is exmareba 

regionebs da centrs dainaxos, saqmianobis romel 

mimarTulebebze da gasaRebis bazrebzea mizanSewonili samamulo 

ekonomikaSi, iTamaSos lideris roli. aseTi pozicionireba 

gulisxmobs gayidvis moculobebs Soris proporciis gamovlenas 

[39]. 

g. barkalaias miaCnia, rom regionuli marketingis mizans 

warmoadgens regionis mosaxleobis cxovrebis xarisxis 

gaumjobeseba. es gulisxmobs teritoriis mdgomareobis da 

ganviTarebis tendenciebis racionaluri gadawyvetilebebis 

miRebisaTvis gegmazomier da sistemur Seswavlas, romelic 

mimarTulia teritoriis mimzidvelobisa da prestiJis Seqmnasa 

da SenarCunebaze, aseve mimzidvelobaze masSi Tavmoyrili 

warmoebis resursebis, SesaZleblobebis, realizaciisa da 

kvlavwarmoebisaTvis [37]. 

S. veSapiZisa da e. baraTaSvilis azriT regionuli 

marketingis marTvis procesi moicavs sabazro SesaZleblobebis 

analizs: miznobrivi bazrebis SerCevas; marketingis kompleqsis 

SemuSavebas; marketinguli RonisZiebebis cxovrebaSi gatarebas. 

unda gaviTvaliswinoT is faqtoric, rom regionuli marketingis 

ganviTarebis safuZveli, pirvel rigSi aris regionis 

ekonomikuri bazris formireba. bazris efeqtiani 
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funqcionirebisaTvis ki saWiroa Semdegi xelsayreli pirobebis 

arseboba: 

• sakuTrebis sxvadasxva formebis arseboba da 

iuridiuli Tanabaruflebianoba; 

• sameurneo subieqtebis ekonomikuri 

damoukidebloba; 

• mwarmoeblebis konkurencia; 

• Tavisufali faswarmoqmna; 

• Ria ekonomikis arseboba; 

• bazris ganviTarebuli infrastruqtura; 

• regionSi arsebuli sameurneo erTeulebis 

marTvaSi marketinguli marTvis meTodebis 

upiratesi gamoyeneba [38 gv. 282]. 

regionuli marketingis praqtikuli gamoyeneba 

saqarTvelos ekonomikaSi dReisaTvis SeiZleba araaqtualuri 

Candes. marTlac, qarTul warmoebasa da ekonomikaSi Camoyalibda 

sakmaod rTuli situacia, romlisTvisac damaxasiaTebelia 

samomxmareblo bazris daubalansebloba, samamulo sasursaTo 

da samrewvelo saqonlis mwvave deficiti. ris gamoc marketingis 

ucxouri gamocdilebis pirdapiri gadmotana Cvens sawarmoTa 

praqtikaSi sakmaod SezRudulia. 

n. Toduas mosazrebiT, regionis marketinguli marTvis 

strategiis ganxorcieleba SeuZlebelia srulad iqnas 

realizebuli im garemoebaTa principuli gansxvavebis gamo, 

romelSic moqmedeben qarTuli da ganviTarebuli qveynebis 

firmebi, kerZod: 

• ar arsebobs jansaRi konkurencia mwarmoeblebs 

Soris; 
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• praqtikulad yvela saxeobis samamulo 

produqciaze arsebobs mwvave deficiti; 

• civilizebuli sabiTumo vaWrobis nacvlad jer 

kidev xorcieldeba resursebisa da mza nawarmis 

ganawilebis sistema; 

• ar arsebobs sawarmoTa sameurneo saqmianobis 

Sedegebis pirdapiri damokidebuleba 

realizebuli produqciis raodenobasa da 

xarisxze; 

• sakmaod mouqnelia faswarmoqmnis arsebuli 

principebi da misi kavSiri produqciis xarisxTan; 

• dabalia gamoSvebuli produqciis xarisxi da misi 

Sesabamisoba msoflio standartebTan da 

konkretuli momxmareblis moTxovnilebebTan; 

• aradamakmayofilebelia bazrisa da misi 

elementebis, agreTve momxmarebelTa 

moTxovnilebebisa da moTxovnis Seswavlisa da 

prognozirebis samuSaoTa done; 

• faqtobrivad, ar arsebobs saqonelbrunvis Sesaxeb 

informaciis Segrovebis, gadacemis da analizis 

sistemebi; 

• araracionaluria savaWro sawarmoTa ganlageba, 

dabalia savaWro procesebis organizaciis, 

meqanizaciisa da avtomatizaciis done; 

• arasakmarisia kadrebis kvalifikaciisa da 

gamoTvliTi teqnikis gamoyenebis done. 
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erTi mxriv, SeiZleba Candes, rom Cveni ekonomikis 

krizisuli mdgomareoba, daukmayofilebeli moTxovna, cxovrebis 

dabali done, disproporciebi ekonomikur da socialur 

sferoebSi ar iZlevian regionuli marketingis meTodebis 

gamoyenebis SesaZleblobas, magram saqme is aris, rom am 

siZneleTa gadalaxvas, swored, marketinguli marTva Seuwyobs 

xels. amitom misi gamoyeneba Cveni ekonomikis pirobebSi ara 

mxolod SesaZebelia, aramed auclebelicaa [38. gv 290-91]. 

bunebrivia, ibadeba kiTxva: ra upiratesoba aqvs regionuli 

marketingis ganviTarebas saqarTvelos ekonomikisaTvis? 

pirvel rigSi, es aris bazris marTvisadmi sistemuri 

midgoma. saqonlis realizaciis procesi iwyeba ara produqciis 

gamoSvebis Semdeg, aramed manamde da gulisxmobs bazris 

Tanmimdevrul Seswavlas, masTan warmoebis SeTanawyobas, agreTve 

moTxovnis mizandasaxul formirebas da produqciis gasaRebas. 

meore – sainteresoa problemebis gadawyvetis kompleqsuri 

xasiaTi, romelic gulisxmobs bazris yvela elementis 

urTierTkavSirs – iqneba es saqoneli, momxmarebeli, gasaReba Tu 

reklama, da maT ganxorcielebas specialuri gamokvlevis 

safuZvelze. 

mesame – marketingis upiratesoba mdgomareobs marTvis 

problemis gadawyvetisadmi programul-miznobriv midgomaSi. 

programul-miznobrivi midgoma saSualebas iZleva, TiToeul 

konkretul SemTxvevaSi, SeirCes ZiriTadi mizani da SemuSavdes 

programa misi realizaciisaTvis TiToeulis interesis 

gaTvaliswinebiT. 

meoTxe – marketingis strategia iTvaliswinebs dargis 

moqmedebis koordinacias sabazro procesebSi. es gansakuTrebiT 
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mniSvnelovania qarTuli firmebisaTvis, vinaidan swored 

momxmareblis, vaWrobisa da faswarmoqmnis sistemebs Soris 

SeuTanxmebloba aris Tanamedrove bazris daubalanseblobis 

erT-erTi ZiriTadi mizezi. 

mexuTe – marketings gaaCnia bazrisa da misi elementebis 

marTvis ekonomikuri da socialur-fsiqologiuri meTodebis 

mdidari arsenali, romelic SeiZleba gamoyenebuli iqnas axali 

sameurneo meqanizmis pirobebSi.  

amrigad, sakmaod samarTliania da droulia samamulo 

warmoebaSi regionuli marketingis principebis, meTodebis da 

teqnologiis sistemebis Seqmnisa da gamoyenebis amocana, 

romelic sabolood Seuwyobs xels regionuli bazris 

ganviTarebas [35].  
 

 

 

 

 

 

 

 

 

 

 

 

 

 



 41

1.2 aveji rogorc samomxmareblo saqoneli da misi roli 

mosaxleobis moTxovnilebis dakmayofilebis saqmeSi 

 

aveji laTinuri warmoSobis sityvaa da niSnavs iolad 

gadasaadgilebels. igi Senobis mowyobis erT-erTi ZiriTadi 

saxea. avejis damzadeba dekoratiul-gamoyenebiTi xelovnebis 

gansakuTrebuli sferoa [40]. igi farTo moxmarebis erT-erTi 

ZiriTadi saqonelia. mas didi mniSvneloba aqvs sayofacxovrebo, 

dasasvenebel da samuSao organizaciebSi. misi xarisxis, 

samomxmareblo Tvisebebis gaumjobeseba adamianTa mSromelTa 

keTildReobis zrdis mniSvnelovani winapirobaa. avejis bazris 

(gajerebis mixedviT) sakiTxi da misi xarisxis amaRleba, 

upirvelesi mniSvnelobisaa. amas garda, aucilebelia 

gaviTvaliswinoT is, rom saerTaSoriso vaWrobis gafarToebis 

pirobebSi Cveni qveynis produqcia unda iyos konkurentunariani 

msoflio bazarze.  

a. furini aRniSnavs, rom avejis ganviTarebis istoria 

mWidrodaa dakavSirebuli mxatvruli stilis evoluciasTan. 

amasTan, avejis stili, klasikur xelovnebaTmcodneobis 

TvalsazrisiT, iSviaTad emTxveva epoqis dasaxelebas, xSirad igi 

atarebs mefeebis, ostatebis saxels. erTi da imave dros 

arsebobs sxvadasxva stili; regionuli gansxvavebebi xSirad 

ufro didia, vidre stilisturi [41]. 

meavejeebis umTavresi miRwevebi dakavSirebulia me-18 

saukunesTan, rodesac Seiqmna avejis ZiriTadi saxeebi da 

formebi [40]. 

a. belovisa da v. ianovis azriT, aveji, rogorc adamianis 

SemoqmedebiTi saqmianobis obieqti, asaxavs cxovrebis pirobebs, 
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tradiciebs da misi Semqmneli adamianebis gemovnebas. igi 

axasiaTebs gamoyenebiTi xelovnebis da teqnikis mdgomareobis 

ganviTarebis dones, gvaZlevs cnobas mocemul qveyanaSi 

masalebisa da warmoebis meTodebis Sesaxeb, e.i. warmoadgens 

materialuri kulturis Zegls. mxatvrul-stilur 

damokidebulebaSi avejs aqvs saerTo Tvisebebi arqiteqturasTan. 

aveji ganuyofel nawils warmoadgens ra interierisa, igi 

uzrunvelyofs adamianis moxerxebulobas Sromisa da dasvenebis 

procesSi.  

avejis cneba moicavs sagnebis did jgufs, romelic gars 

akravs adamians mis yoveldRiur cxovrebaSi. Znelia 

warmovidginoT nebismieri saqmianobis sfero, romelSic ar iyos 

moTxovnileba avejze. mis formebsa da konstruqciebSi xSirad 

vlindeba kavSiri adamianis sxeulis zomebTan da proporciebTan. 

aveji araabstraqtulad arsebuli sagani ki araaa, aramed 

materialuri garemos mizanSewonili elementia: is axdens 

sivrcis organizebas, qmnis moxerxebul pirobebs Sromisa da 

dasvenebisaTvis, amave dros, warmoadgens nebismieri 

sacxovrebeli garemos ganuyofel nawils. 

avejis nomenklatura da ZiriTadi konstruireba 

saqarTveloSi adreuli droidan arsebobda, ruseTSi ki - XV 

saukunis bolodan. am droisaTvis icvleboda avejis stili, 

formis warmoqmnis da dekoratiul mxatvruli mopirkeTebis 

xasiaTi stilisa da arqiteqturis gavlenis mixedviT an 

gaTvaliswinebiT [42]. 

m. kriakovis da sxva Tanaavtorebis TvalsazrisiT, aveji - 

sazogadoebrivi da sacxovrebeli binis mosawyobi nivTebi, 

kerZod, dgami, ZiriTadad, ori tipisaa: sayofacxovrebo da 
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specialuri. pirvels ganekuTvneba skami, savarZeli, magida, 

sawoli, taxti, karada da a.S.  meores-saTeatro, saskolo, 

salaboratorio, sabiblioTeko da sxva aveji. avejis kompleqti 

mzaddeba erTi an ramdenime oTaxisaTvis (sawoli, sastumro, 

samuSao oTaxebisTvis; erTi an ramdenimeoTaxiani binisaTvis); 

arsebobs, agreTve, kombinirebuli aveji (sawol-savarZeli). avejs 

utilitaruli daniSnuleba aqvs, magram, amave dros, zomiT, 

funqcionalur mxatvruli formiTa da CuqurTma_samkaulebis 

xasiaTiT, igi mWidrod ukavSirdeba Senobis interiers. avejis 

keTeba ZvelTaganve gamoyenebiTi xelovnebis erT-erTi dargi iyo, 

romlis maRalmxatvrul nimuSebSi mJRavndeboda xalxis yofa-

cxovreba, misi erovnuloba, Tavisebureba da gemovneba. 

Zvel egviptesa da Zveli samyaros sxva saxelmwifoebSi 

gabatonebuli klasebis kuTvnili aveji mzaddeboda Zvirfasi 

masalebisagan (xis iSviaTi jiSebi, spilos Zvali, oqro). isini 

gamoirCeodnen sada, mdgradi konstruqciiT da mdidruli 

damuSavebiT (xeze Wra, inkrustacia da a.S.). Zvel egvipturi xanis 

sagnebi Semoinaxa zogierT samarxSi (amas xels uwyobda cxeli 

da mSrali klimati), maTi gamoxatuleba xSirad iyo freskebze. 

gansakuTrebiT formdeboda faraonebis tronebi. antikuri 

saberZneTis daxvewili da harmoniuli formis yofiT avejs 

momdevno epoqebSic ar daukargavs mxatvruli mniSvneloba. 

egviptis saavejo xelovnebam gavlena moaxdina romaul avejze, 

ramac asaxva hpova ampiris stilSi me-18 saukunis bolos da me-19 

saukunis dasawyisSi. uZveles saberZneTSi arqauli periodis 

aveji cnobilia vazebze gamosaxulebebis mixedviT. kerZod, esaa 

CarCo-filentaruli konstruqciis skivrebi, jorkoebi X-tipis 

Camoganul sayrdenze, magidebi. klasikuri berZnuli aveji 
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gamoiyeneba romauli respublikis periodSi rogorc nimuSi. 

imperiis dros, romSi avejis mopirkeTebisaTvis gamoiyeneboda 

skulpturuli dekori cxoveluri da mcenareuli ornamentebi, 

aplikaciebi bronzesagan, Zvirfasi liTonisa da qvisagan. Zvel 

romSi Cveulebrivi xis avejis garda mzaddeboda grexili aveji. 

saavejo masalad iyenebdnen brinjaosac da marmarilos. Sua 

saukuneebSi Seiqmna sacxovrebeli da sakulto nagebobebisaTvis 

axali saxisa da formis aveji (karadebi, gavalakiani sawolebi, 

safsalmuneebi, kaTedrebi da sxva). romaul stilTan SedarebiT 

(martivi da tlanqi avejisagan gansxvavebiT), gotikuri ufro 

daxvewili iyo. srulyofili proporciebiTa da axleburi 

mxatvruli damuSavebiT gamoirCeoda aRorZinebis xanis aveji, 

gansakuTrebiT italiasa da safrangeTSi. am dros SemoiRes 

avejis damuSaveba arqiteqturuli orderis elementebiT-

pilastrebiT, karnizebiT, zolurebiT; iyenebdnen, aseve, xeze 

Wras, ferweras, intarsias. barokos avejSi (XVII s.) Warbadaa 

CuqurTma-samkaulebi. absolutizmis epoqaSi safrangeTSi Seiqmna 

nairsaxovani paraduli aveji. ampiris (XIX s. I meoTxedi) aveji 

gamoirCeva impozanturobiTa da samkaulis siWarbiT. bizantiuri 

avejidan Cvenamde movida mxolod taZruli nimuSebi, romlebic 

mowmoben mis siaxloves romTan imperiis periodSi [43]. 

gotikur xanaSi evropaSi birdabiri xerxis meored 

gamogonebis (XV_XVI saukuneebi) wyalobiT, SesaZlebeli gaxda 

mieRoT Txeli ficrebi, gamoCnda CarCo-filenturi karkasuli 

konstruqciis, ufro msubuqi da, amasTan, mtkice aveji, romelic 

aisaxeboda karkasul TaRovan-isruli arqiteqturiT saeklesio 

da samoqalaqo nagebobebSi. aRniSnul periodis avejis tipebi, 



 45

SemorCenili iyo evropaSi didi xnis manZilze, gansakuTrebiT, 

mdabioTa yofa-cxovrebaSi. 

me-13 _ me-16 saukuneebSi yofa-cxovrebis keTilmowyobasTan 

dakavSirebiT yuradRebis amaRleba xels uwyobda avejis da 

interieris Semdgom srulyofas. amokveTili ornamentebi, 

barelifuri alegoriuli figurebi da mTeli siuJeturi 

kompoziciebi gamosaxulia kabinetebis zedapirze, karadebze, 

romlebic Tavisi monumentalurobiT gvagoneben arqiteqturul 

fasadebs. 

me-16 saukunis bolos da me-18 saukunis SuaSi sasaxlis 

ansamblis (arqiteqturuli) erTianobasTan, upirveles yovlisa, 

barokos miswrafebam, mogvca avejis tipebisa da formebis 

mravalsaxeoba. avejis modis kanonmdeblebma TandaTan 

gadainacvles italiidan safrangeTisaken. me-16 saukunis bolos 

da me-17 saukunis dasawyisSi italiisa da samxreT germaniis 

sasaxlis aveji iZens mxatvruli (ferwerul) plastikis formebs. 

ludoviko XIV - is sikvdilis Semdeg safrangeTi 

imarTeboda filip orleanskis mier (princ-regenti). amitom 

barokos stils mogvianebiT uwodeben `regentur stils~. am 

stilis aveji gamoiyureba nakleb pompezurad, bzinvareba 

daxSobilia, avejis fexebi dabalia, maTi formebi gaRunulia, 

sajdomi wamoweulia win. 

 me-18 saukunis meore meoTxedidan safrangeTSi 

STambeWdavad mkacri barokos formis Secvlis safuZvelze 

adgils iWers intimuri, ufro metad dinamiuri formebi. es, 

upirveles yovlisa, damaxasiaTebelia ludoviko XV 

mmarTvelobis droisaTvis, romlis saxelis mixedviT rokokos 

stilis avejs da interierebs xSirad uwodeben `lui 
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meTxuTmetes (`lui kenz~). aveji Tavisuflad Tavsdeba SenobaSi, 

Tavad warmoadgens samkaulis elements.  

ludoviko XVI - is mmarTvelobam (1754-1793) moitana didi 

simkacre interierebis mopirkeTebasa da avejis damzadebaSi. es 

franguli stili, romelic warmoadgens raRac saSualos 

rokokosa da klasicizmis Soris, iwodeba `lui meTeqvsmeted~ 

(`lui sez~). aveji xasiaTdeba ufro mkacri, naklebad iSviaTi 

formebiT; korpusuli aveji iZens wiTeli xis simsubuqes, 

mkacrad geometriuli formebis zedapirebi xazgasmulia bronzes 

mopirkeTebiT. 

safrangeTSi am stilSi muSaobdnen ostatebi j. Jakobi, J. 

a. rizeneri, aseve germaneli meaveje d. rentgeni. inglisSi, t. 

Cippendeilis ostatobis wyalobiT, avejma miaRwia Tavis 

ayvavebas, romelmac misca saxeli am stils. aveji ingliseli 

ostatebis t. Seratonis da j. xeplauitis mier me-18 saukunis 

meore naxevarSi gaformebuli iyo klasikuri xasiaTis dekoriT, 

magram moxerxebuli msubuqi formebi axloa CippendeilTan. aSS-

Si Cippendeiluri avejis mopirkeTebam warmoSva sakuTari stili, 

wodebuli `kolonialurad~. 

rokokos stilis originaluri interpretacia warmoiSva 

veneciaSi, sadac avejis mTeli zedapiri ifareboda umetesad 

mwvane da cisferi tonebis saRebavebiT, romelTa fonze 

sruldeboda adamianis figurebis suraTebi an rTuli 

moxatuloba. rokokos SesaniSnavi nimuSebi damzadebuli iyo 

germaniaSi, zogierTi - safrangeTSi. laquri avejis damzadebisas 

germaneli ostatebi amjobinebdnen mravalferovnebas.  

napoleon I - is mmarTvelobam evropaSi moitana moda 

ampiris stilze (avejSi is iyo gansakuTrebiT popularuli me-19 
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saukunis pirvel meoTxedSi), romelic iTvleba klasicizmis 

epoqis dasasrulad [40]. 

XIX saukunis II naxevarSi, arqiteqturisa da gamoyenebiTi 

xelovnebis dakninebis periodSi, mkveTrad ecema avejis 

mxatvruli Rirseba. Zveli formebis uprincipo mibaZva, 

damuSavebis sitlanqe, moCvenebiTi fufunebis ieri ugemovnebo 

daRs asvams imdroindel avejs. XIX da XX saukuneebis mijnaze 

avejis `axali stilis~ Seqmnis cdebs `modernis~ pretenziuli, 

RvlarWnili formebi mohyva. Tanamedrove aveji dRevandeli 

arqiteqturis arss, XX saukunis esTetikur Sexedulebebs 

exmianeba. didi yuradReba eqceva avejis moxazulobas, formas, 

utilitarul mxares, higienurobas [44]. 

avstriasa da germaniaSi 1810-40 wlebSi ampiri Seicvala 

bidermeieris stiliT, romelic gamoirCeva saojaxo 

myudroebisadmi midrekilebiT. daiwyes naklebad statikuri 

avejis damzadeba Semcirebul zomebSi,  dabrunda gadakvra, 

monumentaluri dekori daiyvanes minimumamde. 

me-19 saukunis meore naxevarSi viTardeba fabrikuli 

warmoeba. teqnologiuri progresi xels uwyobs konstruqciulad 

martiv, mtkice da SedarebiT iafi avejis gamoCenas. aseTi gaxda 

`venis aveji~, rac gamogonebulia  firma `Zmebi tones~ mier 

moraviaSi (maSin gabsburgebis imperiis SemadgenlobaSi). es aveji. 

Tavisi fasis mixedviT, xelmisawvdomi iyo Raribi 

glexebisaTvisac, ramac gamoiwvia masobrivi warmoebis namdvili 

afeTqeba. mTlianobaSi, me-18 saukunis bolosa da  me-19 saukunis 

pirvel naxevarSi, Seiqmna avejis iseTi formebi da saxeebi, 

romlebic praqtikulad SenarCunebulia dRevandelobamde. 
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klasikuri periodis avejis stili SenarCunebulia funqciuri 

moxerxebulobis SeTanawyobiT mopirkeTebis silamazesTan [40]. 

v. buxtiarovis azriT, avejis stilisa da konstruqciis 

ganviTarebis istoriaSi mniSvnelovania rusuli avejis Semdegi 

umTavresi stilebi, xalxuri aveji - XVIII saukunis pirvel 

nawilSi; rokoko baroko _ XVIII saukunis Sua wlebSi; rusuli 

klasicizmi _ XVIII saukunis bolos; rusuli ampiri _ 1830 

wlidan; bidermaieri _ 1850 wlidan; sxvadasxva stilis 

elementebi _ XIX saukunis bolos; moderni da fsevdorusuli 

stili _ XX saukunis dasawyisi da 1930 wlamde; funqcionalur-

konstruqtoruli _ axlandel droSi.  

XVIII saukunis pirvel meoTxedamde iyo ufro metad 

gavrcelebuli rusuli xalxuri aveji. glexTa yofa-cxovrebaSi 

gansazRvruli funqcionaluri daniSnulebiT gamoiyeneboda 

sxvadasxva zomis magidebi da skamebi. magidebi iyo maRali 

xarisxis masalisagan damzadebuli didi zomisa da 

sworkuTxovani saxuraviT. skami warmoadgenda rusuli qoxis 

interieris aucilebel sagans. ruseTis saxelmwifos 

saerTaSoriso kavSirebis zrdam gamoiwvia dasavleT evropisa da 

aziuri qveynebis avejis nakeTobebis (savarZeli da skamebi, 

sarkeebi, yuTebi da sxva) gamoCena da moxmareba. 

XVIII saukunis pirvel meoTxedSi rusuli aveji 

damoukideblad viTardeboda. Tumca, ganicdida dasavleli 

ostatebis gavlenas. am epoqisaTvis damaxasiaTebelia muxis 

magidebi masiur gamoCarxul fexebze burTismagvari 

gasqelebebiT, SeerTebuli farTe cargiT. avejis dasamzadeblad 

gamoiyeneboda Semdegi masala: fiWvi, aryi, muxa, cacxvi, 

nekerCxali. 
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XVIII saukunis 40-50-ian wlebSi avejis xelovnebis 

ganviTarebaze SesamCnevi gavlena moaxdines im drois didma 

rusma arqiteqtorebma - v.v. rastreldim da s.i. Cevakinskim. avejis 

nakeTobebi, Sesrulebuli rusi ostatebis mier, zemoT aRniSnul 

wlebSi gamoirCeoda Tavisi saxovnebiT da ganumeoreblobiT. maT 

proporciebSi da masiurobaSi igrZnoba kavSiri barokosTan. 

dasajdomi aveji uaxlovdeboda franguli nimuSis rokokos 

stils, magram maTi ornamenti ufro martivi da lakonuri iyo. 

rusuli aveji XVIII saukunis bolosa da XIX saukunis 

dasawyisSi mWidrodaa dakavSirebuli arqiteqtorebis a.n. 

voronixinas, m.f. kazakovas, k.i. rosis da sxvebis SemoqmedebasTan. 

am dros ganviTareba iwyo rusulma ampirulma avejma. ampiris 

stilis avejis Semdeg, XIX saukunis Sua wlebSi, Semodis aveji 

bidermeieris stilSi, romelic ufro komfortulia ampiris 

avejis stilTan SedarebiT.  

XIX saukunis SuaxanebSi ganviTarebas iwyebs mecniereba  

avejis Sesaxeb. masSi pirvelad ganisazRvra avejis nakeTobis 

funqcionaluri zomebi [45-46]. 

 me-20 saukunis dasawyisidan mkveTrad gaizarda moTxovna 

avejze. amis paralelurad Cndeba axali iafi masalebi, xolo 

masiuri sagnebis warmoeba, piriqiT, Zvirdeba, radganac maTi 

meqanizireba mTlianad SeuZlebelia. 

avejis proeqtirebaze yuradRebas iCendnen cnobili frangi 

arqiteqtorebi le korbiuze, p. Saro, f. Jurdeni, `berkbundis~ 

wevrebi germaniaSi, maswavleblebi `bauxauzis~ x. k. van de belde 

da v. gropius, aseve sayovelTaod cnobili amerikeli 

arqiteqtori l. mis van der roe. daiwyo CaSenebuli seqciuri-

dasaSleli avejis SemuSaveba da danergva, romelic ganicdida 
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transformirebas. 1920-30-iani wlebis dasavleTis dekoratiul-

gamoyenebiTi xelovneba iwodeba ar dekos epoqad. am droSi 

amaRlebuli yuradReba eTmoba komforts, xolo avejs aqvs 

sxvadasxva forma [40]. 

 qarTuli xalxuri aveji saukuneebis manZilze iqmneboda. 

mas TvalsaCino adgili uWiravs qarTuli xiT-xuroobis 

xelovnebaSi. igi gamoirCeva Tavisi konstruqciiT, mxatvruli 

SemkulobiT, axasiaTebs lakonuroba, funqciis zedmiwevniT 

gaTvaliswineba, erovnuli koloriti. 

qarTuli xalxuri aveji daniSnulebis mixedviT ramdenime 

jgufad iyofa: sawoli, sasxdomi, satrapezo da saTavso aveji; 

gansakuTrebiT mravalferovania sawolad (saZiled) gankuTvnili 

dgamis nairsaxeobani: skam-logini, taxti, sawoli, merxi (mefi), 

akvani, laWani. aRmosavleT saqarTvelos mTianeTSi sawolad 

iyenebdnen grexil avejsac (Cafi, jini). qarTul werilobiT 

ZeglebSi X saukunemde gvxvdeba sawoli avejis `sareceli~ da 

`cxedari~, xolo X-XVII saukuneebSi `sarecels~ `taxti~ 

Seenacvla. 

sasxdomi avejidan aRsaniSnavia `samamaco~ (sakaco) skami, 

savarZeli (sakarcxuli, `samarti skami~), keris skamebi-`Cika~, 

`Cita~ (samfexa) da sxva; `skami~ werilobiT wyaroebSi sasxdomi 

avejis sxva saxelebTan (seli, dasajdomeli) erTad ixsenieba 

(`vefxistyaosani~, `xelmwifis karis garigeba~ da sxva), sityva 

`skami~ (samamaco skami) `mravalTa sasxdomel~ avejs aRniSnavda. 

savarZeli naxsenebia oSkis bibliaSi (wignSi IV mefeTa, 4, 10). 

qarTul eTnografiul yofaSi gavrcelebul savarZelTagan 

Tavisi daniSnulebiTa da daxvewilobiT svanuri `sakurcxili~ 

gamoirCeva. igi ojaxis ufrosis sapatio skami iyo. 
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satrapezo avejia xonCa-tablebi. tabla purobisaTvis 

gankuTvnili sufraa, romelic Zvel qarTul werilobiT 

ZeglebSi magidis mniSvnelobiT gvxvdeba. eTnografiul yofaSi 

sxvadasxva moyvanilobisa da daniSnulebis sufrebi iyo: 

xevsuruli - `tablani~, mTiuluri - ~tabla~, TuSur-fSaur-

moxeuri-xonCa. es ukanaskneli sam an oTxfexiani iyo. TuSeTSi 

xonCas daniSnulebis mixedviT ganasxvavebdnen. `saketaviani 

xonCa~ sastumro iyo, `saxorce xonCa~ ki svanur `lazrul 

tabagis~ msgavsad, mxolod xorcis dasadebad ixmareboda. 

mTiuleT-gudamayarSi mravali samfexa tabla gvxvdeba. amgvar 

sufrebs ganekuTvneba svanuri `fiCqic~. 

mravalferovania saTavsebeli aveji_kidobani, skivri, 

zanduki, xelyuTebi (tagruci, kroWi, maqalozi), agreTve 

kedlebSi CaSenebuli Taro_bujerebi, TaxCa da a. S.; kidobani _ 

xis avejis yvelaze gavrcelebuli Zveli saxeobaa. 

`vefxistyaosanSi~ igi iaraRis saTavsosa da taxtrevanis 

mniSvnelobiT ixsenieba. xevsureTsa da TuSeTSi kidobans 

karadis msgavs ramdenime ganyofilebian dgams uwodeben. dRes 

kidobani umTavresad marcvleulis Sesanaxad ixmareba (mag. 

`suladis kidobani~). 

qarTuli xalxuri avejis erT_erTi Taviseburebaa 

ornamentacia anu `daWreleba~. ornamenti (`Wreli~) avejis metad 

damaxasiaTebeli komponentia da Tavdapirvelad Zvel xalxur 

rwmena-warmodgenebs ukavSirdeboda, dRes ki mxolod nivTis 

dekoratiul gaformebas emsaxureba. xalxuri avejis CuqurTmis 

ZiriTadi mxatvruli motivebi iyo: `borjRala~ (mze), 

`xuTa~(varskvlavi), `xati~ (jvari) da sxva. 
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xalxuri avejis zogierTi saxeoba dakavSirebuli iyo iseT 

CvevebTan, rogoricaa ufrosebis pativiscema da stumar-

maspinZloba: ojaxis ufrosis, sapatio stumrisa da diasaxlisis 

skamebi kerasTan idga, mamakacebisaTvis gankuTvnili merxi, 

romlis adgilidan daZvra ikrZaleboda, gayris SemTxvevaSic ki 

ojaxSi rCeboda. `samamaco~ da `sadiaco~ adgilebi, ise rogorc 

interierSi adgilsamyofeli, `yverfnkeranis~ mxareebiT 

ganisazRvreboda. marjvena mxareze sakaco merxi idga, marcxniv 

ki saqalo. keris gamijvna sakaco da saqalo mxareebad 

gamowveuli iyo saojaxo meurneobaSi Sromis danawilebiT 

mamakacsa da qals Soris.  

avejis dasamzadeblad, ZiriTadad, iyeneben merqans, 

agreTve liTons, plastmas, minas, qsovils, tyavsa da safen 

masalebs. merqnis avejis damzadebis teqnologiuri procesi 

moicavs Semdeg etapebs: Sroba, gamoWra, Runva, mofanereba, 

kvanZebis awyoba da mopirkeTeba. 

merqans ficrebis an namzadis saxiT aSroben saSrob 

kameraSi gamTbari haeriT an airiT, calkeul SemTxvevaSi ki 

induqciuri gaxurebis danadgarebiT Seqmnil maRali sixSiris 

eleqtrul velSi. gamomSrali masalisagan gamoiWreba pirvelad 

namzadi, romelic Carxze damuSavebis Semdeg mza detalis saxes 

iRebs. detalebi da kvanZebi iWreba xis damamuSavebel (mrgval 

saxerx sarand, kotasaWrel, saburR, saxerx da sxva) Carxebze. 

mrude detalebi an RunviT mzaddeba, an Runvis procesSi merqnis 

Txeli Sreebis SewebebiT. avejis awyoba meqanizebulia. lamazi 

garegani saxis misacemad nawarms xis sxvadasxva jiSis faneriT 

an plastmasis furclebiT apirkeTeben. Tanamedrove sawarmoebSi 

avejis galaqvis da gaprialebis procesi meqanizebulia [44]. 
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avejis nakeTobebisadmi, adamianis mier wayenebuli 

samomxmareblo moTxovnebi ganapirobebs sacxovrebel sferoSi 

arsebul SeTanawyobas  [46].  

1976 wlis 1 ianvridan moqmedebaSi Semovida avejis 

`saerTaSoriso klasifikatori samrewvelo da soflis 

meurneobis produqciisaTvis (qveklasi 561 `sayofacxovrebo 

aveji~) [41]. 

a. belovi da v. ianovi Tvlis, rom avejis klasifikaciis 

safuZvels warmoadgens SemosazRvris principi, Semdegi niSnebis 

mixedviT: eqsploataciuri (miznobrivi daniSnulebis mixedviT); 

funqcionaluri (adamianis saqmianobis xasiaTis mixedviT, 

dakavSirebuli avejis ama Tu im saxesTan); mxatvrul-

konstruqciuli, romelic gansazRvravs nakeTobis formas, 

konstruqcias, maT urTierTkavSirs erTmaneTTan da garemosTan; 

teqnologiuri, romelic gansazRvravs gamosayenebeli masalis 

damzadebis meTods,; xarisxs, romelic warmoebis da 

eqsploataciis procesSi axasiaTebs avejis mxatvruli 

konstruirebis moTxovnebs. 

eqsploataciis pirobebTan da xasiaTTan damokidebulebaSi 

aveji iyofa sam ZiriTad jgufad: sacxovrebeli SenobebisaTvis, 

administraciul-sazogadoebrivi Senobebis mowyobisaTvis da 

transportis mowyobisaTvis. Tavis mxriv, pirveli ori jgufi 

iyofa qvejgufebad, romlebic dakavSirebulia adamianis 

saqmianobis konkretul saxesTan (administraciuli, 

sazogadoebrivi da sawarmoo), xolo mesame qvejgufi 

ganisazRvreba transportis saxeobiT. 

 saqalaqo da soflis tipis sacxovrebeli Senobis 

mowyobisaTvis gankuTvnili sayofacxovrebo aveji, xasiaTdeba 
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farTo nomenklaturiT. igi ganisazRvreba ojaxis 

SemadgenlobiT, profesiuli gansakuTrebulobebiT da Senobis 

funqciuri daniSnulebiT, romelic ganpirobebulia SromiTi da 

sayofacovrebo procesebiT. 

administraciuli Senobebi aRWurvilia sxvadasxva 

daniSnulebis avejis nakeTobebiT, romlebic gaTvaliswinebulia 

xelmZRvaneli muSakebis kabinetebisaTvis, samdivnos, misaRebi, 

mmarTvelobiTi da momsaxure personalis, saarqivo Senobebis, 

sxdomis darbazisa da sxva saqmianobisaTvis. 

avejis forma, konstruqcia da nomenklatura 

sazogadoebrivi Senobis interierisaTvis (samedicino 

dawesebulebisaTvis, saswavlo ganyofilebisaTvis, 

sazogadoebrivi kvebis sawarmoebisaTvis, sabavSvo, sportuli 

nagebobebisaTvis, kavSirgabmulobis sawarmoebisaTvis, 

sadgurebissaTvis da sxva) ganisazRvreba dawesebulebis 

saqmianobis xasiaTiT, funqciuri procesebis specifikiT, 

momsaxure personalis kontigentiT da klienturiT. 

transportis saSualebebis avejiT keTilmowyoba warmoebs 

ekipaJis muSaobisa da dasvenebisaTvis, mgzavrobisaTvis, piradi 

nivTebis da tvirTis ganTavsebisa da SenaxvisaTvis. 

nomenklatura da avejis konstruqcia ganisazRvreba 

satransporto saSualebebis saxeobebiT, daniSnulebiT, 

tvirTamweobiTa da qmedebis sferoTi. 

funqciuri niSnis mixedviT SeiZleba gamovyoT avejis 

Semdegi jgufebi: SenaxvisaTvis (korpusuli), dasajdomi, 

dasawoli, samuSao, sakvebis misaRebi da kombinirebuli. 

TiToeuli jgufi xasiaTdeba specifikuri gansakuTrebulobebiT, 

ganpirobebuli misTvis damaxasiaTebeli funqciuri, 
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eqspluataciuri, asakobrivi, sanitarul-higienuri, pedagogiuri, 

konstruqciuli da sxva niSnebiT: [42].  

T. jaSi aRniSnavs, rom avejis nakeTobis samomxmareblo da 

simtkicis (teqnikuri) Tvisebebis SefasebisaTvis gamoiyeneba 

obieqturi organolepturi da teqnikuri maCveneblebi, romlebic 

fasdeba saeqsperto komisiis mier balTa sistemis mixedviT. 

obieqturi maCveneblebi ganisazRvreba produqciis SedarebiTi 

gamocdiT, romelic tardeba gansazRvrul reJimSi da pirobebSi. 

avejis nakeTobis samomxmareblo Tvisebebi gansazRvraven 

mis unars, daakmayofilos myidvelis es an sxva konkretuli 

moTxovnileba. samomxmareblo Tvisebebis erToblioba axasiaTebs 

nakeTobis xarisxs momxmareblis TvalsazrisiT. 

samomxmareblo Tvisebebis terminis qveS gaigeba 

produqciis Tvisebebis jgufi, romelic vlindeba adamianis 

nivTTan urTierTqmedebis procesSi, Seesabameba momxmareblis 

faseulobebs, akmayofilebs adamianisa da sazogadoebis 

materialur da sulier moTxovnebs. 

avejis nakeTobis samomxmareblo Tvisebebis SefasebaSi 

gamoiyeneba maCveneblebis sami jgufi: gamosayenebeli masalebis 

donis, funqciuri da esTetikuri maCveneblebi. 

 funqciuri maCveneblebia: ZiriTadi funqciis Sesrulebis 

srulyofileba; nakeTobis mier damatebiTi sasargeblo 

funqciebis Sesrulebis SesaZlebloba; nakeTobis Sesabamisoba 

antropometriul moTxovnebTan (zomasTan, formasTan, adamianis 

sxeulis masasTan); komfortabeluroba; nakeTobis Sewyoba 

Senobis arqiteqturul TaviseburebebTan. 

esTetikuri maCveneblebia: formis mdgradi niSnebis 

arseboba; damaxasiaTebeli saSualebebis da mxatvruli 
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gamoxatulebis xerxebis erToblioba; damaxasiaTebeli 

gansazRvruli stilis avejis konstruirebaSi; gamosaxulebiTi 

da grafikuli elementebis daqvemdebareba saerTo kompoziciur 

gadawyvetasTan; esTetikuri saxeebis erTobis da upiratesobebis 

gamovlena garegani saxis niSnebSi; kompoziciuri 

gadawyvetilebis xarisxi; proporciis harmoniuloba; masalebis 

dekoratiuli Tvisebebis gamoyenebis done srulfasovani 

mxatvruli saxis SeqmnisaTvis. 

gamosayenebeli masalis, furnituris da makompleqtebeli 

nakeTobis donea: gamosayenebeli masalis, furnituris da 

makompleqtebeli nakeTobis siaxle; mosapirkeTebeli, gadasakravi 

da dasafeni masalebi; winapiris furnitura; dasamagrebeli 

furnitura da transformaciis meqanizmebi; makompleqtebeli 

nakeTobebi; maRalefeqturi masalebis gamoyenebis done.  

simtkicis Tvisebebs miekuTvneba: saimedooba da 

xangamZleoba; mdgradoba, simtkice da simagre; avejis 

elementebis statikuri simtkice da sirbile. aRniSnuli 

maCveneblebi ganisazRvreba nakeTobis Sesabamisi gamocdiT, 

avejis mocemul saxeze, gaTvaliswinebuli standartiT an 

teqnikuri pirobiT da axasiaTeben simtkicis Tvisebebs. teqnikur 

maCveneblebs SeiZleba mivakuTvnoT nakeTobis teqnologiuroba, 

gansazRvruli nakeTobis Sromatevadobis da masalatevadobis 

mixedviT, aseve unifikaciis doniT, gansazRvruli gaangariSebis 

gziT.  

xarisxi – esaa avejis eqspluataciis periodSi wayenebuli 

samomxmareblo da teqnikuri moTxovnebis kompleqsi [47]. 

a. belovi miTiTebs, rom moTxovnebi, romelic araa 

reglamentirebuli da miTiTebuli standartebiT, aseve nakeTobis 
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mxatvruli gadawyveta, maTi zomebi, konstruqcia, metalis da 

plastmasis makompleqtebeli nakeTobebi, gamoyenebuli masalebi 

da mopirkeTebis saxeebi, dadgenili wesiT damtkicebul 

nakeTobis teqnikur dokumentacias unda Seesabamebodes.  

 mxatvrul-konstruqciuli da teqnikuri maxasiaTeblebiT 

avejis xarisxis Sefaseba, dafuZnebulia nakeTobis funqciuri 

kompleqsis yovelmxriv analizze, adamianis cxovrebasa da 

garemomcvel garemosTan mis Siga da gare kavSirze, 

konstruqciul sqemaze, masalebze, teqnologiuri procesis 

specifikaze. 

nomenklatura, iseve rogorc forma da konstruqcia, avejs 

mudmivad aaxlebs. es ganaxleba dakavSirebulia samSeneblo 

xelovnebis ganviTarebasTan [42].  

m. kriakovi Tvlis, rom Tanamedrove avejis SeqmnaSi didi 

yuradReba eqceva masalebis esTetikur maCveneblebs, maT 

Tvisebebs, iqmneba mxatvruli, funqciurad gamarTlebuli 

nakeToba iseTi merqnis jiSebidan, rogoricaa fiWvi, soWi, aryi 

da alvis xe. mopirkeTebisaTvis ki gamoiyeneba polimeruli, 

sinTetikuri masalebi [43]. 

yvelaferi zemoT aRniSnulis gaTvaliswinebiT SeiZleba 

vTqvaT, rom avejis rols TiToeuli moqalaqis cxovrebaSi 

udidesi mniSvneloba eniWeba, radganac misi komfortuloba 

gansazRvravs momuSavis Sromis nayofierebas. amitom avejis 

mwarmoeblebma didi yuradReba unda dauTmos misi 

konstruirebis, dizainisa da xarisxiani masalebis gamoyenebis 

sakiTxebs. 
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Tavi 2. regionis konkurentunarianobis Sefaseba, 

rogorc bazarze warmatebis garanti 

2.1 imereTis regionis ekonomikuri potencialis mimoxilva 
 

Tanamedrove pirobebSi regionulma ekonomikurma 

politikam sruliad axali Sinaarsi SeiZina. igi gadaiqca qveynis 

strategiis organul nawilad. dRes saqarTveloSi regionuli 

politikis mniSvnelovan da ZiriTad amocanad gvesaxeba myari 

Sedegebis miRweva im didi SesaZleblobebis mqone 

potencialidan, romelic qveynis calkeul regionSi arsebobs. 

imereTis regionis ekonomikuri mdgomareobis ganxilvamde,  

saWiroa naTeli warmodgena gvqondes saqarTvelos socialur-

ekonomikuri ganviTarebaze, romelic gamoixateba ramdenime 

ekonomikuri maCvenebliT. pirvelad ganvixiloT  mTliani Sida 

produqti (mSp) mimdinare fasebSi (ix. diagrama 2.1), Semdgom ki 

ekonomikuri saqmianobis saxeebis mixedviT  (ix. cxrili 2.1). rac 

Seexeba mSp-s erT sul mosaxleze gaangariSebiT, 2004-2007 

wlebisaTvis mocemulia 2.2 diagramaSi. 

diagrama 2.1. saqarTvelos mSp mimdinare fasebSi 
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 wyaro: diagrama Sedgenilia saqarTvelos statistikis 

saxelmwifo departamentis masalebis safuZvelze. 2008 weli 

warmodgenilia erTi kvartlis monacemebis mixedviT.  
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diagrama 2.2 mSp erT sul mosaxleze* 
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* wyaro: saqarTvelos statistikis departamentis masalebi 

 

mSp zrdis tempi 2003-2007 wlis mixedviT ki aseTia (ix. 

cxrili 2.2) 

cxrili 2.2 

mTliani Sida produqtis zrdis tempi (%)*   

wlebi zrdis tempi 

2003 5,4 

2004 4,7 

2005 1,18 

2006 1,19 

2007 1,23 

*wyaro: saqarTvelos statistikis departamentis masalebi 

 

Tu davakvirdebiT 2.1 cxrilis monacemebs, davinaxavT, rom 

mniSvnelovani zrda SeiniSneba mSeneblobaSi (114,3%-iT), samTo 

mompovebel mrewvelobaSi (120,2% -iT), Sinameurneobebis mier 
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produqciis gadamuSavebaSi (115,6%-iT), soflis meurneobaSi 

(108,8%-iT) (2006-2007 wlebis monacemebis mixedviT). realuri 

zrdis maRali tempiT xasiaTdeba finansuri saqmianobis sfero, 

romlis 2003-2007 wlebis maCveneblebi mocemulia 2.3 diagramaSi. 

rac Seexeba vaWrobis sferos 2003-2007 wlebSi ekonomikuri 

matebis saSualo wliuri tempi Seadgens  6,5% -s, xolo 

jandacvasa da socialur daxmarebaSi ki  1,4%-s.  

saqarTveloSi ucxouri investiciebis zrda ganapirobebs 

investorTa Semosavlebis zrdas, rac iwvevs Semosavlebis 

sazRvargareT gadinebis gafarToebas. MmTlianobaSi, 

saqarTvelos ekonomika danarCeni msofliosaTvis wminda 

msesxebelia (ix. diagrama 2.4). rogorc 2.4 diagramidan Cans 

sadepozito valdebulebebi TandaTan izrdeba. rac qveynis 

winsvlisaTvis xelisSemSlel faqtors warmoadgens. 

 

diagrama 2.3 safinanso saqmianoba mSp-Si 
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wyaro: saqarTvelos statistikis departamentis masalebi 
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diagrama 2.4 sadepozito valdebulebebi ucxour valutaSi 
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G wyaro: saqarTvelos statistikis departamentis masalebi 

 

mSenebloba qveynis ekonomikis erT-erTi dinamiurad 

mzardi dargia. amitom mniSvnelovania imis warmodgena, Tu ra 

wili ukavia mas mSp-Si.  amis naTel suraTs iZleva 2.5. diagrama.  

ganviTarebisaTvis metad mniSvnelovani parametria 

saqonlisa da momsaxurebis wminda eqsportis sidide. misi saldo 

ki uaryofiTia, rac qveynidan sazRvargareT finansuri 

resursebis gawovis da valdebulebebis zrdis mniSvnelovani 

faqtoria. sagareo vaWrobis zogad maCveneblebi 2003-2008 wlebSi 

mocemulia 2.6 diagramaSi.  

saqarTvelos sawarmoebSi produqciis gamoSvebis  da 

brunvis maCveneblebis dinamika 2003-2008 wlebSi asaxulia 2.7 da 

2.8  diagramebSi, saidanac Cans, rom produqciis gamoSvebisa da 

brunvis maCveneblebi zrdis tempiT xasiaTdeba. saSualod, zrdis 

tempi Seadgens 12% -s, rac saerTo winsvlisaTvis sakmaod kargi 
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maCvenebelia. es zrda, ZiriTadad, gamowveulia damamuSavebel 

mrewvelobaSi maRali zrdis tempis xarjze. 

diagrama 2.5 mSeneblobis wili qveynis mSp 2003-2008 wlebSi 
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wyaro: saqarTvelos statistikis departamentis masalebi 

SeniSvna: 2008 wlis monacemebi warmodgenilia erTi  

kvartliT  

diagrama 2.6. sagareo vaWrobis zogadi maCveneblebi 
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wyaro: saqarTvelos statistikis departamentis masalebi 

SeniSvna: 2008 wlis monacemebi warmodgenilia 6 TviT  
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diagrama 2.7. saqarTveloSi warmoebuli produqcia 2003-

2008 wlebSi 
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wyaro: saqarTvelos statistikis departamentis masalebi 

SeniSvna: 2008 wlis monacemebi warmodgenilia sami TviT. 

 

diagrama 2.8 saqarTveloSi warmoebuli produqciis brunva 
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wyaro: saqarTvelos statistikis departamentis masalebi 
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imisaTvis, rom gavarkvioT imereTis regionis ganviTarebis 

tendenciebi da misi ekonomikuri potenciali, saWiroa CavataroT 

SedarebiTi analizi im maCvenebelTa daxmarebiT, romlebic 

axasiaTeben mis ekonomikur Sedegebs. am maCvenebelTa Soris 

ZiriTadia:  

 ekonomikuri zrda; 

 ekonomikuri efeqtianoba; 

 Semosavlebis ganawileba; 

 ekonomikuri stabiluroba. 

ekonomikuri zrda vlindeba iseTi ori maCveneblis 

safuZvelze rogorebicaa: drois garkveul monakveTSi 

produqciis masStabis zrda da erT sul mosaxleze produqciis 

zrda. 

ekonomikuri efeqtianoba ganisazRvreba maCvenebela 

sistemiT, romlebic xasiaTdeba statistikuri da dinamiuri 

efeqtianobiT [48].  

ekonomikuri zrdis asaxvisaTvis, pirvel rigSi moviyvanoT 

2003-2008 wlebSi imereTSi gamoSvebuli produqciis zrdis 

dinamika (ix. diagrama 2.9) [49-52], da vaCvenoT, Tu ra wili ukavia 

mas saqarTvelos mier gamoSvebul produqciaSi. rogorc 2.9 

diagramidan Cans, zrdis tempi 2006 wels Sadgens 16,9%-s, xolo 

2007 wels - 20,3%, rac sakmaod kargi maCvenebelia regionis 

ganviTarebisaTvis. 

aseve mniSvnelovania Semosavlebis ganawilebis sakiTxi. 

bolo wlebis konsolidirebuli biujetis Semosavlebis 

maCveneblebi, romlis Sesaxeb naTel warmodgenas iZleva 2.10 

diagrama. 2006-2007 wlebSi konsolidirebuli biujetis 

Semosavlebis zrdis tempi Seadgenda 133% -s, xolo naerTi 
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biujetis Semosavlebis maCveneblebi mocemulia 2.3 cxrilSi. 

cxrilidan Cans, rom mniSvnelovani wili sagadasaxado 

Semosavlebs ukavia, xolo misi moculoba saqarTvelos 

SemosavlebSi 2006 wlis maCveneblebis mixedviT Seadgens 10%-s  

 

diagrama 2.9 imereTis regionSi gamoSvebuli produqcia 

mimdinare fasebSi 
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wyaro: saqarTvelos statistikis departamentis masalebi 

 

zrdis tempiT xasiaTdeba imereTis regionis naerTi 

adgilobrivi biujetis Semosavlebi (ix. diagrama 2. 11). 2007 wlis 

regionis naerT teritoriul biujetSi mobilizebulia 50814 

aTasi lari, rac gegmis 107.5%-ia. gegmis zemoT mobilizebulia 

3567 aTasi lari, anu wina welTan SedarebiT 12.7 mln lariT 

meti. sabiujeto Semosavlebis 77% modis sagadasaxado 

Semosavlebze, xolo arasagadasaxado Semosavlebi Seadgens 33%-

s. sagadasaxado Semosavlebis saxiT regionSi 39.1 mln. laria 
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mobilizebuli, rac gegmis 108%-ia da 2006 wlis maCvenebels 9 

mln. –iT aWarbebs. 

diagrama 2.10 imerTis regionSi konsolidirebuli 

biujetis Semosavlebi 2004-2007 wlebSi 
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wyaro: saqarTvelos statistikis departamentis masalebi 

cxrili 2. 3 

naerTi biujetis Semosavlebis maCveneblebi (aTasi lari) 

wlebi Semosavlis saxeebi

2006 2007 

zrdis 

tempi % 

1.sagadasaxado 

Semosavlebi 
30992.1 39157,1 108,2 

2. arasagadasaxado 
Semosa vlebi 3898,9 44427,5 101,4 

3. Semosavlebi 
transfertiT 

__ 8774,3 101,9 

4. Semosavlebi 
kapitalis 
operaciebidan 

3176,3 4268,8 101,2 
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gadasaxadTa calkeuli saxeebidan regionis naerTi 

maCvenebeli Sesrulebulia yvela saxeobis mixedviT. 

gansakuTrebiT mniSvnelovania 2000-2007 wlebSi erovnul 

valutasa da aSS dolarebSi sabiujeto Semosavlebis dinamikis 

analizi (ix. diagrama 2.11.). 2007 wels Semosavlebis maqsimaluri 

maCvenebelia  - 50.8 mln lari.  

sabiujeto Semosavlebi Semcirebulia tyibulis 75.1%, 

xaragaulis (85.2%) da xonis municipalitetebSi (86.8%). tyibulSi 

aRniSnuli Semcireba gamowveulia imiT, rom 2006 wels s/s 

“tyibulnaxSirSi” investoris SemosvliT adgilobriv biujets 

857 aTasi lariT naklebi Caericxa, xaragaulSi Semcirda 

bunebrivi resursebis mosakrebeli, xolo xonSi saSemosavlo 

gadasaxadis nawilSi ver moxda dagegmili Semosavlebis 

mobilizeba napirsamagri samuSaoebisa da samxedro bazis 

mSeneblobasTan dakavSirebiT [51].  

rac Seexeba xarjviT nawils, 2007 wels mTlianobaSi man 

82543.1 aTasi lari Seadgina (ix. diagrama 2. 12). marTalia, saerTo 

xarjebis dafinansebas 6,4 mln. lari daaklda, magram naSTma 10.9 

mln lari Seadgina, ramac yvela dargis uproblemod 

dafinansebis saSualeba mogvca. arsebiTad Seicvala xarjebis 

struqturac. gansakuTrebiT mniSvnelovania sabinao-komunaluri 

meurneobis da ekonomikuri saqmianobis xvedriTi wilis zrda, 

rac regionis municipalitetebSi infrastruqturisa da 

sakomunikacio sistemebis kuTxiT gaweulma masStaburma 

samuSaoebma (gzebis SekeTeba-moasfalteba, xidebi, ganaTeba, 

skverebi, fasadebi da a.S.) ganapirobes. pirvel maTganze 24.8 mln 

laria gaxarjuli, xolo meoreze 14.4. mln lari, mxolod am ori 

dargis xvedriTma wilma ki saerTo xarjebSi 47.5 % Seadgina. 
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amrigad, SeiZleba iTqvas, rom 2007 wels gaweuli saerTo 

xarjebi bolo 9 wlis ganmavlobaSi yvelaze maRali faqtiuri 

danaxarjia, rogorc jamuri, ise dargobrivi dafinansebis 

WrilSi, ramac mniSvnelovnad imoqmeda regionSi socialur-

ekonomikuri sistemis gajansaRebaze. adgilobrivi biujetebis 

mier gaweuli sabiujeto xarjebi imereTis regionSi 1998-2007 

wlebSi mocemulia 2.12 diagramis saxiT. 

 

diagrama 2. 11 imereTis regionis naerTi adgilobrivi 

biujetebis Semosavlebi 2000-2007 wlebSi 

 

wyaro: saqarTvelos statistikis departamentis masalebi 

2006 wels, savaWro palatis monacemebiT, msoflios 31 

qveyanaSi gadaitvirTa 34862002 aSS dolaris Rirebulebis 

produqcia, romelSic, ZiriTadad, dominirebs fero da silikon 

manganumi, marganecis koncentrati, liTofoni, xe-tye, elZravebi, 

sxmulebi, qvis nakeTobebi da sasoflo sameurneo produqcia [50]. 

2005 wlis monacemebiT, imereTSi warmoebul mTlian 

samrewvelo produqciaSi 5%-ze meti xvedriTi wiliT 
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warmoadgenilia 4 dargi: esenia: 1) liTonproduqtebis warmoeba - 

50,6% 2) elenergiis warmoeba - 11,7%; 3) masalebis mopoveba 

SaxtebSi -11,8%; 4) purisa da purfunTuSeulis warmoeba - 7,0%. 

2005 wlis ianvar-Tebervlis monacemebiT, imereTis regionSi 

zrdis tempebiT gamoirCeva baRdaTi - 124,4%, samtredia - 103,5%, 

xaragauli - 103,3%, xoni -101,9% [50]. imereTis mxareSi warmoebuli 

produqciis moculobas 2005-2007 wlebSi warmoebis zomis 

mixedviT mocemulia 2.13 diagramaSi. Tu davakvirdebiT diagramas, 

SevniSnavT, rom produqciis warmoebaSi ZiriTadi wili ukavia 

msxvil sawarmoebs. 

diagrama 2.12  naerTi adgilobrivi biujetebis mier 

gaweuli sabiujeto xarjebi imereTis regionSi 1998-2007 wlebSi 

 

 

 

 

 

 

 

 

 

 

wyaro: saqarTvelos statistikis departamentis masalebi 

2006 wels sacalo vaWrobam imereTis regionSi Seadgena 

127988,7 aTas lari, xolo farmacevtuli da  samedicino 

saqonliT sacalo vaWrobis maCveneblebi 2005-2006 wlebSi  
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asasaxulia 2.4 cxrilSi, sadac SeimCneva zrdis tempi, romelic 

1,34%-s Seadgens. rac Seexeba sazkvebis obieqtebis brunvis 

moculobas moyvanilia 2.5 cxrilSi,  saidanac Cans, rom imereTis 

regionSi sazkvebis obieqtebis brunvis moculoba 2006 wels, wina 

welTan SedarebiT, Semcirda  6,9%-iT. 

diagrama 2..13. imereTis regionSi warmoebuli produqciis 

moculoba sawarmoebis sididis mixedviT 
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wyaro: saqarTvelos statistikis departamentis masalebi 

 

imereTis mxareSi samSeneblo da sxva arasamSeneblo 

organizaciebis mier Sesrulebuli samSeneblo da saremonto 

samuSaoebis moculoba mocemulia 2.6 cxrilSi. aq zrdis tempi 

Sadgens 41,2%. 
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cxrili 2.4 

farmacevtuli da samedicino saqonliT sacalo vaWroba 

imereTis regionSi 

wlebi saqmianobis saxe 

2005 2006 

farmacevtuli da 
samedicino 
saqonliT sacalo 
vaWroba (aT.lari) 

 

10918,0 

 

14632,1 

wyaro: saqarTvelos statistikis departamentis masalebi 

 

cxrili 2.5 

saz.kvebis obieqebis brunvis moculoba imereTis regionSi 

(aT. lari) 

wlebi saqmianobis saxe 

2005 2006 

saz.kvebis obieqtebis 
brunvis moculoba  

4293,5 4014,3 

wyaro: saqarTvelos statistikis departamentis masalebi 

 

imereTis mxaris yvela saxis satransporo sawarmoTa 

momsaxurebis moculoba 2005 wels Seadgenda – 5492,1 aTas lars,  

2006 wels -5591,4 aTas lars, xolo fasiani ganaTlebis sferos 

momsaxurebis moculobis maCveneblebi motanilia 2. 7 cxrilSi. 

imereTis mxaris jandacvis mier gaweulma momsaxurebis 

moculobam 2005 wels 13047,1 aT.lari Seadgina, xolo 2006 wels 

ki - 18619,2, Sesabamisad zrdis tempi Seadgens 14,2%-s. Rvinisa, 
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sxva spirtiani sasmelebis da sakonditro warmoebis moculoba 

2005-2006 wlebSi mocemulia 2. 8 cxrilSi. 

cxrili 2.6 

imereTis regionSi samSeneblo da arasamSeneblo 

organizaciebis mier Sesrulebuli samSeneblo saremonto 

samuSaoebis moculoba (aT. lari) 

wlebi saqmianobis saxe 

2005 2006 

samSeneblo da 
arasam Seneblo da 
saremonto 
samuSaoebis 
moculoba  

27922,7 39426,2 

wyaro: saqarTvelos statistikis departamentis masalebi 

cxrili 2.7 

imereTis regionSi fasiani ganaTlebis momsaxurebis 

moculoba (aT. lari) 

wyaro: saqarTvelos statistikis departamentis masalebi 

2003-2007 wlebSi imereTis regionSi moqmed sawarmoTa 

raodenobis dinamika mocemulia 2.14. diagramaSi. 

2005-2007 wlebSi imereTis ZiriTadi ekonomikuri 

maCveneblebi mocemulia 2.9 cxrilSi. monacemebis mixedviT 2005-

wlebi saqmianobis saxe 

2005 2006 

fasiani ganaTlebis 
sferos momsaxur 
ebis moculoba 

 

7447,2 

 

7450,0 
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2007 wlebSi zrdis tempiT gamoirCeva gadamamuSavebeli 

mrewveloba - 29%, xe-tyis damuSaveba da xis nawarmis warmoeba – 

38,7% da tyavisa da tyavis nawarmis warmoeba – 53,9%. 

diagrama 2.14. imereTis regionSi moqmed sawarmoTa 

raodenobis dinamika 2003-2007 wlebSi 
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wyaro: saqarTvelos statistikis departamentis masalebi 

cxrili 2.8 

imereTis regionis Rvinis, sxva spirtiani sasmelebisa da 
sakonditros warmoeba (aT.lari) 

wlebi 

saqmianobis saxe 

2005 2006 

Rvinisa da spiriani sasmelebis warmoeba 79,6 46,3 

sakondiro warmoeba 42,8 59,2 
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Tu gavaanalizebT regionis ganxilul maCvenebels, 

SevamCnevT, rom imereTis regionis TiTqmis yvela sferoSi 

aRiniSneba zrdis tempi, rac miuTiTebs im faqtorze, rom mas 

gaaCnia ganviTarebis SesaZleblobebi da potenciali avejis 

bazarze mowinave poziciebis dasakaveblad. 

imereTis regionis ekonomikuri ganviTarebis analizi 

safuZvels gvaZlevs davaskvnaT, rom imereTis regionis 

ekonomikuri aqtivobis ufro meti zrdisa da dadebiTi 

ekonomikuri efeqtis miRebisaTvis aucilebelia Semdegi 

sakiTxebis gadawyveta:  

1. regionis ganviTarebis strategiis SemuSaveba; 

2. mcire da saSualo biznesis ganviTarebis 

xelSewyobi regionuli programis momzadeba, 

romelic damtkicdeba umaRles sakanonmdeblo 

organoSi da romlis Sesrulebaze dawesdeba 

mkacri kontroli. 

3. regionis konkurentunarianobis Sefaseba da misi 

adgilisa da rolis gansazRvra mTliani qveynis 

ekonomikaSi. 
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cxrili 2.9 

imereTis regionis ZiriTadi ekonomikuri maCveneblebi 

produqciis 
gamoSveba mimdinare 
fasebSi dRg-sa da 
aqcizis gareSe 

aTasi lari 

brunva mimdinare 
fasebSi dRg-sa da 
aqcizis gareSe 

aTasi lari 
# obieqti 

2005 2006 2007 2005 2006 2007 

1 2 3 4 5 6 7 8 

1 
soflis 
meurneoba da 
satyeo meurneoba 

1258,1 753,5 736,4 1229,2 753,5 745,3 

2 samTomompovebeli 
mrewveloba 

41847,0 40468,4 12699,7 42159,7 59775,8 14584,7 

3 damamuSavebeli 
mrewveloba 

187425,2 213319,3 275242,2 186952,8 190214,9 283027,9

4 

sakvebi 
produqtebis da 
Tambaqos 
warmoeba 

19434,4 41639,0 15891,1 20122,0 18559,8 17081,9 

5 

teqstilisa da 
teqstilis 
nawarmis 
warmoeba 

4111,2 4333,5 2078,5 4297,0 4316,0 2128,4 

6 
tyavisa da tyavis 
nawarmis 
warmoeba  

449,5 444,7 684,6 449,5 455,2 768,0 

7 

xe-tyis 

damuSaveba da xis 

nawarmis 

warmoeba da a.S. 

4185,1 5317 7379,0 3962,2 5308,2 7703,3 

sul 354802,8 414706,9 499009,5 536809,0 661060,8 850102,3 

wyaro: saqarTvelos statistikis departamentis masalebi 
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 2.2. regionis konkurentunarianobis Sefasebis meTodika 

 

msoflioSi mimdinare globaluri ekonomikuri procesi da 

mzardi mecnierul-teqnikuri progresi, gamowveul cvlilebebi 

moiTxovs, rogorc msoflio sazogadoebis, aseve, calkeuli 

qveynis socialur-ekonomikuri ganviTarebisadmi axali 

midgomebis formirebas. Tanamedrove pirobebSi msoflios 

mravali qveynis, maT Soris, saqarTvelos ZiriTadi ekonomikuri 

amocanaa erovnuli konkurentunarianobis amaRleba. 

aRniSnuli amocana miiRweva qveyanaSi konkurentuli 

garemos Camoyalibebisa da efeqtiani antimonopoliuri 

politikis gatarebiT. am problemisadmi sistemuri midgomisaTvis 

aucilebelia konkurentuli garemos mudmivad uzrunvelyofa, 

monopoliuri urTierTobebis mizezebisa da formebis 

gansazRvra, antimonopoliuri strategiis SemuSaveba da 

ganxorcieleba. aRsaniSnavia, rom saqarTvelos ama Tu im 

bazarSi Sesvlisas konkurentebi mniSvnelovan barierebs 

awydebian. Cvens sinamdvileSi es barierebi SeiZleba iyos: 

ekonomikuri, administraciuli; sabazro infrastruqturis 

ganuviTareblobiT gamowveuli; qveynis ekonomikuri politikiT 

gamowveuli; kriminaluri xasiaTis da sxva [53]. 

ukanaskneli aTi wlis ganmavlobaSi mraval qveyanaSi, 

rogorc saxelmwifo, aseve korporaciul doneze dausrulebeli 

diskusiebisa da msjelobis sagnad iqca konkurentunarianobis 

sakiTxebi. amis mizezia is, rom yvela qveyana miiswrafvis 

gaiTvaliswinos globalizaciis procesis Sedegad warmoqmnili 

politikur-ekonomikuri efeqtianobis standartebis cvlileba. 
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Tanamedrove pirobebSi, saerTaSoriso urTierTobebis 

analizis dros, tradiciuli meTodebis gamoyeneba sakmarisi ar 

aris, radgan izrdeba msxvilmasStabiani kvlevebis raodenoba. 

Tavis mxriv, kvlevis SedegebiT miRebuli erovnuli 

konkurentunarianobis determinantebi iwveven Sida da gare 

saxelmwifo politikis calkeuli mimarTulebis (ganaTleba, 

mecniereba da teqnologiebi, samrewvelo politika, sagareo 

vaWroba da sagareo politikuri saqmianoba, regionuli 

politika) koreqtirebis aucileblobas. 

aRniSnulis gaTvaliwinebiT, aucilebelia ganviTarebuli 

qveynebis konkurentunarianobis uzrunvelyofis sferoSi 

arsebuli gamocdilebis danergva. konkurentunarianobis 

uzrunvelyofis politika efeqtiania im SemTxvevaSi, roca 

mkveTrad aris gansazRvruli mizani da srulad aris 

Seswavlili sxvadasxva garemoeba. 

sazRvargareTis qveynebSi mimdinare regionuli 

konkurentunarianobis sakiTxebTan dakavSirebuli samuSaoebi da 

kvlevebi, gansakuTrebiT, gaaqtiurda gasuli saukunis 80-iani 

wlebis dasawyisSi. regionuli konkurentunarianobis problema 

mravali qveynis saxelmwifo programebSia dasmuli. [38] 

bunebrivia ismis kiTxva - ra aris qveynis konkurentunarianoba? 

es, upirveles yovlisa, erovnuli mwarmoeblebis unaria gayidon 

TavianTi saqoneli da Sesabamisad, gazardon bazris wili, an 

ukidures SemTxvevaSi, SeinarCunon arsebuli mdgomareoba 

bazarze, romelic uzrunvelyofs warmoebis gafarToebas da 

srulyofas, cxovrebis donis gazrdas, Zlieri da efeqturi 

saxelmwifos arsebobas. 



 79

qveynis konkurentunarianobas mecnierebi sxvadasxvanairad 

gansazRvraven. kerZod, d. rikardos azriT, saxelmwifoebi 

urTierTSoris vaWroben sxvadasxva sferoSi Sromis 

mwarmoeblurobis gansxvavebis mixedviT. neoklasikosebis 

mosazrebiT saxelmwifoebi vaWroben da amis Sesabamisad, floben 

SefardebiT upiratesobebs ZiriTad faqtorebSi, rogoricaa miwa, 

Sroma da kapitali. 

m. porteris SexedulebiT saxelmwifos konkurentunaria- 

noba - esaa mwarmoebluroba, romelic muSa Zalisa da kapitalis 

efeqtian gamoyenebas gulisxmobs, rac, sabolood erT sul 

mosaxleze erovnuli Semosavlis sidides ganapirobebs [54].  

konkurentunarianoba yalibdeba sxvadasxva doneze, 

rogoricaa saqoneli, kompania, dargi, regioni, qveyana. Cveni 

Seswavlis obieqtia regionis konkurentunarianoba, romelsac 

mecnierebi sxvadasxvanairad afaseben [55-62]. 

regionaluri konkurentunarianobis parametrebis 

gamokvlevisa da praqtikuli rekomendaciebis SemuSavebaSi 

mniSvnelovan rols asruleben saerTaSoriso organizaciebi da 

saerTaSoriso integraciuli struqturebi. am sferoSi 

miRweulia mniSvnelovani warmatebebi, Tumca,  

konkurentunarianobasTan dakavSirebuli sakiTxebis umetesi 

nawili jer kidev gasarkvevia.  

regionuli konkurentunarianobis kvleva eyrdnoba Semdeg 

amocanebs: 

• globalizaciis procesis mizezebisa da 

mamoZravebeli Zalebis analizi; 

• konkurentunarianobis arsis gansazRvra 

teritoriul erTeulebTan mimarTebaSi; 
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• regionuli konkurentunarianobis Seswavla 

sxvadasxva meTodisa da midgomis safuZvelze;  

• klasterebis koncentraciis Teoriuli 

safuZvlebis SemuSaveba da maTi roli regionul 

konkurentunarianobaSi. 

amasTan, aucilebelia saxelmwifo politikis farglebSi 

ucxouri gamocdilebis SedarebiTi analizi, romelic 

mimarTuli iqneba regionuli klasterebis ganviTarebisaken 

(klasteri an samrewvelo jgufi esaa geografiuli niSniT 

koncentrirebuli, urTierTdakavSirebuli kompaniebisa da 

organizaciebis jgufi, romelic moqmedebs gansazRvrul 

sferoSi da xasiaTdeba erTiani da urTierTSemavsebeli 

saqmianobiT, romelTac msoflio ekonomikis konteqstSi 

erovnuli, saxelmwifo da adgilobrivi konkurentunarianobis 

TeoriaSi mTavari roli uWiravT) [38]. Tanamedrove praqtikaSi 

naklebadaa Seswavlili klasterebis roli regionis 

konkurentunarianobaSi.  

regionuli konkurentunarianobis kvlevis meTodologiuri 

safuZvelia globalizaciis procesis, regionuli 

konkurentunarianobis meqanizmebisa da faqtorebis, calkeuli 

meTodologiuri midgomebis SefardebiTi analizis mimarT 

sistemuri midgoma. regionuli konkurentunarianoba, Tavisi 

arsiT, aris teritoriuli erTeulis konkurentunarianoba, 

romelsac gansazRvruli aqvs politikur-ekonomikuri sazRvrebi. 

igi afiqsirebs aRniSnulis gansxvavebas sxvadasxva 

organizaciuli struqturis konkurentunarianobasTan SedarebiT. 

unda aRvniSnoT, rom bolo aTi wlis ganmavlobaSi, 

gansakuTrebiT, gaizrda interesi konkurentunarianobis 
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problemis mimarT, rac, nawilobriv, aixsneba im garemoebiT, rom 

yvela qveyana iTvaliswinebs politikur-ekonomikuri 

efeqtianobis mzard standartebs. yovelive es  globalizaciis 

procesis Sedegia, rac zRudavs saxelmwifo politikis 

SesaZleblobebs im gagebiT, rom aviwroebs sivrces araswori 

politikisaTvis. amitom dRes arsebuli politika, wina 

periodTan SedarebiT, ufro efeqturia. globalizacia aiZulebs 

yvela qveyanas ukeT gamoiyenos sakuTari resursebi da 

konkurentuli upiratesobebi. 

msoflios mraval qveyanaSi saxelmwifos ekonomikuri 

politika dafuZnebulia SedarebiTi upiratesobis Teoriaze, rac 

dakavSirebulia konkurentunarianobis adrindel da dRevandel 

koncefciebs Soris gansxvavebasTan. ekonomikis mzardi 

globalizaciis konteqstSi konkurentunarianobis koncefcia 

warmatebuli konceptualuri struqturaa korporaciul 

konkurentunarianobasa da erovnul ekonomikas Soris arsebuli 

kavSiris gasarkvevad. termini `konkurentunarianoba~ gamoiyeneba 

firmebis, ekonomikis dargebis, regionebis, saxelmwifoebisa da 

qveynebTan mimarTebaSi. Cveni mizania konkurentunarianobis 

gansazRvra calkeuli teritoriuli erTeulis (regionis) 

doneze. amasTan unda SevniSnoT, rom konkurentunarianobis erTi 

da igive koncefciisa da kvlevis meTodebis gamoyeneba rogorc 

makro, aseve mikro doneze SeuZlebelia. 

harvardis biznesis skolis profesoris m. porteris 

azriT, konkurentunarianoba gansazRvravs calkeuli kompaniis, 

ekonomikis dargis, regionis, eris an mezobeli qveynis jgufebis 

unars, miaRwion saerTaSoriso konkurenciis pirobebSi 

Semosavlebis miRebisa da dasaqmebis maRal dones. es midgoma 
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xelsayrelia regionebis, saxelmwifoebisa da qveynebisaTvis, 

vinaidan Seesabameba aRniSnuli erTeulebis mTavar mizans, 

kerZod cxovrebis donis amaRlebasa da SenarCunebas. qarTvel 

mecnierTa azriT, aRniSnuli midgoma yvelaze ukeT pasuxobs 

globalizaciis Tanamedrove moTxovnebs, radgan iTvaliswinebs 

sakuTar saqmianobaSi samrewvelo kapitalis mobilurobas da 

firmis moqnilobas. 

regionuli konkurentunarianobis koncefcias SeuZlia 

moawesrigos saxelmwifosa da kerZo seqtors Soris 

konkurentunarianobis sakiTxSi arsebuli uTanxmoebani. 

aRniSnuli koncefcia, mzardi globalizaciis pirobebSi, 

warmoadgens mniSvnelovan safuZvels korporaciul 

konkurentunarianobasa da erovnul ekonomikas Soris ukeTesi 

kavSiris damyarebisaTvis. 

 dReisaTvis regionuli konkurentunarianobisa da 

regionuli marketingis praqtikuli gamoyeneba saqarTvelos 

ekonomikaSi SeiZleba ara aqtualuri Candes, radganac Cveni 

ekonomikis krizisuli mdgomareoba, daukmayofilebeli moTxovna, 

cxovrebis dabali done, disproporciebi ar iZlevian regionuli 

konkurentunarianobis meTodebis gamoyenebis SesaZleblobas, 

magram am siZneleTa gadalaxvas swored konkurentunarianobis 

amaRleba Seuwyobs xels. amitom misi gamoyeneba Cveni ekonomikis 

pirobebSi ara mxolod SesaZlebelia, aramed aucilebelia [63]. 

bunebrivia ibadeba kiTxva: ra upiratesobebi aqvs 

regionuli konkurentunarianobis ganviTarebas saqarTvelos 

ekonomikisaTvis?  

1. konkurentunarianobis upiratesoba mdgomareobs 

marTvis problemis gadawyvetisadmi programul-
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miznobriv midgomaSi, romelic saSualebas 

iZleva konkretul SemTxvevaSi SeirCes ZiriTadi 

mizani da SemuSavdes programa misi 

realizaciisaTvis TiToeuli sawarmos 

interesebis gaTvaliswinebiT. 

2. regionuli konkurentunarianobis strategia 

iTvaliswinebs dargis moqmedebis koordinacias 

sabazro procesebze. es gansakuTrebiT 

mniSvnelovania qarTuli firmebisaTvis. 

3. konkurentunarianobas gaaCnia bazrisa da misi 

elementebis marTvis ekonomikuri da socialur-

fsiqologiuri meTodebis mdidari arsenali, 

romelic SeiZleba gamoviyenoT sabazro 

urTierTobis formirebis pirobebSi. 

amitom, sakmaod samarTliania da drouli samamulo 

warmoebaSi regionuli konkurentunarianobis principebis, 

meTodebis da teqnologiis sistemebis Seqmnisa da gamoyenebis 

amocana. dasaxuli amocanebis Sesruleba xels Seuwyobs 

saqarTvelos regionebSi sabazro urTierTobebis aqtiurad 

ganviTarebas [38]. 

mecnierTa sxvadasxva Sexedulebidan gamomdinare, regionis 

konkurentunarianobis zogadi gansazRvra formirdeba sxvadasxva 

meTodze dayrdnobiT. r. fatxutdinovs Tavis wignSi 

`strategiuli menejmenti~ konkurentunarianobis 

gansazRvrisaTvis mocemuli aqvs mravalfaqtoruli veqtoruli 

modeli, romelic iTvaliswinebs 38 maCvenebels, dajgufebuls 8 

agregirebul faqtorebad, esenia: 

• Sida ekonomikuri potenciali; 
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• saxelmwifo regulireba; 

• sagareo ekonomikuri kavSirebi;  

• sakredito-finansuri sistema; 

• infrastruqtura; 

• marTvis sistema; 

• samecniero-teqnikuri potenciali; 

• SromiTi resursebi [8]. 

a.z. seleznievma SemogvTavaza regionis 

konkurentunarianobis Semdegnairi gansazRvreba: regionis 

konkurentunarianoba - esaa Sida da gare bazrebze regionis da 

misi calkeuli mwarmoeblis ekonomikuri, socialuri, 

politikuri da sxva faqtorebiT ganpirobebuli mdgomareobis 

asaxva iseTi maCveneblebiT, romlebic adekvaturad axasiaTeben 

aseT mdgomareobas da mis dinamikas [64]. 

regionis konkurentunarianobis Sefasebisadmi midgoma 

SeiZleba Camoyalibdes qveynis konkurentunarianobaze 

dayrdnobiT, romelic SemogvTavaza m. porterma [54]. regionis 

konkurentunarianoba _ esaa sxva regionebTan SedarebiT, 

regionuli resursebis, pirvel rigSi, samuSao Zalis da 

kapitalis, gamoyenebis produqtiuloba, romelic jamdeba 

erToblivi regionuli produqtis sidideSi erT sul mosaxleze, 

aseve mis dinamikaSi. konkurentunarianobis es meTodi, wina 

meTodTan SedarebiT, ufro mosaxerxebelia, magram zusti 

gansazRvris albaToba naklebia. 

m. porters regionis konkurentunaranobis Camoyalibebisa 

da xelisuflebis regionuli organoebis zemoqmedebis 

SefasebisaTvis mizanSewonilad miaCnia `erovnuli rombis~ 

modeli, romelic xorcieldeba Semdegi oTxi donis mixedviT: 



 85

1. konkurencia warmoebis faqtorebis safuZvelze; 

2. konkurencia investiciebis safuZvelze; 

3. konkurencia siaxleebis safuZvelze; 

4. konkurencia simdidris safuZvelze.  

Tanamedrove pirobebSi mizanSewonilia daveyrdnoT 

investiciebis stadias. aseve, regionis konkurentuli 

upiratesobis SeqmnaSi didi mniSvneloba aqvs mecnierul codnas, 

ganaTlebas, rogorc warmoebis ganviTarebisa da regionis 

inovaciuri potencialis Camoyalibebis faqtors. amitom 

migvaCnia, rom ganaTlebis donis gansazRvra aucileblia 

regionis konkurentunarianobis SefasebisaTvis, magram regionis 

doneze misi gaangariSebisaTvis statistikuri monacemebi 

arasakmarisia. 

msoflio bankis meTodikis mixedviT [54] regionis 

keTildReoba SeiZleba Sefasdes oTxi ZiriTadi maCveneblis 

mixedviT, romelic gaangariSebulia erT sul mosaxleze. esenia: 

erToblivi regionuli produqtis (erp) sidide, warmoebuli 

resursebis sidide (ZiriTadi fondebi da sxva), bunebrivi 

resursebis sidide, adamianuri resursebis sidide (ganaTlebis 

done). aqve SeiZleba davamatoT investiciebis done regionis 

ekonomikaSi da mosaxleobis cxovrebis uzrunvelyofis done. 

msoflio bankis es meTodika sruliad misaRebia, magram masSi 

araa gaTvaliswinebuli rigi maCveneblebi, xolo zogierTi 

maCvenebli mocemulia mxolod mTlianad qveynisaTvis da ara 

regionis doneze.  

imisaTvis, rom regioni gavxadoT konkurentunariani, 

aucilebelia lokalizebuli pirobebis Seqmna  da regionSi 
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momqmedi sawarmoebis konkurentunarianobis amaRlebisaTvis 

xelSewyoba.. 

bevri mecnieri aRniSnavs, rom regioni ar SeiZleba iyos 

konkurentunariani ekonomikis yvela maCveneblebis mixedviT. misi 

efeqtianoba damokidebulia unarze, moizidos da Seqmnas 

ekonomikuri saqmianobis sakmaod momgebiani saxeebi [65]. 

l.s Sexovcevas regionis konkurentunarianobis 

CamoyalibebisaTvis SemoTavazebuli aqvs programul-miznobrivi 

midgoma, igi warmoadgens `miznebis xes~ ori donisaTvis. pirveli 

donis miznebSi Sedis  warmoebis faqtorebis formireba; 

moTxovnis stimulireba, monaTesave dargebis kompleqsebis 

ganviTareba; sawarmos strategiis Camoyalibeba; xolo meore 

donis miznebs miekuTvneba kadrebis momzadeba; bunebrivi 

resursebiT uzrunvelyofa; kapitalis mozidva; sawarmos 

menejmentis donis amaRleba. aseTi miznebis xe, SeiZleba iyos 

ierarqiis agebis safuZveli konkretuli regionis specifikis 

gaTvaliswinebiT, romelic gaiangariSeba ori matricis 

saSualebiT. gaangariSebis Sedegad miRebuli Sefasebebi 

gamoiyeneba sxvadasxva faqtorebis da pirobebis 

ganviTarebisaTvis, romlebic gavlenas axdenen regionis 

konkurentunarianobis Sefasebaze. ufro farTo gagebiT, 

aRniSnuli midgoma regionis konkurentunarianobis marTvis 

safuZveli SeiZleba iyos. programul-miznobrivi midgomis 

damamTavrebel etaps warmoadgens programebis sistemis 

formireba miznebis xis safuZvelze. es midgoma sruliad 

misaRebia, mxolod moiTxovs sakmaod did angariSs da 

Sromatevadia [66]. 
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dReisaTvis, sazRvargareTis literaturaSi, teritoriis 

konkurentunarianoba regionuli ekonomikis erT-erTi 

mniSvnelovani Temaa [67-71]. amasTan, zogierTi mkvlevari, kerZod, 

p. krugmani [72] kritikulad udgeba Tanamedrove `gatacebas 

konkurentunarianobiT~. igi Tvlis, rom konkurentunarianoba 

kompaniebis atributia. magram bevri mecnieri eTanxmeba im azrs, 

rom firmis konkurentul poziciaze garemo mniSvnelovan 

gavlenas axdens. 

i. begi aRniSnavs, rom konkurentunarianoba miiRweva 

Sromis nayofierebis gazrdiT, aseve, gamouyenebeli resursebis 

amoqmedebiT [73]. 

v.f. leveri Tvlis, rom konkurenciis Sedegebi, 

SesaZlebelia aisaxos, regionis Semosavlebis zrdaSi da 

samuSao adgilebis SeqmnaSi [74]. 

regionuli konkurentunarianobis sakiTxebis kvleva 

mimdinareobs saqarTveloSi. am mxriv aRsaniSnavia e. baraaSvilis, 

k. cimintias, j. zarandias, S. veSapiZis, n. xaduris, e. 

xaraiSvilis, i. gagniZis da sxvaTa Sromebi [75_90}. magram, unda 

aRiniSnos, rom dasaxelebul SromebSi naklebadaa warmodgenili 

regionis konkurentunarianobis Sefasebis sakiTxebi, kerZod, is 

meTodologiuri midgomebi, romlebic saSualebas mogvcemda 

Segvedarebina sxvadasxva regionis konkurentunarianobis 

doneebi. 

r.a. fatxutdinovma [8] konkurentunarianoba gaanaliza 

111_555 sistemiT, romelic iTvaliswinebs konkurentunarianobis 

Sefasebas sami maCveneblis mixedviT. es meTodi sruliad 

misaRebia, magram migvaCnia, rom regionis konkurentunarianobis 

donis ufro Zireuli SefasebisaTvis saWiroa masSi CavrToT is 
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ZiriTadi maCveneblebi, romlebic, statistikis departamentis 

monacemebiT, miCneulia regionis ZiriTad ekonomikur 

maCveneblad. aRniSnulis gaTvaliswinebiT, regionis 

konkurentunarianobis Sefasebas Cven vaxdenT Svid etapad [91].  

 pirvel etapze CamovayalibeT regionis 

konkurentunarianobis ZiriTadi maCveneblebi:  

1. gamoSvebuli produqciis moculoba (erToblivi 

regionuli produqti) (X1);  

2. TveSi erT sulze saSualo xarjebi regionebis mixedviT 

(X2); 

3. saSualo Tviuri mTliani xarjebi regionebis mixedviT 

(X3); 

4. saSualo Tviuri Semosavlebi erT sulze, regionebis 

mixedviT (X4); 

5. saSualo Tviuri mTliani Semosavlebi regionebis 

mixedviT (X5); 

6. eqsporti regionebis mixedviT (X6);  

7. investiciebis sidide regionebis mixedviT (X7); 

8. siRaribis donis maCvenebeli regionebis mixedviT (X8); 

9. mosaxleobis raodenoba regionebis mixedviT (X9); 

10. mrewvelobis ZiriTadi maCveneblebi (X10); 

11. umuSevrobis done Sso (Sromis saerTaSoriso 

organizaciis) kriteriumiT regionebis mixedviT (X11); 

12.  miwis gamoyenebuli nakveTebis ganawileba sakuTrebis 

formebis Sesabamisad regionebis mixedviT (X12); 

13.  Sromis nayofiereba regionebis mixedviT (X13); 

14.  moqmed sawarmoTa raodenoba regionebis mixedviT (X14); 
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15. fuladi Semosavlebis ganawilebis dinamika regionebis 

mixedviT (X15); 

16. dasaqmebulTa raodenoba regionebis mixedviT (X16);  

meore etapze CamoTvlili ekonomikuri maCveneblebidan, 

ranJirebis meTodis gamoyenebiT, eqspertebs vTxoveT SeerCiaT 

SedarebiT prioritetuli maCveneblebi, xolo Semdeg saeqsperto 

komisiis meTodiT ganvsazRvreT regionis konkurntunarianoba 

[anketis forma ix. danarTi 1-Si]. imisaTvis, rom SevarCioT 

regionis konkurentunarianobis gansazRvrisaTvis prioritetuli 

maCveneblebi, saWiroa SevarCioT eqspertTa jgufi. cnobilia, rom 

eqspertTa jgufis ricxovneba SezRudulia da igi ganisazRvreba 

Semdegnairad. 

ricxovnebis qveda Sefaseba (Nmin) damokidebulia 

Sesafasebeli maCveneblis ricxvze. amitom N eqspertis mier m 

maCveneblis simravlis mixedviT gadawyvetilebis miRebisaTvis, 

SeiZleba warmovidginoT rogorc N m≥ . amitom Nmin m≥ . Cvens 

SemTxvevaSi m=16 amitom N≥18. Cven CavTvaleT , rom N=18 [82]. Cvens 

SemTxvevaSi eqspertebad SeirCa Tbilisis saxelmwifo 

universitetis da quTaisis saxelmwifo universitetis mecnier–

muSakebi, msxvili sawarmoebis xelmZRvanelebi, adgilobrivi 

mmarTvelobis xelmZRvaneli da wamyvani specialistebi. 

am etapze unda dazustdes erTi SezRudva, romelic exeba 

eqspertebis miznebis Sesabamisobas eqspertuli gamokiTxvis 

miznebTan, e.i. aucilebelia imis dadgena, aris Tu ara imis 

tendencia, rom calkeulma eqspertebma araobieqturad Seafason 

gansaxilveli maCvenebeli. amisaTvis sasurvelia gamovavlinoT 

eqspertebis potenciurad SesaZlo miznebi, romlebic 

ewinaaRmdegeba obieqturi Sedegebis miRebis miznebs. Cvens 
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SemTxvevaSi SerCeuli eqspertebi, TavianTi gamocdilebiT, 

kvalifikaciaTa da muSaobis staJiT, ar iZlevian imis garantias, 

rom isini maCvenebels Seafaseben obieqturad.  

regionis konkurentunarianobis SefasebisTvis 

mniSvnelovania prioritetuli maCveneblebis dadgena, romelic 

ganisazRvreba ranJirebis meTodis gamoyenebiT. 

eqspertuli monacemebis gaanalizebisas, kvlevis miznebis 

Sesabamisad, aucilebelia ganvsazRvroT eqspertebis mosazrebis 

SeTanxmebuloba da eqspertuli Sefasebis albaToba. 

Cvens SemTxvevaSi 18 eqspertis mier mocemuli 16 

maCveneblisaTvis aij Sefasebis safuZvelze, iqmneba rangebis 

mniSvnelobis matrica || aij || ,sadac i=1,2, …m maCveneblis ricxvia, 

j=1, 2.,…p eqspertebis ricxvia. matrica ||| ijα || miiReba || aij || 

matricidan maCveneblis SefardebiTi mniSvnelobis 

koeficientidan gamomdinare, e.i. maCveneblebs eniWebaT 

naturalur ricxvTa rigis nomeri 1,2,3...n (ix. cxrili 2.10). 

maCveneblebi iwyoba zrdis an klebadobis mixedviT. ai rangi 

miuniSnebs im adgils, romelic ukavia i-ur maCvenebels sxva m 

maCveneblebs Soris.  

SefasebaSi ranJirebis mniSvnelobebis gamoyenebiT ver 

davadgenT, ramdenad ukeTesia erTi Sedegi meoreze, SeiZleba 

mxolod ganvsazRvroT gansaxilveli Sedegebis upiratesobebi. 

sxva sityvebiT, rom vTqvaT, dgindeba ricxvi, romelic 

axasiaTebs Sedegebis upiratesobaSi rigiTobis zomas. 

∑
=

=
p

j
iji

1
αα  (2.2) 
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cxrili 2.10 

rangebis mniSvnelobebis matrica ranJirebisas 

maCveneblebi 

eqsp

ert

ebi 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 

1 3 5 9 2 7 10 16 13 11 14 12 4 15 8 6 1 

2 1 9 14 2 5 7 15 12 6 13 11 8 16 4 3 10 

3 11 7 15 8 14 5 13 10 6 12 9 2 16 3 1 4 

4 4 6 7 2,5 13 15 14 11 10 12 2,5 9 16 1 8 5 

5 8 1 14 7 12 15 11 9 3 10 5 2 13 11 4 6 

6 4 3 5 11 15 14 13 10 9 12 7 1 16 2 6 8 

7 6 1 15 5 3 14 12 10 7 11 9 2 13 8 4 11 

8 8 9 11 7 4 16 13 12 2 14 10 1 15 6 5 3 

9 5 6 16 3 15 11 12 10 1 13 9 2 14 8 7 4 

10 7 10 8 11 14 9 12 13 1 15 2 3 16 5 6 4 

11 5 4 10 3 14 13 11 15 1 12 9 6 16 7 8 2 

12 7 2 13 3 15 8 14 11 9 13 10 6 12 4 5 1 

13 3 4 11,5 6 14 11,5 13 9 1 10 2 5 14 7 3 8 

14 3 12 10 1 15 10 14 8 6 12 4 2 13 5 9 7 

15 1 4 13 7 12 14 15 10 9 11 2 6 13 3 8 5 

16 6 9 14 5 8 13 16 15 10 11 4 2 12 1 3 7 

17 1 7 12 8 11 10 2 13 3 14 9 16 15 6 4 5 

18 8 2 10 1 14 12 16 4 5 9 11 13 15 3 6 7 

 

ganvixiloT m maCveneblebis jamuri rangebis dalagebuli 

Tanmimdevroba, romelic SeiZleba warmovadginoT aseTi saxiT: 

mαααααα <<<<<<< ......4321 , (2.1) 
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sadac iα gamoiTvleba || aij|| matricidan Semdegi formulis 

mixedviT (cxrili 2.11) 

ganxiluli rigis jamuri rangebis saSualo mniSvneloba 

tolia 

∑
=

p

j
j

1
1α ; ∑

=

p

j
j

1
2α ; …..∑

=

p

jj
ij

1
α ….. ∑

=

p

j
mj

1
α   

( )1
2
1

+= mpα  ( ) 15311618
2
1

=+⋅=α  

jamuri maCveneblis saSualo mniSvnelobidan jamuri 

kvadratuli gadaxra (S ) aris  

S= ( ) }2

1
1

2
1

+−
⎩
⎨
⎧

∑ ∑
=

mp
m

i
ijα   (2.3)  

S-sidide aRwevs maqsimalur mniSvnelobas im SemTxvevaSi, 

Tu yvela eqsperti mogvcems TiToeuli Qi maCveneblis erTnair 

Sefasebas, maSin gansaxilvel rigs eqneba jamuri rangebis saxe 

P, 2P…mP. gamovTvaloT saSualo mniSvneloba am rigidan 

( )1
2
1

+= mpα  ( ) ( )⎟
⎠
⎞

⎜
⎝
⎛ −−− 1

2
1...2

2
1;1

2
1 mpmpmp  

am rigis kvadratebis jami tolia 

Smax= ( ) ( ) 110160161618
12
1

12
1 3232 =−⋅=−mmp  

aRniSnulidan gamomdinare, S toli iqneba: 

( ) 51381
2
1..

2

1
21 =⎟

⎠
⎞

⎜
⎝
⎛ ++++= ∑

=

m

i
ii mpS αα  

eqspertTa SeTanxmebis zoma (W) iangariSeba formuliT: 

W=
maxS
S  

W -s ewodeba konkordaciis koeficienti. W-sidide 

icvleba 0-dan 1-mde sazRvrebSi, rodesac W=0 SeTanxmebuloba 

saerTod araa. Cvens SemTxvevaSi W=0,5. roca W=1 eqspertTa 

SeTanxmebuloba srulia.  
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im SemTxvevaSi, roca (1) TanmimdevrobaSi utolobis 

garda gvaqvs toloba, e.i. arsebobs damTxveva, maSin 

konkordaciiis koeficientis gamosaTvlel formulas aqvs 

saxe:  

W=
( ) ∑

=

−−
p

j
jTPmmp

S

1

22 1
12
1

, (2.4) 

sadac T= ( )∑ −
j

jj tt
κ

3

12
1 , t-TiToeuli rangis ganmeorebadobis 

ricxvia j-ur rigSi.,  Kj-ganmeorebuli rangebis ricxvia  j-ur 
rigSi.  

rodesac rangebi meordeba, maSin normaluri ranJirebis 

miRebisaTvis vadgenT rangis saSualo mniSvnelobas, romelic 

tolia ( )1
2
1

+mp  [80], romlebmac es movlenebi gaiyves erTmaneTSi. 

Cvens SemTxvevaSi me- 4 da me-11 maCveneblebma me-4 eqspertisaTvis 

erTmaneTSi gaiyves me-2 da me-3 adgilebi, xolo me-3 da me-6 

maCveneblebma me-13 eqspertisaTvis erTmaneTSi gaiyves me-11 da me-

12 adgilebi. orive SemTxvevisaTvis saSualo mniSvnelobebi 

toli iqneba: 

1) ;5,2
2

32
=

+  2) 5,11
2

1211
=

+  

amis Semdeg vRebulobT normalur ranJirebas (cxrili 2.11) 

aucilebelia, rom W-s napovni mniSvneloba meti an toli iyos 

0,5-ze, winaaRmdeg SemTxvevaSi miRebuli Sefaseba ar SeiZleba 

CavTvaloT misaRebad. Cvens SemTxvevaSi W=0,5.  

miRebuli eqspertuli monacemebis analizis safuZvelze 

SevadgineT rangebis mniSvnelobebis diagrama 2.15, saidanac 

gaviangariSeT rangTa jami. miRebuli Sedegebi davalageT 

klebadobis mixedviT da imaTgan is maCveneblebi avirCie, 

romelTa mniSvnelobebi aRemateba 200-s. aseTi maCveneblebis 
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raodenoba aris 6, (ix. cxrili 2.11) esenia: X1 – mosaxleobis 

mTliani Semosavlebi TveSi; X2- mosaxleobis raodenoba; X3-

umuSevrobis done; X4 Semosavlebi erT sulze TveSi; X5 –

mrewvelobis ZiriTadi maCveneblebi; X6 –xarjebi erT sulze 

TveSi. maTi xvedriTi wili aseTia: X1= 0,182; X2= 0,171; X3=0,163; X4= 

0,162; X5= 0,161; X6= 0,160. 

regionis konkurentunarianobis ZiriTadi maCveneblebis 

gansazRvris Semdeg logikuria davadginoT kavSiri 

konkurentunarianobis erTeul maCveneblebs Soris. ganviTarebul 

qveynebSi informaciis miRebis wyarod iTvleba wamyvan 

specialistTa gamoyeneba. 

mesame etapze xdeba eqspertebis mier konkurentunarianobis 

erTeuli maCveneblebis gansazRvra. regionis 

konkurentunarianobis donis Sesafaseblad saeqsperto komisiis 

wevrebs daevalaT esargeblaT konkurentunarianobis skaliT, 

romelic iyofa Semdeg doneebad: arakonkurentunariani 0-0,25; 

dabalkonkurentunariani 0,25-0,5; konkurentunariani 0,5-0,75; 

maRalkonkurentunariani 0,75-1; konkurentunarianobis erTeuli 

maCveneblebisaTvis TiToeuli eqsperti skalis mixedviT adgens 

Sesabamis dones 0-dan 1-mde baliT 0,1 balis intervaliT, 0,01 

sizustiT. [danarTi 2] 

konkurentunarianobis eqspertul Sefasebas vaxdenT 8 

regionze. Sefaseba Catarda konkurentunarianobis im 

maCveneblebis mixedviT, romlebic ranJirebis Sedegad miCneuli 

iqna prioritetulad, xolo maTi gasaSualoebuli mniSvnelobebi 

mocemulia 2.15 cxrilSi, Sefasebis Sedegebi mocemulia 2.12, 2.13, 

2. 14. cxrilebSi. 



cxrili 2.11 rangebis mniSvnelobebis matrica normaluri ranJirebisas 

eqsper
maCven

 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16  

1. . 3 5 9 2 7 10 16 13 11 14 12 4 15 8 6 1  

2.  1 9 14 2 5 7 15 12 6 13 11 8 16 4 3 10  

3.  11 7 15 8 14 5 13 10 6 12 9 2 16 3 1 4  

4.  4 6 7 2,5 13 15 14 11 10 12 2,5 9 16 1 8 5  

5.  8 1 14 7 12 15 11 9 3 10 5 2 13 11 4 6  

6.  4 3 5 11 15 14 13 10 9 12 7 1 16 2 6 8  

7.  6 1 15 5 3 14 12 10 7 11 9 2 13 8 4 11  

8.  8 9 11 7 4 16 13 12 2 14 10 1 15 6 5 3  

9.  5 6 16 3 15 11 12 10 1 13 9 2 14 8 7 4  

10.  7 10 8 11 14 9 12 13 1 15 2 3 16 5 6 4  

11.  5 4 10 3 14 13 11 15 1 12 9 6 16 7 8 2  

12.  7 2 13 3 15 8 14 11 9 13 10 6 12 4 5 1  

13.  3 4 11,5 6 14 11,5 13 9 1 10 2 5 14 7 3 8  

14.  3 12 10 1 15 10 14 8 6 12 4 2 13 5 9 7  

15.  1 4 13 7 12 14 15 10 9 11 2 6 13 3 8 5  

16.  6 9 14 5 8 13 16 15 10 11 4 2 12 1 3 7  

17.  1 7 12 8 11 10 2 13 3 14 9 16 15 6 4 5  

18.  8 2 10 1 14 12 16 4 5 9 11 13 15 3 6 7  

∑ ijα  91 101 206,5 92,5 205 207,5 232 195 100 218 127,5 91 208 92 96 97 α =147,5

∑
=

−=
p

j
ijd

1
αα  -56,5 -46,5 59 -55 57,5 60 84,5 47,5 -47,5 70,5 -20 -56,5 60,5 -55, 5 -51,5 -50,5  

d2 
3192,25 2162,25 3481 3306,25 3600 7140,25 2256,25 2256,25 4970,25 400 3192,25 3660,25 3080,25 2652,25 2550,25   94 



cxrili 2.12 

konkurentunarianobis maCveneblebze calkeuli eqspertebis mier mocemuli Sefasebebi 

konkurentunarianobis maCveneblebi 

mrewvelobis ZiriTadi maCveneblebi xarjebi erT sulze TveSi 

regionebi regionebi 

eq
s
pe
r
t
eb

i 

samegre

lo 

guria imereTi Sida 

qarTli 

qvemo 

qarTli 

kaxeTi samcxe 

javaxeT

i 

mcxeTa 

mTianeT

i 

samegre

lo 

guria imereTi Sida 

qarTli

qvemo 

qarTli 

kaxeTi samcxe 

javaxeT

i 

mcxeTa 

mTianeT

i 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 

1. 0,18 0,19 0,57 0,43 0,48 0,43 0,45 0,19 0,44 0,54 0,55 0,54 0,4 0,38 0,52 0,39 

2. 0,19 0,18 0,56 0,42 0,60 0,44 0,44 0,18 0,45 0,53 0,54 0,53 0,42 0,46 0,53 0,43 

3. 0,18 0,16 0,57 0,43 0,61 0,44 0,43 0,17 0,44 0,52 0,55 0,52 0,41 0,46 0,52 0,38 

4. 0,17 0,16 0,58 0,42 0,61 0,41 0,40 0,15 0,45 0,53 0,56 0,51 0,41 0,45 0,50 0,36 

5. 0,19 0,15 0,56 0,43 0,61 0,42 0,42 0,16 0,46 0,54 0,59 0,52 0,42 0,46 0,52 0,37 

6. 0,18 0,16 0,57 0,44 0,62 0,41 0,43 0,15 0,47 0,53 0,58 0,51 0,40 0,45 0,52 0,38 

7. 0,1 0,05 0,2 0,1 0,1 0,3 0,05 0,05 0,15 0,1 0,2 0,1 0,1 0,2 0,1 0,1 

8. 0,1 0,05 0,2 0,1 0,1 0,3 0,05 0,05 0,15 0,1 0,2 0,1 0,1 0,2 0,1 0,2 

9. 0,2 0,6 0,1 0,3 0,6 0,1 0,25 0,2 0,3 0,17 0,4 0,50 0,12 0,3 0,4 0,3 

10. 0,2 0,1 0,6 0,2 0,2 0,2 0,2 0,2 0,3 0,2 0,3 0,4 0,5 0,4 0,3 0,3 

11. 0,23 0,15 0,5 0,3 0,3 0,2 0,25 0,3 0,3 0,2 0,35 0,5 0,4 0,3 0,4 0,4 

12. 0,4 0,6 0,8 0,5 0,6 0,4 0,3 0,2 0,3 0,17 0,7 0,4 0,12 0,7 0,6 0,3 

13. 0,1 0,1 0,1 0,1 0,1 0,1 0,1 0,1 0,3 0,2 0,4 0,3 0,2 0,3 0,1 0,1 

14 0,18 0,17 0,57 0,54 0,6 0,43 0,42 0,20 0,44 0,54 0,55 0,54 0,44 0,47 0,52 0,42 
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1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 

15 0,20 0,17 0,58 0,43 0,59 0,43 0,42 0,19 0,46 0,52 0,55 0,54 0,41 0,45 0,52 0,42 

16 0,18 0,17 0,58 0,42 0,58 0,42 0,42 0,18 0,45 0,23 0,56 0,53 0,45 0,41 0,25 0,42 

17 0,20 0,18 0,55 0,43 0,54 0,42 0,41 0,19 0,43 0,26 0,56 0,52 0,41 0,44 0,52 0,42 

18 0,16 0,21 0,53 0,45 0,45 0,43 0, 42 0,21 0,46 0,54 0,52 0,44 0,42 0,45 0,25 0,41 

 

 

 

cxrili 2.13 

konkurentunarianobis maCveneblebze calkeuli eqspertis mier mocemuli Sefasebebi 

konkurentunarianobis maCveneblebi 

umuSevrobis done Semosavlebi erT sulze TveSi 

regionebi regionebi 

eqspert

ebi 

samegre

lo 

guria imereTi Sida 

qarTli 

qvemo 

qarTli 

kaxeTi samcxe-

javaxeTi 

mcxeTa 

mTianeTi 

samegre

lo 

guria imereTi Sida 

qarTli

qvemo 

qarTli 

kaxeTi samcxe-

javaxeTi 
mcxeTa 

mTianeTi 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 

1.  0,25 0,18 0,58 0,2 0,24 0,26 0,15 0,28 0,45 0,53 0,56 0,49 0,42 0,43 0,58 0,38 

2.  0,26 0,17 0,59 0,19 0,23 0,25 0,14 0,27 0,44 0,52 0,57 0,48 0,41 0,42 0,59 0,39 

3.  0,25 0,16 0,6 0,18 0,24 0,27 0,13 0,26 0,45 0,5 0,56 0,49 0,42 0,41 0,58 0,38 

4.  0,24 0,14 0,61 0,17 0,24 0,25 0,10 0,25 0,46 0,5 0,57 0,48 0,42 0,44 0,57 0,37 

5.  0,23 0,13 0,2 0,18 0,25 0,26 0,11 0,27 0,47 0,51 0,62 0,49 0,43 0,45 0,58 0,38 

6.  0,24 0,12 0,21 0,19 0,26 0,2 0,12 0,28 0,48 0,52 0,61 0,49 0,42 0,46 0,57 0,39 
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1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 

7.  0,1 0,1 0,2 0,1 0,05 0,1 0,15 0,15 0,3 0,25 0,4 0,2 0,25 0,35 0,15 0,15 

8.  0,1 0,1 0,2 0,1 0,05 0,1 0,15 0,15 0,3 0,25 0,4 0,2 0,25 0,35 0,15 0,1 

9.  0,15 0,18 0,14 0,3 0,19 0,18 0,2 0,15 0,23 0,24 0,30 0,2 0,4 0,6 0,15 0,3 

10.  0,15 0,18 0,2 0,3 0,4 0,15 0,15 0,15 0,23 0,24 0,28 0,3 0,6 0,3 0,2 0,3 

11.  0,25 0,2 0,25 0,3 0,3 0,2 0,2 0,15 0,2 0,25 0,3 0,2 0,6 0,4 0,15 0,2 

12.  0,14 0,18 0,16 0,3 0,19 0,18 0,15 0,15 0,25 0,24 0,23 0,3 0,4 0,2 0,15 0,3 

13.  0,15 0,15 0,14 0,2 0,2 0,18 0,13 0,17 0,5 0,45 0,30 0,38 0,39 0,60 0,20 0,40 

14.  0,21 0,2 0,45 0,29 0,27 0,25 0,24 0,27 0,41 0,51 0,58 0,49 0,42 0,43 0,49 0,38 

15.  0,27 0,16 0,50 0,20 0,23 0,24 0,23 0,25 0,43 0,51 0,58 0,49 0,42 0,41 0,57 0,37 

16.  0,26 0,18 0,59 0,19 0,23 0,35 0,24 0,29 0,42 0,19 0,61 0,20 0,23 0,36 0,25 0,26 

17.  0,28 0,26 0,6 0,20 0,24 0,26 0,16 0,28 0,41 0,36 0,56 0,41 0,44 0,41 0,54 0,37 

18.  0,17 0,20 0,35 0,18 0,38 0,22 0,22 0,18 0,25 0,27 0,32 0,23 0,42 0,41 0,14 0,28 
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cxrili 2.14 

konkurentunarianobis maCveneblebze calkeuli eqspertebis mier mocemuli Sefasebebi 

konkurentunarianobis maCveneblebi 

mosaxleobis mTliani Semosavali TveSi regionebis mixedviT mosaxleobis raodenoba 

regionebi regionebi 

eqspe

rtebi 

samegre

lo 

guria imereT

i 

Sida 

qarTl

i 

qvemo 

qarTl

i 

kaxeTi samcxe-

javaxeT

i 

mcxeTa 

mTianeTi 

samegre

lo 
guria imereT

i 

Sida 

qarTl

i 

qvemo 

qarTl

i 

kaxeTi samcxe-

javaxeTi

mcxeTa 

mTianeTi 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 

1 0,35 0,43 0,49 0,42 0,36 0,40 0,44 0,36 0,18 0,26 0.55 0,44 0,29 0,23 0,24 0,29 

2 0,35 0,42 0,42 0,48 0,41 0,41 0,43 0,35 0,17 0,25 0,56 0,43 0,28 0,22 0,23 0,28 

3 0,36 0,40 0,40 0,49 0,42 0,37 0,42 0,34 0,16 0,24 0,57 0,44 0,28 0,36 0,23 0,27 

4 0,39 0,41 0,41 0,55 0,44 0,38 0,40 0,36 0,15 0,21 0,58 0,42 0,28 0,35 0,22 0,26 

5 0,41 0,43 0,43 0,57 0,46 0,40 0,42 0,38 0,14 0,22 0,60 0,43 0,46 0,39 0,24 0,22 

6 0,41 0,42 0,42 0,56 0,45 0,43 0,43 0,4 0,13 0,21 0,62 0,42 0,45 0,43 0,25 0,24 

7 0,2 0,2 0,2 0,4 0,1 0,3 0,1 0,1 0,2 0,2 0,6 0,5 0,4 0,3 0,1 0,1 

8 0,2 0,2 0,2 0,4 0,1 0,3 0,1 0,1 0,2 0,2 0,6 0,5 0,4 0,3 0,1 0,1 

9 0,3 0,3 0,4 0,5 0,25 0,65 0,3 0,3 0,2 0,1 0,75 0,5 0,6 0,5 0,2 0,3 

10 0,3 0,3 0,3 0,25 0,23 0,2 0,4 0,3 0,2 0,25 0,75 0,5 0,7 0,4 0,3 0,3 

11 0,2 0,2 0,25 0,3 0,25 0,3 0,3 0,2 0,3 0,24 0,65 0,5 0,5 0,4 0,2 0,3 

12 0,4 0,4 0,3 0,2 0,23 0,2 0,4 0,3 0,1 0,1 0,73 0,5 0,6 0,6 0,7 0,3 

13 0,6 0,55 0,5 0,65 0,7 0,65 0,4 0,4 0,45 0,4 0,75 0,65 0,6 0,5 0,35 0,32 
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1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 

14 0,36 0,43 0,5 0,47 0,48 0,41 0,40 0,34 0,31 0,23 0,53 0,42 0,40 0,29 0,22 0,25 

15 0,39 0,41 0,49 0,42 0,36 0,40 0,42 0,32 0,18 0,24 0,57 0,43 0,28 0,21 0,22 0,26 

16 0,32 0,43 0,49 0,42 0,36 0,42 0,44 0,36 0,19 0,25 0,58 0,45 0,29 0,23 0,24 0,29 

17 0,33 0,24 0,55 0,42 0,34 0,42 0,43 0,36 0,30 0,23 0,35 0,42 0,27 0,24 0,22 0,27 

18 0,21 0,30 0,22 0,35 0,19 0,31 0,18 0,17 0,22 0,21 0,62 0,48 0,42 0,31 0,17 0,16 
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meoTxe etapze movaxdineT konkurentunarianobis 

maCvenebelTa wonadobis koeficientis gansazRvra. aman saSualeba 

mogvca gagverkvia konkretuli maCveneblis mniSvneloba regionis 

konkurentunarianobis mTlian struqturaSi. yoveli maCveneblis 

wonadobis koeficients (mj) vangariSobT formuliT 

∑
∑

=
saerTo

j
jm ,  (2.5) 

sadac ∑ j
-j-uri maCveneblisaTvis mocemuli mniSvnelobebis 

jamia; 

∑saerTo
-yvela maCveneblebisaTvis mocemuli mniSvnelobebis 

saeTo jami. 

konkurentunarianobis maCvenebelTa wonadobis 

mniSvnelobebi regionebisaTvis mocemulia 2.16 cxrilSi. 

 calkeuli maCveneblis wonadobaze eqspertTa azris 

SeTanxmebis Sefaseba movaxdineT variaciis koeficientis (v) 

saSualebiT 

V=

( )

saS

saS

K

KKi
i

1

2

1

−

−∑
=

β

β

, (2.6) 

sadac iKi − -uri eqspertis mier regionis 

konkurentunarianobis Sefasebisas miRebuli sididea; saSK -

saeqsperto komisiis Sefasebis saSualo sidide; β -eqspertTa 

raodenoba ( β -=13). 

 

 

 

 



 101

cxrili 2.15 

regionis konkurentunarianobis erTeuli da kompleqsuri 

maCveneblebi 

erTeuli maCveneblebi regioni 

 
mosax
leob
is 

mTli
ani 

Semos
avleb

i 
TveSi 
(x1) 

mosax
leob
is 

raod
enoba
(x2) 

umuSe
vrobi

s 
done 

 
(x3) 

Semos
avleb
i erT 
sulz

e 
TveSi

(x4) 

mrewv
elob
is 

ZiriT
ad 

maCven
eble
bi  
(x5) 
 

xarj
ebi 
ert 
sulz

e 
TveSi 

(x6) 

kompl
eqsur

i 
maCven
ebeli

samegrel

o 

0,34 0,20 0,19 0,37 0,19 0,35 0,27 

guria 0,36 0,22 0,15 0,38 0,20 0,33 0,27 

imereTi 0,44 0,59 0,31 0,42 0,45 0,46 0,45 

Sida 

qarTli 

0,34 0,48 0,23 0,36 0,32 0,42 0,36 

qvemo 

qarTli 

0,43 0,45 0,33 0,42 0,43 0,31 0,40 

kaxeTi 0,38 0,38 0,25 0,42 0,29 0,39 0,35 

samcxe-
javaxeTi 

0,35 0,26 0,16 0,36 0,29 0,39 0,30 

mcxeTa 
mTianeTi 

0,30 0,28 0,20 0,29 0,16 0,31 0,26 
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cxrili 2.16 

konkurentunarianobis maCvenebelTa wonadobis 
mniSvnelobebi 

konkurentunarianobis maCveneblebi regioni 

(x1) (x2) (x3) (x4) (x5) (x6) 

samegrel
o 

0,207 0,122 0,116 0,225 0,116 0,213 

guria 0,220 0,134 0,091 0,232 0,122 0,201 

imereTi 0,175 0,235 0,126 0,167 0,179 0,183 

Sida 
qarTli 

0,135 0,191 0,092 0,143 0,127 0,167 

qvemo 
qarTli 

0,181 0,190 0,139 0,177 0,181 0,131 

kaxeTi 0,180 0,180 0,118 0,199 0,137 0,185 

samcxe-
javaxeTi 

0,193 0,144 0,088 0,199 0,088 0,215 

mcxeTa 
mTianeTi 

0,195 0,182 0,130 0,188 0,188 0,201 

 

variaciis koeficientis safuZvelze eqspertTa azris 

SeTanxmebis Sefaseba warmoebs kriteriumebis Semdegi 

rekomendaciebiT: 10,0<iV  - SeTanxmeba maRalia: 15,011,0 −=iV -

SeTanxmeba saSualoa, 35,026,0 −=iV - SeTanxmeba saSualoze 

dabalia, 35,0>iV  SeTanxmeba dabalia [83]. 

variaciis koeficientis mniSvnelobebi regionebisaTvis 

mocemulia 2.17 cxrilSi. rogorc 2.17 cxrilis analizi 

gviCvenebs, umetes SemTxvevaSi mniSvnelobebi saSualoa. 



diagrama 2.15 regionis konkurenunarianobis maCvenebelTa rangTa 
jamebis ganawilebis diagrama
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cxrili 2.17 

konkurentunarianobis maCvenebelTa wonadobaze eqspertTa 

azris SeTanxmebis mniSvnelobebi 

konkurentunarianobis maCveneblebi regione

bi 

 

(x1) (x2) (x3) (x4) (x5) (x6) 

samegre

lo 

0,373 0,49 0,326 0,362 0,435 0,23 

guria 0,29 0,37 0,24 0,34 0,47 0,364 

imereTi 0,27 0,144 0,51 0,336 0,302 0,376 

Sida 
qarTli 

0,431 0,039 0,336 0,372 0,35 0,331 

qvemo 
qarTli 

0,434 0,306 0,424 0,24 0,32 0,326 

kaxeTi 0,346 0,308 0,29 0,285 0,30 0,315 

samcxe-
javaxeT

i 

0,308 0,131 0,29 0,5 0,29 0,273 

mcxeTa 
mTianeT

i 

0,21 0,26 0,238 0,33 0,31 0,24 

 

mexuTe etapze movaxdineT regionis konkurentunarianobis 

kompleqsuri maCveneblis sididis ki
(e) gansazRvra calkeuli 

eqspertisaTvis, romelic gaiangariSeba Semdegi formuliT: 

ki
(e)= iz

e
n

j
ij pm )(

1

⋅∑
=

; i= 8,1  e= 13,1 , (2.7) 

sadac mij-i-uri regionis konkurentunarianobis j-uri 

maCveneblis wonadobis koeficientia; pi
(e)-i-uri regionis 

konkurentunarianobis j-uri maCveneblisaTvis e-uri eqspertis 
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mier mocemuli Sefaseba, n-konkurentunarianobis maCvenebelTa 

raodenobaa.  

calkeuli eqspertis mier regionebisaTvis miRebuli 

konkurentunarianobis kompleqsuri maCveneblis sidideebi 

mocemulia 2.18 cxrilSi. 

meeqvse etapze ganvsazRvreT eqspertTa azris 

SeTanxmebuloba. eqspertTa azris SeTanxmebisaTvis gamoiTvleba 

konkordaciis koeficienti (W). mis gasaangariSeblad 

Tavdapirvelad vaxdenT regionebisaTvis konkurentunarianobis 

kompleqsur maCveneblebze eqspertebis mier mocemuli 

Sefasebebis ranJirebas, xolo Semdeg ganvsazRvravT sxvaobas ( )iΔ  

TiToeuli faqtoris rangTagan jamsa da rangTa saSualo jams 

Soris.  

n

d
d

n

i

m

j
ijm

j
ij

∑∑
∑ = =

=

−=Δ 1 1

1

, (2.8) 

sadac dij-regionis yoveli i-uri variantis rangTa j-uri 

eqspertis Sefasebaa, m-eqspertTa raodenobaa, n-Sesadarebeli 

regionebis variantebis ricxvi; ( )iΔ -calkeuli mniSvnelobis 

gadaxra saSualodan. 

amis Semdgom gaviangariSeT gadaxraTa kvadratebs ( )iΔ 2, 

romelic aucilebelia konkordaciis koeficientis 

gasaangariSeblad.  

dakavSirebuli rangebis arsebobisas konkordaciis 

koeficients gamovTvaleT Semdegi formuliT[80]. 

W=
( ) ⎟⎟

⎠

⎞
⎜⎜
⎝

⎛
−− ∑

=

m

j
jTmnnm

S

1

32

12
1

, (2.9) 
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sadac S= ( )∑
=

Δ
m

i
i

1

2 - gadaxraTa kvadratebis jamia; 

Tj= ( )∑
=

−
m

j
jj tt

1

3

12
1  

sadac tj-j-uri ranJirebaSi dakavSirebuli rangebis 

raodenobaa. 

konkordaciis koeficientis gansasazRvravad movaxdineT 

regionis konkurentunarianobis kompleqsur maCvenebelze 

eqspertebis mier mocemuli Sefasebebis ranJireba. (ix. cxrili 

2.15) 

maTematikuri statistikis Tanaxmad konkordaciis 

koeficienti icvleba 0-dan 1-mde, Tu igi 1-udris, maSin adgili 

aqvs eqspertebis srul SeTanxmebas, xolo 0-is SemTxvevaSi aseT 

SeTanxmebas adgili ara aqvs. eqspertuli Sefasebis praqtikaSi 

iTvleba, rom konkordaciis koeficienti unda iyos miaxloebuli 

0,5-s. Cvens SemTxvevaSi W=0,87. rac sruliad misaRebad SeiZleba 

CaiTvalos. 

konkordaciis koeficientis mniSvnelobisa da misi 

saSualebiT daxasiaTebul eqspertTa mosazrebis 

SeTanxmebulobis SemowmebisaTvis SeiZleba gamoviyenoT 

2χ ganawileba (pirsonis kriteriumi), romelic ganisazRvreba 

formuliT:  

( ) ∑
=−

−+
= m

j
jT

n
nmn

S

11
11

12
1

χ , (2.10) 

gamokiTxuli specialistebis mosazrebaTa 

SeTanxmebulobis arsebobis Sesaxeb hipoTeza SeiZleba miRebuli 

iqnes, Tu Tavisufal xarisxTa gansazRvruli ricxvis 

SemTxvevaSi mniSvnelobaTa 5%-iani donisaTvis 2χ ganawilebis 
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cxrilobrivi mniSvneloba naklebia gaangariSebulze, e.i. 

2
gaan

2
cxr χχ < . Cvens SemTxvevaSi 2

gaanχ =73,8. 2χ ganawilebis cxrilobrivi 

mniSvneloba Tavisufal xarisxTa ricxvis f=8-1=7. Cvens 

SemTxvevaSi 2χ cxr(0,05)=43,19., e.i. 
2
gaan

2
cxr χχ < . 

meSvide etapze movaxdineT sakvlevi regionis 

konkurentunarianobis kompleqsuri maCvenebelis (Ki) gansazRvra 

Semdegi formuliT: 

∑
=

⋅ ⋅=
n

j
ijji PmK

1

 i= 8,1  (2.11) 

sadac mj-konkurentunarianobis j–uri maCveneblis 

wonadobis koeficientia, romelic aiReba cxrili 2.13-dan. 

Pij-i-uri regionis konkurentunarianobis j-uri maCveneblis 

gasaSualebuli mniSvneloba, n _ konkurentunarianobis 

maCvenebelTa raodenobaa n=6. 

sakvlevi regionis konkurentunarianobis gaangariSebuli 

kompleqsuri maCveneblebi mocemulia 2.18 cxrilSi, misi analizi 

gviCvenebs, rom imereTis regions sxva regionebTan SedarebiT 

gaaCnia konkurentunarianobis saSualo done, magram Tu 

gaviTvaliswinebT mis potencials, da im regionis 

konkurentunarianobis amaRlebisaTvis marketinguli 

strategiebis ganxorcielebis aucileblobas, is SeiZleba gaxdes 

erT-erTi wamyvani regioni saqarTveloSi. 
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cxrili 2.18. calkeuli eqspertis mier miRebuli 

konkurentunarianobis kompleqsuri maCveneblebi 

regionebisaTvis 

eqsper

ti 
1 2 3 4 5 6 7 8 9 10 11 12 13 

samegre
lo 

0,29 0,39 0,28 0,29 0,27 0,27 0,24 0,22 0,29 0,29 0,29 0,29 0,37 

guria 0,32 0,3 0,29 0,29 0,27 0,25 0,24 0,24 0,25 0,27 0,27 0,31 0,24 

imereT
i 

0,41 0,41 0,42 0,41 0,39 0,41 0,19 0,19 0,35 0,33 0,33 0,42 0,35 

Sida 
qarTl
i 

0,35 0,33 0,33 0,32 0,41 0,29 0,29 0,3 0,29 0,32 0,33 0,34 0,34 

qvemo 
qarTl
i 

0,42 0,38 0,37 0,36 0,35 0,29 0,33 0,36 0,4 0,39 0,36 0,37 0,39 

kaxeTi 0,35 0,35 0,35 0,4 0,36 0,35 0,33 0,34 0,36 0,35 0,37 0,4 0,42 

samcxe 
javaxe
Ti 

0,27 0,29 0,27 0,25 0,26 0,24 0,28 0,23 0,26 0,27 0,27 0,3 0,3 

mcxeTa 
mTiane
Ti 

0,3 0,28 0,28 0,26 0,24 0,24 0,25 0,26 0,28 0,31 0,29 0,29 0,24 
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Tavi 3. avejis bazris kvleva da misi ganviTarebis 

tendenciebi 

 

3.1 avejis msoflio bazris kvleva 

 

a. belovi Tvlis, rom avejis warmoeba mTels msoflioSi 

miCneulia prioritetul dargad, radgan misi asortimentidan 

gamomdinare, igi ukavSirdeba ekonomikis sxvadasxva dargs, 

kerZod, transports, medicinas da a. S. amitom yvela dargis 

ganviTareba avtomaturad dakavSirebulia avejis warmoebis 

ganviTarebasTan [42]. 

msoflioSi avejs awarmoebs aTasobiT firma da kompania. 

zogierTis CamonaTvali mocemulia 3.1 cxrilSi 

msoflio avejis bazris moculoba 2003 wels Sefasda 

daaxloebiT 200 mlrd evrod. es Sefaseba dafuZnebulia rogorc 

nacionaluri, ise saerTaSoriso oficialuri wyaroebidan 

miRebul monacemebze. msoflios 7 ganviTarebuli qveyana (aSS, 

italia, germania, iaponia, kanada, safrangeTi da didi britaneTi) 

awarmoeben produqciis saerTo moculobis 63%-s, xolo 

ganviTarebuli qveynebis warmoebis moculobam 2003 wels 

Seadgina msoflio moculobis 78%.  

ganviTarebad qveynebSi avejis warmoebam 2003 wels miaRwia 

saerTo moculobis 22%-s. or saxelmwifoSi, CineTsa da 

poloneTSi, warmoeba gamudmebiT izrdeba axali qarxnebis 

Seqmnis gziT, romlebic, ZiriTadad, orientirebulni arian 

saeqsporto produqciis gamoSvebaze [84]. 
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cxrili 3.1 

msoflioSi avejis mwarmoebeli zogierTi firma da 
kompania 

firmis an 
kompaniis 

dasaxeleba 
qveyana asortimenti 

Nolt e kuchen germania samzareulos aveji 

Scansia Pacific vietnami baRisa da saojaxo aveji 

Savimex Corp _@`_ sasadilo da sastumro aveji 

ASC vietnami korpusuli aveji 

Forimex vietnami baRisa da korpusuli aveji 

Miro srl italia avejis karkasebi 

ELVILA S.A. rumineTi rbili aveji 

Mobexpert Group _@`_ korpusuli aveji 

SIlVAROM S.A. _@`_ saZinebeli aveji 

Ладья ruseTi rbili aveji 

Модер ruseTi saofise aveji 

Kasprzak poloneTi rbili aveji 

RIMI ruseTi-italia samzareulos aveji 

Moroso SvedeTi rbili aveji 

ФЕЛИКС ruseTi saofise aveji 

ИП ЯВИД belorusia 
samzareulos da saZinebeli 

aveji 

Alples slovenia 
bavSvebis da axalgazrdebis 

oTaxebis aveji 

Paron slovenia 
aveji muxisagan qanTris 

stilis 

MOBEX S.A.BEA. rumineTi sasadilo aveji 

 

wyaro: http://www.kupimebel.ru/rediree_price.php?id=88num=28url  

 

avejis warmoebis msoflio moculobam 2004 wels Seadgina 

218,5 mlrd. evro, rac 1,1%-iT metia wina welTan SedarebiT [85]. 
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 avejis mrewvelobis evropul asociaciis SemadgenlobaSi 

axlaxan miiRes sami qveyana - moldova, ukraina da xorvatia, 

romelTac avejis warmoebaSi mniSvnelovani roli aqvT. kerZod, 

2004 welSi avejis warmoebis moculobam xorvatiaSi Seadgina -

345 mln evro, ukrainaSi – 820 mln evro, moldaveTSi - 55 mln 

evro [85]. aseve, aRsaniSnavia iseTi qveynebi, rogoricaa avstria 

da litva. avstriaSi avejis warmoebam- 2,4 mlrd evro [86], 

litvaSi 1 mlrd dolari Seadgina [87]. evropeli eqspertebis 

mier ukraina da moldova ganixileba, rogorc yvelaze 

perspeqtiuli qveynebi avejis mrewvelobis ganviTarebis 

TvalsazrisiT. evrokavSiris wevrma qveynebma (25 qveyana) 2004 

wels awarmoes 92,5 mlrd evros Rirebulebis aveji, romelic 

msoflios saerTo warmoebis 42,3%-s Seadgens. Tu 

gaviTvaliswinebT evrosa da dolaris kursis damokidebulebas, 

maSin zrda dolarebSi iqneba 11%. aziur regionSi avejis 

warmoebis moculoba gaizarda 7%-iT, romelmac Seadgina 51,5 

mlrd evro, xolo laTinuri amerikis qveynebSi avejis warmoebis 

moculobam gadaaWarba 5 mlrd. evros. aqedan 2/3 modis 

braziliaze. aSS-Si avejis wliurma moculobam 2004 wels 

Seadgina 45,5 mlrd evro. misi wili msoflio masStabiT 21%, rac 

ganapirobebs mis pirvel adgils. msoflioSi avejis warmoebis 

moculobis mixedviT 2004 wels meore adgilze iyo sami 

saxelmwifo _ italia, germania, CineTi, romelTac daaxloebiT 

Tanabari maCveneblebi gaaCniaT. es maCveneblebi meryeobda 20 

mlrd evros diapazonSi [88].  

italiis avejis warmoebisa da eqsport-importis monacemebi 

mocemulia 3.2 cxrilSi [89]. 
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rac Seexeba ruseTs, avejis warmoebis dinamika asaxulia 3. 

1 diagramaze [90] 

TurqeTSi avejis warmoebis moculobam, milanis avejis 

mrewvelobis institutis CSIL monacemebiT, 2003 wels Seadgina 1,3 

mlrd aSS dolari [91]. 

cxrili 3.2 

italiaSi avejis warmoeba, eqsporti, importi (2006-

2007wlebi) (mlrd. evro) 

 2006 2007 damokidebuleba 
2006/2007 

warmoeba 38,1 € 42,806 € 1,8% 

eqsporti 16,508 € 20,645 € 1,3% 

importi 1,577 € 1,794 € 13,7% 

wyaro: http://www.promebel. com/2006/  

 

2005 wels avejis saerTaSoriso bazris moculoba 

miuaxlovda 267 mlrd evros. erToblivi maCvenebeli moicavs 60 

umniSvnelovanesi qveynis bazrebis monacemebs. saxeldobr, am 

saxelmwifoebSi cxovrobs 4,7 mlrd adamiani (planetis 

mosaxleobis 75%), romlebic uzrunvelyofen avejiT 

saeraSoriso vaWrobis 92%-s da praqtikulad yvela saavejo 

saqonlis msoflio warmoebas. Svidi yvelaze progresuli 

saavejo saxelmwifos (aSS-s, italiis, germaniis, iaponiis, 

kanadis, didi britaneTis da safrangeTis) wilad 2005 wels 

modioda  avejis msoflio warmoebis 54%, xolo mTlianad 

ganviTarebuli qveynis produqciam Seadgina saerTo msoflio 

moculobis daaxloebiT 70%. danarCeni 30% modioda aqtiurad 
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zrdadi saavejo industriis saxelmwifoebis wilad. kerZod, 

ukanasknel wlebSi swrafi tempebiT izrdeba avejis gamoSveba 

CineTsa da poloneTSi. 2005 wels CineTma daikava meore adgili 

reitingSi avejis produqciis msoflios msxvil mwarmoeblebs 

Soris aSS Semdeg, italia mesame adgilze gadawia [92]. 

diagrama 3. 1. avejis warmoeba ruseTSi 

wyaro: http://www.promebel.com./rubriki/foreignmarket/fm0220031php 

kvlevis centris UEA monacemebis mixedviT, situacias, 

romelic 2006 wlis pirvel naxevarSi evrokavSiris saavejo 

mrewvelobaSi Seiqmna SeiZleba vuwodoT pozitiuri. 

2006 wlis ianvridan ivlisis CaTvliT avejis mrewvelobis 

saerTo moculoba evrokavSiris qveynebSi mniSvnelovnad 

gaizarda 2005 wlis Sesabamis periodTan SedarebiT. umetes 

bazrebze aRniSnuli iyo mzardi Sida moTxovna. gamonakliss 

warmoadgendnen safrangeTi, didi britaneTi da portugalia, 

sadac aRiniSna avejis warmoebis Semcireba. evrokavSiris 
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qveynebidan warmoebaSi lideria poloneTi (+11,9%). polonuri 

kompaniebi momxmareblebs sTavazoben sakmaod konkurentunarian 

produqcias dabali fasis segmentSi da gaaCniaT eqsportis 

ganviTarebis sakmaod ambiciuri gegmebi. avejis warmoebis 

moculobis zrdis erT-erTi maRali maCvenebeli aRiniSna 

agreTve espaneTSi. warmoeba yovelwliurad izrdeba TiTqmis 9%-

iT, rac SesamCnev gavlenas axdens espanel da ucxoel 

konkurentebs Soris rogorc Sida, ise gare bazrebze brZolaze. 

2006 wels italiaSi, eqsportis stagnaciis miuxedavad warmoebis 

moculoba gaizarda 2,4%-iT,. germaniaSi, 2006 wlis pirvel 

naxevarSi, avejis gamoSvebis moculobam miaRwia 8,8 mlrd. evros, 

rac 44%-metia, 2005 wlis Sesabamisi periodTan SedarebiT. zrdis 

ufro mniSvnelovani maCvenebeli aRniSnulia or seqtorSi: 

saofise (+11,2%) da samzareulos avejSi (+9%). 

berZenma meavejeebma 2006 wels TavianTi warmoebis 

moculoba gazardes 7,3%-iT. amave wels avejis produqciis 

mniSvnelovani zrda (+10%) SeimCneva latviaSi da litvaSi. 

avstriis avejis mrewvelobam, pirvel meoTxedSi, moaxdina 

stabiluri warmoebis zrda (+5%) Sida bazarze moTxovnis 

gazrdis angariSze da miwodebis gazrdiT mezobel qveynebSi. 5%-

ze qveviT iyo aRniSnuli zrda CexeTis respublikaSi (+4,3%), 

belgiaSi (+3,2%), SveciaSi (+3,7%) da slovakeTSi (+3,1%). did 

britaneTSi avejis warmoebis moculoba Semcirda 2,1%-iT, im 

dros roca eqsporti gaizarda 8%-ze metad. niderlandebSi 

SeiniSneba avejis warmoebis Senelebuli zrda, 

daregistrirebulia moculobis gazrda mxolod 0,8%-iT. ufro 

metad, evropul qveynebs Soris negatiuri situacia Seiqmna 
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portugaliaSi. avejis warmoeba am qveyanaSi Semcirda TiTqmis 

8%-iT [93]. 

2007 wels ganviTarebuli qveynebis wilad modioda avejis 

warmoebis 65%, Sesabamisad ganviTarebadi qveynebi 

uzrunvelyofen  msoflio avejis warmoebis 35% (2006 welSi es 

maCveneblebi, Sesabamisad, Seadgendnen 70% da 30%). 

2007 wels CineTi da poloneTi gansakuTrebul yuradRebas 

imsaxurebda, radganac msoflio mwarmoeblebis saxiT 

agrZelebdnen TavianTi poziciis gamyarebas [94]. 

World Furniture Outlook –is 2008 wlis morigi mimoxilvis 

Tanaxmad, romelic gamoqveynda CSIL Milano-s mier 2008 wlis 

dekemberSi, avejis msoflio warmoebis moculobam 2007 wels 

Seadgina 307 mlrd. evro. es monacemebi efuZneba rogorc 

nacionaluri, ise saerTaSoriso oficialuri wyaroebs [95]. 

avejis msoflio warmoeba 2002-2007 wlebSi mocemulia 3.3.. 

cxrilSi  

avejis msoflio bazari, ZiriTadad, moicavs 50 

saxelmwifos, romlebic mTeli avejis industriis indikatorebi 

arian. wamyvani importiorebia aSS, germania, didi britaneTi, 

safrangeTi, iaponia da kanada, xolo wamyvan eqsportiorebs 

miekuTvneba italia, germania, kanada, CineTi, aSS da poloneTi. 

avejis msoflio warmoeba, moxmareba da saerTaSoriso 

vaWroba ukanaskneli aTi wlis ganmavlobaSi (1998-2008) maRali 

tempebiT izrdeba. amasTan, saerTaSoriso vaWrobis 

struqturasTan SedarebiT, aveji erT-erTi yvelaze dinamiuri 

saxis produqciaa, romelic zrdis tempiT win uswrebs eqsportis 
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moculobas. 1997-2007 wlebSi avejiT msoflio vaWrobis 

moculoba mocemulia 3.2 diagramaze [96]. 

cxrili 3. 3  

avejis warmoeba msoflioSi 

wlebi qveyana zomis 

erTeuli 2002 2003 2004 2005 2006 2007 

ukraina mln.evro - 820 -    

TurqeTi mlrd.aSS 
dolari 

- 1,3 -    

xorvatia mln.evro - 345 -    

aSS mlrd.evro - - 45,5 49,7 54,6 55 

laTinuri 
amerika 

mlrd.evro - 5 -    

evrokavSiri mlrd.evro 79 81,4 92,5    

CineTi mlrd.evro - 19,4 20,8   65,6 

iaponia mlrd.evro - 16,2 17,3   37,3 

poloneTi mlrd.evro - - - 42,4 46,7 52,4 

safrangeTi  mlrd.evro 8,7 - -  43,2 45 

espaneTi mlrd.evro 6,1 8,45 8,92 9,35 10,11  

niderlandebi mlrd.evro 1,4 1,5 1,7 1,9   

aziuri regioni mlrd.evro - 47,45 51,5    

germania mlrd.evro - - 20,1 4,1 8,8 26,4 

rumineTi mln.dolar 785 - 1340    

italia mlrd.evro - 19,1 20,2 37,0 38,1 38,5 

sul msoflioSi mlrd.evro  197,5 218,5 267  307 

 

wyaro: http://www.promebel.com/2005/8/ 
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diagrama 3.2 avejiT msoflio vaWrobis moculoba (mlrd. 
dolari) 

 

wyaro: Мировой рынок мебели становится все более открытым  

avejiT saerTaSoriso vaWrobis moculobam 2007 wlisTvis 

Seadgena 265 mlrd dolari, wina welTan SedarebiT namati 97 

mlrd. dolaria, xolo 2006 welSi es namati 90 mlrd dolari 

iyo. 2005 welSi - 82 mlrd dolari. 2008 wels namatma Seadgena 

102 mlrd dolari. amasTan, mniSvnelovani wili am moculobisa 

ganawilebulia msxvili nacionaluri regionebis mixedviT. 

evrokavSiris qveynebSi (12 axali wevrebis gamoklebiT), aseve 

norvegiasa da SveicariaSi  sagareo savaWro brunvis 57% modis 

sakuTari saxelmwifoebis regionebze, Tavisufali vaWrobis 

Sesaxeb samxreT amerikis SeTanxmebis CarCoebSi kanada, aSS da 

meqsika avejis mixedviT sagareo vaWrobis brunvis 33% -iT 

uzrunvelyofen erTmaneTs. dabolos, aziaSi avejiT sagareo 

vaWrobis 40% modis sakuTar regionebze. mTlianobaSi am 

regionebze modis mTeli msoflio avejiT vaWrobis daaxloebiT 

47%. amrigad, avejis saqonelbrunvis naxevari SeiZleba 

CaiTvalos `globalurad~ am sityvis yvelaze farTo gagebiT. aq, 

gansakuTrebiT, gamoiyofa Semdegi savaWro nakadebi: 
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• avejis eqsporti aziis ganviTarebadi qveynebidan 

miemarTeba aSS-Si da evropaSi (67% mTeli maTi 

saeqsporto produqciis); 

• saavejo saqonlis nakadi evropidan (umTavresad 

italiidan) aSS-Si miemarTeba; 

• evrokavSiris axali wevrebis mier avejis eqsporti 

xdeba dasavleT evropaSi (gansakuTrebiT 

germaniaSi). [96] 

 italiuri avejis warmoeba kargavs konkurentunarianobas 

da TandaTanobiT uTmobs Tavis wils sxva qveynebs, magaliTad 

ruseTs, italias CineTis Semdeg ukavia meore adgili avejis 

msoflio eqsportiorebs Soris, romelic Tavis mxriv 

warmoadgens ZiriTad momwodebels italiisaTvis. italiis avejis 

warmoeba 2006 wels gaizarda 1,7%-iT, xolo 2007 wels 0,9% -iT. 

sxvadasxva Sefasebis mixedviT, ruseTis avejis bazris zrdam 

2007 wels Seadgina 25%-dan 36%-mde [95]. 

regionebis mixedviT msoflioSi, avejis yvelaze msxvil 

bazars warmoadgens evrokavSiri, sadac avejis realuri 

moxmareba 2004 wels iyo 92,6 mlrd evro. evrokavSiris yvelaze 

mdidar saxelmwifoebSi avejis moxmareba erT sul mosaxleze 

fasdeba 300 evroTi, xolo axlaxan Sesul qveynebSi is ar 

aRemateba saSualod 50 evros. avejis moxmarebis moculobiT 

msoflioSi meore adgili ekuTvnis Crdilo amerikul regionis 

(NAFTA) zonas, sadac avejis moxmarebis moculoba mTlianad 

fasdeba 69,7 mlrd. evroTi. aziur saxelmwifoebSi avejis 

moxmarebis moculoba mTlianobaSi fasdeba 38,5 mlrd. evroTi, 

aqedan 50% modis iaponiaze. laTinur amerikaSi ki avejis 

moxmarebis moculoba mTlianobaSi 4,4 mlrd evroa, 8 evro erT 
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sul mosaxleze. braziliis wilad modis aRniSnuli moculobis 

65%. 2004 wels xorvatiaSi realurma moxmarebam mTlianad 

Seadina 335 mln.evro. italiaSi avejis mTlianma moxmarebam 2004 

welSi Seadgina 13,955 mln. evro, rac 3,6%-iT aRemateba wina wlis 

maCvenebels. msoflio bankis monacemebiT, TurqeTma daikava me-18 

adgili  msoflios 20 msxvil mwarmoeblebs Soris mosaxleobis 

msyidvelobiTi unaris mixedviT (419 mln. aSS. dolari). avejis 

produqciis moxmarebaSi kargi prognozi SeiZleba gavakeToT 

litvis, poloneTis, slovakeTis da sloveniisaTvis, sadac 

avejis moxmareba 8-dan 10-mde meryeobs. didi Svideulis qveynebSi 

garda germaniisa da iaponiisa avejze moTxovnis zrda 

eqspertebis prognoziT meryeobs 1%-dan - 3%-mde, xolo 

germaniisa da iaponiis done igive rCeba. im qveynebSi, sadac 

avejze moxmareba mniSvnelovnad izrdeba (3% -ze meti), Sedis 

dasavleT evropis ori qveyana (saberZneTi da irlandia), 

aRmosavleT evropis Svidi saxelmwifo (ungreTi, ruseTi, 

rumineTi, slovakia, slovenia, xorvatia da CexeTi da sxva) da 

aziuris rva qveyana (indoeTi, indonezia, CineTi, malaizia, 

singapuri, tailandi, taivani, samxreT korea). gamonakliss 

warmoadgens argentina, honkongi, israeli, portugalia da 

TurqeTi, sadac moTxovnis zrda  araa prognozirebuli [85]. 

qveynebSi, romlebic Sedian Tavisufali vaWrobis evropul 

asociaciaSi (EACT), importis SeRwevis koeficienti meryeobs 50-

dan 69%-mde (335 evro erT sul mosaxleze). laTinur amerikaSi 

bazris tevadoba fasdeba 4,4 mlrd evroTi an erT sul 

mosaxleze 8 evro. braziliaze praqtikulad 2/3 (65%) Sida 

moxmarebis saqonelze modis. 
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CSIL Milano monacemebiT 2008 wels avejis seqtorSi 

msoflio saqonelbrunvam miaRwia 100 mlrd dolars. 

kvleviTi organizacia CSIL Milano prognozis mixedviT rac 

Seexeba avejis moxmarebis dones, 2008 wels, zrdis 

demonstrirebas axdenda yvela msxvili bazari, garda aSS-sa. 

avejis moxmareba 3%-ze metad gaizarda - eqvs qveyanaSi, 

romlebic cota xnis win Sevidnen evrokavSirSi (estoneTi, 

Llatvia, litva, poloneTi, rumineTi, slovakia); centraluri da 

aRmosavleT regionebis or saxelmwifoSi (ruseTSi da 

ukrainaSi); cxra aziur qveyanaSi (CineTSi, honkongSi, indoeTSi, 

indoneziaSi, malaiziaSi, filipinebSi, singapurSi, tailandSi, 

vietnamSi).; samxreT amerikis or qveyanaSi (argentinasa da 

CileSi); aseve axlo aRmosavleTis eqvs saxelmwifoSi da afrikis 

qveynebSi (egvipteSi, israelSi, kuveitSi, saudiis arabeTSi, 

gaerTianebuli arabeTis emiratebSi da samxreT afrikis 

respublikaSi). rogorc mosalodneli iyo, kvleviTi 

organizaciis CSIL Milano angariSebis Tanaxmad zomieri zrdis 

demonstrireba moaxdina 60 saxelmwifodan yvela danarCenma, aSS 

da ungreTis garda. 

2008 wels ganviTarebad qveynebSi, avejis moxmarebis 

saSualo maCvenebeli erT sul mosaxleze weliwadSi Seadgenda 

20 dolars, xolo ganviTarebul qveynebSi 239 dolars, xolo 

msoflioSi saSualod 65 dolars. amasTan, evrokavSiris wevri  

27 qveyana, aseve norvegia, Sveicaria da samxreT amerika 

uzrunvelyofen  avejis msoflio moxmarebis 68%-s, maSin roca 

aq cxovrobs dedamiwis mosaxleobis mxolod 20%. azia da 

okeanis qveynebi, sadac cxovrobs 3 mlrd adamiani (saerTo 

raodenobis 66%), piriqiT, uzrunvelyofs moxmarebis mxolod 
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26%-s. mTlianobaSi 60 gamokvleul qveyanaSi cxovrobs 4,8 mlrd. 

adamiani (saerTo raodenobis 75%). mTlianobaSi maTze modis  

msoflios vaWrobis 92% da avejis msoflio warmoebis TiTqmis 

100% [94]. 

amasTan, aRsaniSnavia, rom avejis msoflio bazarze 

gansakuTrebul yuradRebas imsaxurebs CineTi da poloneTi, 

vinaidan agrZeleben TavianTi poziciebis ganmtkicebas msoflios 

ZiriTadi mwarmoeblebis saxiT.  

rac Seexeba avejze moTxovnas, 2007 wlis bolos, rogorc 

mosalodneli iyo, maRali zrdis tempis demostrireba moaxdines: 

ruseTma (+9%), CineTma (+7%), indoeTma (+6%), baltiis qveynebma 

(+6%) da vietnamma (+6%) [97]. 

avejis mTlian moxmarebaSi importis wilobrivi 

maCvenebelis struqtura 1996-2005 wlebis mixedviT naCvenebia 3.3 

diagramaze. saidanac Cans, rom avejis moxmareba zrdis tempiT 

gamoirCeva. msoflios TiTqmis yvela qveyana sakmarisze met avejs 

awarmoebs, amitom axdens mis eqsports. amasTan, avejis msoflio 

eqsportis naxevarze mets, kerZod 52,1%-s uzrunvelyofen 

evrokavSiris saxelmwifoebi.  

kvleviTi kompania `Glance da Filippe Grandy~ jgufis 

direqtori Aandrei kuprianova Tvlis, rom Tanamedrove msoflio 

bazarze dizaini gaxda ara mxolod avejis konkurentuli 

upiratesoba, aramed brendis winsvlis saSualeba. dizainis 

srulyofa uzrunvelyofs Tavisi komerciuli amocanebis 

gadawyvetas, kerZod, gayidvis moculobis zrdas, produqciis 

miwodebis geografiis gafarToebas, saasortimento da safaso 

politikis srulyofas. aseTi mimarTuleba kargi skolaa saavejo 

da savaWro kompaniebis specialistebisaTvis - ambobs valentine 
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zverevi - ruseTis avejisa da xis damamuSavebeli sawarmoebis 

asociaciis prezidenti [98]. 

 

diagrama 3. 3 avejis mTlian moxmarebaSi importis 

wilobrivi maCvenebeli struqtura  

 

wyaro: http://www.promebel.com/2006/7/ 

 

ukanasknel wlebSi avejis bazari xasiaTdeba zrdadi 

loialobiT, rac gamoixateba importis moculobasa da avejis 

moxmarebis dones Soris TanafardobaSi, anu importul 

produqtTan momxmarebelTa loialurobaSi. mTlianobaSi 

msoflios avejis moxmarebaSi importis moculoba 1997 wels 

Seadgenda 20%-s, 2001 wels Seadgina 25%, xolo 2005 wels 30%. es 

niSnavs imas, rom praqtikulad, msoflioSi gayiduli yoveli 

mesame aveji importulia. 2007 wlis mdgomareobiT, avejis 

msoflio importis da moxmarebas Soris Tanafardoba 

dastabilurda. mosalodnelia, rom uaxloesi wlebSi es 
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maCvenebeli SenarCundeba 30%-is doneze, rac niSnavs, imas, rom 

msoflioSi avejis zrdad moTxovnasTan damokidebulebiT 

eqsportis zrda gagrZeldeba [97].  

avejis msoflio vaWrobis moculobam 2003 wels miaRwia 53 

mlrd. aSS dolars, xolo evrokavSiris bazris moculobam 

Seadgina 98 mlrd. evro, aqedan germaniis bazris moculoba iyo 

40 mlrd. evro, xolo ruseTis 1 mlrd.evro. 

ukanaskneli eqvsi wlis ganmavlobaSi mTavar struqturul 

fenomens warmoadgens avejis bazrebis gaxsnis done. 

gansakuTrebiT, arsebiTi da mniSvnelovania igi amerikis 

ekonomikisaTvis, sadac gare savaWro deficiti avejze axla 

aRemateba 12 mlrd. dolars weliwadSi. aq importuli avejis 

moxmareba sakmaod gaizarda da Tu 1995 wels igi Seadgenda 

saerTo moculobis 15%-s, 2003 wels man ukve miaRwia 26% [99]. 

avejis eqsportis moculobis mixedviT msoflioSi meore 

adgilzea aziuri regioni. avejis msoflio vaWrobaSi misma 

wilma 2004 wels Seadgina 30%, anu 20,2 mlrd.evro, rac 13%-iT 

metia 2003 welTan SedarebiT. CineTis msoflio eqsporti 2004 

wels Sefasda 13,4 mlrd. evroTi, rac 25% -iT metia 2003 wlis 

moculobaze [92]. CineTis mere moculobis mixedviT avejis 

mTavar eqsportiorebis siaSia italia-(12%), Semdgom orjer 

naklebiT-germania, xolo Semdeg kanada da poloneTi (6-6%). 

xorvatiaSi warmoebuli avejis moculobis 70% (345) mln.evro 

midis eqsportze, xolo ukrainaSi avejis eqsportma 2004 wels 

miaRwia 85 mln.evros. moldovaSi warmoebuli avejis produqciis 

40%-ze naklebi (21 mln.evro) modis eqsportze. ruseTSi 

warmoebuli avejis 15% eqsporirebulia. italiaSi avejis 
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eqsportma 2004 wels Seadgina 10,645 mln.evro, rac 1,3% aRemateba 

2003 wlis monacemebs. eqsportis moculobam germaniaSi 2002 wels 

Seadgina 5224 mln.evro, xolo espaneTSi - warmoebuli 

produqciis 7,2%. daniaSi eqsportis moculobam 2002 wels 

Seadgina 12,66 mlrd.kroni. wina welTan SedarebiT es maCvenebeli 

Semcirebulia, magram dania mainc rCeba sabavSvo avejis 

mniSvnelovan eqsportiorad. rumineTSi eqsportma Seadgina 

mTliani warmoebis 4,4% - (87,03 mln. aSS. dolari). avstriis 

eqsporti 2004 wels iyo 1,3 mlrd.evro [86]. avejis eqsportma 

evropaSi 2005 wels Seadgina 9 mlrd evro. vietnamSi eqsportis 

moculobam 2003 wels Seadgina 560 mln.aSS dolari, 28,7%-iT 

meti gasul welTan SedarebiT, 2004 wels iyo 750 mln.dolari, 

xolo 2005 wels 1 milirdi aSS dolari. vietnami avejis 

eqsports axdens msoflios 120 qveyanaSi, ruseTis CaTvliT. 2007 

wels mTeli samrewvelo saqonlis eqsportidan (10 trilioni 

dolari) avejze modioda 10%. [100] avejis eqsportis moculobam 

msoflioSi 2005 wels Seadgina daaxloebiT 80 mlrd. dolari. 

mTlianobaSi avejiT msoflio vaWrobis moculoba 2006 wels 

Sefasda 88 mlrd. dolariT, xolo 2007 wels -93 mlrd. 

dolariT [100].  

avejis eqsporti evrokavSiris sazRvrebs gareT fasdeba 

3,094 mlrd. evroTi. amasTan, eqsportis zrdis tempebi sakmaod 

STambeWdavi mesame samyaros qveynebSi, aseve norvegiasa da 

ruseTSi. amasTan, evropeli mwarmoeblebi avejis or umsxviles 

bazarze – aSS-sa da iaponiaSi TavianTi eqsportis wils kargven 

[92]. 
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cxrili 3.3 

avejis msoflio eqsportis struqtura  

qveyana zomis 
erTeuli 

eqsportis 
moculoba 

aziuri regioni mlrd.evro 20,2 

italia mln.evro 10,645 

germania mln.evro 5224 

kanada mln.evro 5223,6 

poloneTi mln.evro 5223,6 

xorvatia mln.evro 345 

ukraina mln.evro 85 

moldova  mln.evro 21 

espaneTi mln.evro 430 

dania mlrd.evro 12,66 

ruseTi mln.evro 242,9 

evropa mlrd.evro 9,0 

rumineTi mln.aSS 87,03 

portugalia  mln.evro 260,6 

 wyaro: журнал «Мебельный бизнес»№8(43) oктябрь 2005г 

avejis wamyvan msoflio eqsportiorebad rCebian CineTi, 

italia, germania, poloneTi da kanada (ix. diagrama 3.4). CSIL 

Milano -s monacemebiT ukanaskneli aTi wlis manZilze, wamyvani 

eqsportiori qveynebis SefardebiTi poziciebi arsebiTad 

Seicvala, kerZod, igi xasiaTdeba Semdegi niSnebiT: 

• CineTi gavida liderad, italiam gadaagdo meore 

adgilze; 

• poloneTma SesamCnevad gazarda Tavisi wili da 

gadainacvla mervedan meoTxe adgilze; 
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• ganviTarebuli qveynebis wili Camoyalibebuli 

sabazro ekonomikiT avejis eqsportSi, 1997 wlidan 

Semcirda 23%-iT (kerZod, CineTis wili am 

periodSi gaizarda 4-dan 19%-mde).  

erovnul doneze saeqsporto wilebis ganawilebaSi 

SeimCneva Semdegi tendenciebi: 

• evrokavSiris Zvelma wevrebma (15-ma qveyanam) 

dakarga eqsportis daaxloebiT 15%; 

• evrokavSiris axalma wevrebma (12-ma qveyana) 

gaizarda eqspori daaxloebiT 6%-iT; 

• aziisa da okeanis saxelmwifoebSi eqsporti 

gaizarda 13%-iT; 

• aSS-Si moxda importis zrda, xolo CineTidan, 

kanadidan da meqsikidan eqsportis gazrda [92] 

avejis msoflio eqsportis struqtura mocemulia 3.3 

cxrilSi, sadac Cans, rom wamyvan eqsportiorebs miekuTvneba 

italia, germania, kanada, CineTi, aSS da poloneTi. 2006 wlis 

mdgomareobiT, avejis ZiriTadi saeqsporto bazrebis 

mdgomareoba gamosaxulia 3.4 diagramaze.  

rac Seexeba avejis imports, misi sidide icvleba 

warmoebis moculobasTan SesabamisobaSi. avejis importi 

moculoba ukrainaSi Seadgens 66 mln.evros, moldovaSi ki - 35 

mln. evros. italiaSi avejis importma 2003 wels Seadgina 526,2 

mln. evro [101]. aSS -Si Cinuri avejis importis moculobam 2003 

wels Seadgina daaxloebiT 6 mlrd. dolari [102].  
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diagrama 3.4 avejis wamyvani eqsportiorebis mTliani 

miwodeba 1997-2007 wlebSi, mlrd. dolari 

 

 

 

 

 

 

  

 

 

wyaro: OOH, Eurostat, CSIL Milano monacemebi 

muqi mwvane-aSS           yviTeli-kanada    lurji-germania 

stafilosferi-CineTi    seri-italia 

germaniaSi, 2002 wels, wina welTan SedarebiT, avejis 

importi Semcirda arsebiTad yvela sasaqonlo jgufze, kerZod, 

samzareulos avejis importze 17,2%-iT, saofise avejze - 8,1%-iT, 

xolo saZinebeli avejze - 2%-iT. did britaneTSi avejis importi 

2001 welTan SedarebiT gaizarda 17,5%-iT. 2002 wels espaneTSi 

importi Semcirda 6,1%-iT, niderlandebSi - 3,1%-iT, avstriaSi - 

7%, xolo daniaSi umniSvnelod gaizarda (+1%-iT) da Seadgina 

198,3 mln.evro. evropaSi importis moculobam 2005 wels miaRwia 

11 mlrd. evros. msoflios wamyvani importiorebi arian aSS, 

germania, didi britaneTi, safrangeTi, iaponia da kanada. 

msoflio importma 2005 wels 9 Tvis monacemebiT miaRwia 8108 

mln.evros.  
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      zemoT mocemuli kvlevis Sedegad SeiZleba Semdegnairad 

CamovayaliboT avejis msoflio bazris ganviTarebis ZiriTadi 

tendenciebi: 

•  2003 welTan SedarebiT avejis msoflio bazarze 

aRiniSneba  importis zrdis tempis dabali 

maCvenebeli. ZiriTadi importiorebi uwindeburad 

arian didi Svideulis qveynebi: aSS, germania, 

italia, didi britaneTi, safrangeTi, iaponia da 

kanada. 

• aSkarad SeiniSneba aziis da aRmosavleT evropis 

qveynebSi avejis warmoebis ganviTareba. amas 

mowmobs, magaliTad, 2004 wels CineTSi avejis 

warmoebis moculobis mniSvnelovani zrda, 

romelic 19,4 mlrd evroTi, anu 12%-iT metia, wina 

welTan SedarebiT.  

• kompaniebi sasaqonlo kategoriebis mixedviT 

axdenen viwro specializacias. 

• avejis msoflio bazarze SeimCneva Tanamedrove 

marketinguli da logistikuri sistemebis farTod 

gamoyeneba da ganviTareba.. gansakuTrebuli 

yuradReba eTmoba momxmareblebis funqcionalur 

moTxovnilebebs, romelTa Soris SeiZleba 

davasaxeloT: avejis sagnebis Sesabamisoba 

daniSnulebisa da eqspluataciis pirobebTan, 

zonaluri dayofisa SesaZlebloba, sasargeblo 

moculobebisa da Senaxvis racionaluri 

meTodebisa gansazRvra, misawvdomobis 
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moxerxebuloba da gadaadgilebis simsubuqe, 

kompaqturoba, movlis moxerxebuloba. 

• saSualo da maRalfasiani asortimentis 

produqciis warmoebis ganviTareba. maSin, roca 

erT sulze evrokavSirSi saSualo statistikuri 

wliuri danaxarji 2004 wels avejis yidvaze 

Seadgina 204 evros, saqarTveloSi - 2007 wels erT 

macxovrebelze moxmarebis saSualo wliuri 

moculoba Seadgens daaxloebiT 38 lars 

weliwadSi. 

•  marketingul kvlevaze da axali saqonlis 

SemuSavebaze [103]. 

diagrama 3.5. ZiriTadi saeqsporto bazrebis struqtura 
qveynebis mixedviT 

ZiriTadi eqsportuli bazrebi

aSS, 20.60%

Sveicaria, 16.90%

norvegia, 9.90%

ruseTi, 9.10%

iaponia, 4.20%

kanada, 2.60%

xorvatia, 2.40%

rumineTi, 2.10%
age, 2%

ukraina, 1.80%

sxva, 26.70%

CineTi, 1.60%

 

wyaro: журнал «Мебельный бизнес»№8(53) сентябр 2006г 
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3.2 imereTis regionSi avejis bazris marketinguli kvleva 
 
 

saqarTveloSi avejis mrewveloba XX saukunis 20-iani 

wlis dasawyisidan swrafad viTardeboda. avejis warmoeba 

saqarTveloSi 1960-75 wlebSi mzardia (ix.diagrama 3.6), xolo 90-

iani wlidan 2004 wlamde avejis warmoebis dinamika mocemulia 

3.7 diagramaze. 

am ori diagramis Sedarebisas naTlad Cans, rom 

saqarveloSi XX saukunis 30-ian 70-ian wlebSi avejis warmoeba 

sagrZnoblad viTardeboda, magram 90-ian wlebSi arsebulma 

politikurma daZabulobam avejis warmoebas didi ziani miayena, 

Tumca XXI saukunis dasawyisSi es krizisi nawilobriv 

daZleuli iqna. aseve gaizarda avejis warmoeba erT sul 

mosaxleze. 

saqarTvelos avejis eqsportisa da importis struqtura 

2006-2008 wlebSi naCvenebia 3.5 cxrilSi.  

3.5 cxrilidan naTlad Cans, rom eqsportis moculoba 2006 

wlidan SedarebiT zrdis tempiT gamoirCeva, aseve SeiZleba 

iTqvas importis maCvenebelze, romlis zrdis tempi saSualod 

meryeobs 10-20%-mde (ix. cxrili 3.6). yovelive es iZleva imis 

saSualebas, rom vTqvaT saqarTvelo jer kidev ganviTarebadi 

qveynebis donezea. rogorc statistikuri monacemebidan Cans, 

avejis warmoeba TandaTanobiT izrdeba da viTardeba. 

saqarTveloSi ZiriTadad xdeba xe-tyis masalis eqsporti, 

romlis maCvenebelma 2007 wels 86,184 aTasi tona Seadgina, rac 

RirebulebiT maCvenebelSi – 20775 aTas aSS dolars Seadgens.  
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diagrama 3. 6 avejis warmoeba saqarTveloSi 30–70-ian wlebSi 

 

diagrama 3. 7 avejis warmoeba 90-iani wlebidan 2008 wlamde 

wyaro: saqarTvelos statistikis departamentis 2008 wlis 

monacemebis mixedviT 
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cxrili 3. 5 

avejisa da avejis nawarmis eqsport-importi 

saqarTveloSi (aTasi aSS dolari) 

eqsporti importi saxeobebi 

2006 2007 2008 2006 2007 2008 

aveji da 

sajdomi, maTi 

nawilebi  

115,2 504,6 228,0 9634,9 18173,2 17209,0 

aveji samedicino, 

qirurgiuli, 

stomatologiuri 

da veterinalu 

ri 

19,0 - 0,9 2282,8 3382,7 1408,6 

aveji sxva da 

misi nawilebi 

702,7 1049,5 1441,3 32703,6 44494,

2 

37625,7 

sul 826,9 1543,1 1670,2 44622,3 66050,1 56243,3 

 

wyaro: saqarTvelos statistikis departamenti  

SeniSvna: 2008 wlis monacemebi aris 9 Tvis 

saqarTveloSi xis samrewvelo damzadeba XIX saukunis II 

naxevridan daiwyo, xolo avejis warmoebis ganviTareba ki XX 

saukunis 20-iani wlebidan, rodesac aSenda Tbilisis avejis 

sawarmoo gaerTianeba `ganTiadi~, 1929-32 wlebSi mwyobrSi Cadga 

Tbilisis avejis #2 fabrika, 1938-41 wlebSi ki quTaisis #3 

fabrika da axmetis xis damamuSavebeli kombinati, 1951-55 wlebSi 
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ki axaldabis avejis fabrika, quTaisis (1956), baTumis fabrikebi, 

Tbilisis grexili avejis fabrika da sxva. [44] 

cxrili 3.6. 

 saqarTvelos avejis eqsport-importis struqtura 

saxelmwifoebis mixedviT (aTasi aSS dolari) 

qveyana 2003 2004 2006 

 

2007 

1 2 3 4 5 

eqsporti sul 135 267 936172 1232896 

azerbaijani 10 138 88,531 137455 

aSS 4 4 58510 149561 

germania 3 34 39463 56156 

TurqeTi 2 14 123302 171764 

TurqmeneTi - 1 - - 

irani 7 - - - 

italia 12 5 - - 

ruseTi 26 20 75573 45599 

saberZneTi - 1,0 - - 

safrangeTi 4 3 - - 

somxeTi 65 45 73602 110844 

ukraina 2 2 56838 94169 

kanada - - 48872 70604 

bulgareTi - - 62268 59357 

yazaxeTi - - 15426 34292 

danarCeni qveynebi - - 293786 303095 

importi sul 19206 23520 3677745 5214883 

azerbaijani 570 1104 318518 382367 

avstria 21 171 - - 

arabTa gaerTianebuli 
emiratebi 

558 1249 109124 214721 
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1 2 3 4 5 

aSS 1623 1639 129609 203891 

belgia 433 529 - - 

bulgareTi 97 127 115536 184050 

gaerTianebuli samefo 506 726 - - 

germania 592 2314 351147 387327 

TurqeTi 11274 8868 522560 727906 

italia 1292  - - 

niderlandebi 192  - - 

ruseTi 525  558766 5766004 

safrangeTi 307  309 - 

somxeTi 12  6 - 

ukraina 364  727 320093 

yazaxeTi -  13 - 

Sveicaria 44  2 - 

CineTi 796  1292 103332 

TurqmeneTi - - 101062 149902 

danarCeni qveynebi - - 1047999 1606500 

 

wyaro: EXTERNAL TRADE OF GEORGIA 2007 
 

saqarTveloSi avejis warmoebis dinamika 1930-70-ian wlebSi 

mocemulia 3.8 diagramaze, xolo 1998-2008 wlebSi 3.9 diagramaze. 

rogorc 3.8 diagramidan Cans, aRniSnul periodSi avejis 

warmoeba TandaTan viTardeboda, gamonakliss mxolod 1941-45 

wlebi warmoadgens. rac Seexeba 90-ian wlebs, qveyanaSi 

arsebulma politikurma arastabilurobam, samoqalaqo omebma da 

mZime ekonomikur-samewarmeo garemom didi gavlena iqonia avejis 

warmoebaze da gasaRebis bazarze. miuxedavad arsebuli 
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siZneleebisa, avejis sawarmoebi ganagrZobdnen funqcionirebas, 

umetesad Sida bazarze.  

 

diagrama 3. 8. avejis warmoeba saqarTveloSi 1937 wlidan 

1975 wlamde  

wyaro: saqarTvelos statistikis departamenti  

Tu davakvirdebiT erT sul mosaxleze avejis warmoebis 

dinamikas, 90-ian wlamde SeiniSneba zrdis procesi. magaliTad, 

Tu 1960 wels avejis warmoeba erT sul mosaxleze Seadgenda 5,5 

maneTs, 1975 wels es maCvenebeli 2,98-jer gaizarda da 16,4-s 

miaRwia, xolo 90-ian wlis Semdeg is SedarebiT dabali zrdis 

tempiT gamoirCeva, rac, rogorc aRvniSneT, ukavSirdeba qveyanaSi 

mZime ekonomikur mdgomareobas, magram es maCvenebeli 2005 

wlidan mkveTrad maRldeba, rac naTlad Cans 3.7 cxrilis  . 

monacemebiT.  
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diagrama 3. 9. avejis warmoeba saqarTveloSi 1994 wlebidan 

2008 wlis CaTvliT 

 

wyaro: saqarTvelos statistikis departamenti 

SeniSvna: 1994 wels aris aTas maneTebSi, xolo 1995 

wlidan 2008 aTas larebSi  

avejis mrewvelobis ganviTareba didadaa damokidebuli 

qveyanaSi danarCen dargebSi investiciebis mozidvaze, radgan Tu 

ar iqna investiciebi mSeneblobaSi, manqanaTmSeneblobaSi, msubuq 

mrewvelobaSi, medicinaSi da a.S. zogadad ar gaumjobesdeba 

ekonomikuri mdgomareoba saqarTveloSi. es ukanaskneli ki 

ukavSirdeba xarjebis dabandebas avejis SeZenaze. amasTan 

dakavSirebiT moviyvanoT 2002-2004 wlebSi samomxmareblo 

xarjebis dinamika (ix. cxrili 3.8). 

rogorc cxrilidan Cans, 2002-2004 wlebSi, samomxmareblo 

xarjebi avejis SeZenaze zrdis tempiT gamoirCeva. kerZod, 2002 

wels is Seadgenda 8,7 mln.lars, 2004 wels es maCvenebeli 1,6-jer 
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gaizarda da Seadgina 14,2 mln.lari. es ki migvaniSnebs imaze, rom 

aveji aucilebelia adamianis arsebobisaTvis. 

cxrili 3.7 

avejis warmoeba saqarTveloSi erT sul mosaxleze 

wlebi warmoebuli 

avejis 

moculoba 

(aTasi maneTi, 

aTasi lari)  

mosaxleobis 

ricxovneba 

(aTasi kaci) 

avejis 

warmoeba erT 

sul 

mosaxleze 

(maneTi, lari)

1 2 3 4 

1960 22718 4129,2 5,5 

1965 29867 4450.0 6,7 

1970 44357 4686,4 6,7 

1975 80449 4895,4 16,4 

1994 1231 5417,7 0,23 

1995 1498,7 5433,5 0,3 

1996 2313,6 5423,6 0,4 

1997 2023 5437,5 0,4 

1998 1998,1 5444,7 0,4 

1999 1947,7 4604,2 0,4 

2000 2284,1 5416,0 0,5 

2001 2312,3 3500 0,66 

2002 2412,6 3500 0,69 

2003 1924,6 3500 0,55 

2004 2316,5 3500 0,68 

2005 5541,.5 4401,3 1,26 

2006 11790,5 4394,7 2,68 
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2007 15798,0 4382,1 3,6 

2008* 4383,4 4382,1 1,0 

 

wyaro: saqarTvelos ekonomikis ganviTarebis saministro 

statistikis departamentis monacemebis mixedviT 

SeniSvna 1: 2001-2004 wlebSi saqarTveloSi mosaxleobis 

saerTo raodenoba aRebulia 3,5 mln.kaci, romelic realurad 

cxovrobs (araoficialuri monacemebi). *2008 wels aris ori 

kvartlis monacemebi  

SeniSvna 2: 1994 wlamde avejis warmoeba aris maneTebSi, 

xolo 1994 wlis Semdeg aTas larebSi. 

cxrili 3.8 

samomxmareblo xarjebi avejze (mln. lari) 

wlebi 
produqcia 

2002 2003 2004 2005 2006 

aveji da 

saojaxo nivTebi 

sul 

8,7 7,6 14,2 15,5 16,7 

msxvili aveji 

da saojao 

nivTebi 

1,9 2,4 6,9 7,3 9,4 

wvrili aveji 6,8 5,2 7,3 8,2 10,6 

wyaro: saqarTvelos ekonomikis ganviTarebis saministro 

statistikis departamentis monacemebi 

miuxedavad imisa, rom saqarTvelos avejis warmoebis 

moculobis dinamika zrdis tempiT gamoirCeva, eqsportis 

moculoba sakmaod dabalia, importisa ki - piriqiT maRalia, rac 

grafikulad gamosaxulia 3.10 diagramaze. saidanac Cans, rom 
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importis sidide gacilebiT metia eqsportis sidideze. 

magaliTad, 2000 wels eqsportma Seadgina 322,6 mln.aSS. dolari, 

xolo importma 709 mln.aSS. dolari, rac 2,19-jer metia 

eqsportis maCvenebelze. es ki naTlad miuTiTebs savaWro 

balansis uTanabrobaze. 

2000-2005 wlebSi saqarTveloSi avejiTa da sayofacxovrebo 

nawarmiT vaWroba mocemulia 3.9. cxrilSi, xolo saqarTvelos 

bazrobebze avejiTa da saojaxo nivTebiT sacalo savaWro 

brunvis moculoba 2003-2007 wlebSi 3.10 cxrilSi. 

diagrama 3.10. saqarTvelos avejis eqsport-imporis dinamika 

 

wyaro: saqarTvelos ekonomikis ganviTarebis saministro 

statistikis departamenti 

SeniSvna: 2008 wlis monacemebi warmodgenilia cxra Tvis 

mixedviT 
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diagrama 3. 11. avejis warmoebis moculoba imereTSi 2002-

2008 wlebSi [104]. 

SeniSvna: 2008 wlis monacemebi warmodgenilia ori 

kvartlis mixedviT 

saqarTvelos avejis warmoebis ganviTarebaSi 

mniSvnelovani wvlili ekuTvnis imereTis regions. dasavleT 

saqarTveloSi XX saukuneSi mrewvelobis ZiriTad dargebs 

Soris mniSvnelovani adgili ekava xe-tyisa da xis damuSavebis 

mrewvelobas. XX saukunis dasawyisSi quTaisSi xe-tyisa da xis 

damamuSavebeli mrewveloba warmodgenili iyo mcire simZlavris 

saxerxi sarewebiT da adgilobrivi mrewvelobis avejis patara 

fabrikiT. magram dRes imereTis regionSi 60-ze meti mcire 

sawarmoa, romelic sxvadasxva asortimentis avejs awarmoebs. 

esenia: Sps ~imedi XXI saukune~, ss `aveji~, Sps `samni~ da sxvebi. 

Tu davakvirdebiT 2002-2005 wlebSi imereTis regionSi 

avejis warmoebis moculobis dinamikas (ix. diagrama 3.11) 

davinaxavT, rom is zrdis tempiT gamoirCeva. kerZod, Tu 2002 
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wels warmoebuli iyo 858,9 aTasi laris aveji, 2004 wels igi 

1,79-jer gaizarda da 1541,3 aTasi lari Seadgina. 

cxrili 3.9 

avejiTa da sayofacxovrebo nawarmiT vaWroba saqarTvelos 

savaWro qselis sawarmoebSi 

sabiTumo vaWroba sacalo vaWroba wlebi 

savaWro brunvis 

moculoba dRg-sa 

da aqcizis gareSe 

(mln. lari) 

savaWro brunvis 

moculoba dRg-sa 

da aqcizis gareSe 

(mln.lari) 

2000 7,9 8,2 

2001 12,4 7,3 

2002 10,8 10,8 

2003 9,9 26,5 

2004 10,3 35,7 

2005
∗  15,7 28,2 

2006 25,26 52,49 

2007 32,71 59,43 

 wyaro: saqarTvelos statistikis departamentis 

oficialuri monacemebi 

cxrili 3.10 

.sacalo vaWrobis brunvis moculoba avejiTa da 

saojaxo nivTebiT mln.lari 

 

 
2003 2004 2005 2006 

aveji da saojaxo 
nivTebi 

 
5,1 3,8 4,67 5,48 
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SeniSvna: 2006 wlis monacemebi aris aTas larebSi. 

monacemebi aRebulia saqarTvelos statistikis departamentis 

oficialuri monacemebidan 

 

imereTis regionis avejis bazari warmodgenilia 

sxvadasxva asortimentis avejiT, romlebsac adgilobrivi 

meavejeebi awarmoeben. 

dRes, imereTis regionSi avejis momxmarebeli, ZiriTadad, 

adgilobrivi mosaxleobaa. TiTqmis yvela raionSi funqcionirebs 

avejis mcire sawarmo, romlebic, umetesad, akmayofileben 

adgilobrivi mosaxleobis moTxovnilebebs. imereTis regionSi 

arsebuli avejis sawarmoebis finansuri mdgomareobis 

gaumjobesebis da samamulo avejis produqciis gayidvebis 

moculobis gazrdis uzrunvelsayofad aucilebelia avejis 

bazris koniunqturis kargi codna. es ki SesaZlebelia calkeuli 

bazrebis Seswavlis safuZvelze. bazris Seswavla daexmareba 

mwarmoeblebs moaxdinon momxmarebelTa dayofa Sesabamis 

jgufebad da amiT miaRwion Semdeg miznebs: 

1. daakmayofilon momxmareblebis 

moTxovnilebebi ufro efeqturad, vidre amas axdenen 

sxva regionis avejis mwarmoeblebi; 

2. aamaRlon rogorc sawarmos, ise saqonlis 

konkurentunarianoba; 

3. moizidon is momxmareblebi, romlebic adre 

ar moixmardnen adgilobrivi warmoebis avejs. 

avejis bazris segmentacia mwarmoeblebs daxmarebas 

gauwevs im kategoriis momxmarebelTa povnaSi, romelTac 

erTgvarovani moTxovnilebebi axasiaTebT. momxmarebelTa qcevis 
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SeswavlisaTvis CavatareT imereTis regionis avejis bazris 

kvleva, risTvisac SevimuSaveT specialuri anketa (ix. danarTi 6). 

gamokiTxvis anketa Seicavda Semdeg sakiTxebs: 

1. avejis myidvelTa kategoriebi; 

2. avejis SeZenis adgilebi; 

3. avejis SeZenis upiratesobebi; 

4. avejis SeZenis sixSire; 

5. xelisSemSlel pirobebi avejis yidvisas; 

6. faqtorebi, romelic saWiroa 

gaviTvaliswinoT avejis SeZenisas; 

7. samamulo avejisadmi damokidebuleba da sxva. 

kvlevis saSualebiT SesaZlebelia gavarkvioT, vin, sad, 

rodis da rogor yidulobs avejs. gamokiTxvis Sedegad miviReT 

Sedegebi, romlebic marketinguli strategiebis SemuSavebisas 

unda gaiTvaliswinon mwarmoeblebma. 

imereTis regionis mosaxleoba, statistikis departamentis 

monacemebze dayrdnobiT (2002 wlis aRweris mixedviT), Seadgens 

699666 adamians, romelTa Soris 369074 qalia (52,75%) da 330592 

mamakaci (47,25%). magram is momxmareblebi, romelTac gaaCniaT 

msyidvelobiTi unari, ZiriTadad, 25-60 wlisaa asakiT. maTi wili 

mosaxleobis saerTo raodenobaSi mocemulia 3.11 cxrilSi. 

kvlevis CatarebisaTvis saWiro iyo gamosakiTx adamianTa 

raodenobis dadgena, romelic iangariSeba Semdegi formuliT: 

[79] 

2

2

e
pqzn = ,    3.1 

sadac n -momxmarebelTa raodenobaa, 
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z -normirebuli gadaxra, gansazRvruli 

sandoobis arCeuli donidan gamomdinare ( z =1,96), 

p -napovni variacia arCevisaTvis. Cven SemTxvevaSi p =50, 

( ) 50100 =−= pq , 

e -dasaSvebi Secdomaa da tolia ± 7, 

maSin 196
7

505096,1
2

2

=
⋅⋅

=n , e.i. n=196 adamiani. 

cxrili 3.11 

mosaxleobis asakobrivi wili imereTis regionSi 

mosaxleobis asaki procentuli 

Semadgenloba 

20-29 12,5 

30-39 14,0 

40-49 14,8 

50-59 10,6 

sul 51,9 

 

wyaro: imereTis regionis statistikis departamenti 

kvlevis Catarebis procesSi imereTis regionis masStabiT 

gamovkiTxeT 201 adamiani. gamokiTxvis Sedegad dadgenilia 

samamulo avejis mimarT momxmarebelTa damokidebuleba, ris 

Sedegadac CamovayalibeT imereTis regionis momxmarebelTa 

suraTi. Tavidan, momxmarebelTa jgufebidan gamovyaviT ori 

ZiriTadi jgufi, romelTa Tanafardoba mocemulia 3.12. cxrilSi. 
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cxrili 3.12 

gamokixul momxmarebelTa jgufebis Tanafardoba 

asaki gamokiTxulTa 

raodenoba 

25-40 117 

40-55 84 

 

miuxedavad imisa, rom gamokiTxulTa umetesoba (69,65%) 

upiratesobas aniWebs ucxouri warmoebis avejs, samamulo avejis 

mimarT damokidebuleba aseTia: aveji damakmayofilebelia, 

miaCnia gamokiTxulTa 57,22%-s, kargad Tvlis - 27,36%. es 

damokidebuleba unda gaiTvaliswinon regionis avejis 

mwarmoeblebma da ufro metad gaaumjobeson maTi produqciis 

xarisxi da dizaini. 

gamokiTxvam gviCvena, rom avejis moxmarebis sixSire, 

ukanasknel periodSi, mkveTrad gaizarda (ix. diagrama 3.12)  

avejis gasaRebis strategiis SemuSavebisas, mniSvnelovania 

imis codna, Tu sad surs momxmarebels SeiZinos aveji. 

gamokiTxvis Sedegad aRmoCnda, rom momxmarebelTa 32,34% avejs 

ZiriTadad yidulobs, avejis saxlSi, sxvadasxva adgilze 

yidulobs momxmarebeli - 29,85%, xolo avejis salonSi - 23,38%, 

bazrobebze - 14,43%. 

avejis moTxovnaze did gavlenas axdens Semosavlis done. 

magram gamokiTxvis Sedegad gairkva, rom imereTis regionSi 

avejis SeZenis dros, ZiriTad ganmsazRvrel faqtors, 

warmoadgens misi xarisxi (ase miaCnia gamokiTxulTa 58,21%), 

xolo fasi meore faqtoria ase Tvlis gamokiTxulTa - 13,43%, 
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Semdegi faqtori aris dizaini. mas mxars uWers momxmarebelTa -

11,4%. 

diagrama 3.12 avejis SeZenis sixSire 

21.39% 

38.81% 

39.80% 

1-2weli 3-5 weli 5-10 weli

 

imereTis avejis bazarze momxmarebelTa tipologiis 

garkvevis mizniT Catarebuli kvlevis Sedegad davadgineT 

gansxvavebuli niSan-Tvisebebis mixedviT momxmarebelTa 

ramdenime ZiriTadi segmenti, romlebic avejis mimarT analogiur 

moTxovnebs ayeneben. esenia: 

1. segmenti socialur-profesiuli jgufis 

mixedviT; 

2. segmenti Semosavlebis mixedviT; 

3. segmenti avejis SeZenis sixSiris mixedviT. 

ganvixiloT es segmentebi cal-calke da davadginoT 

maTTvis damaxasiaTebeli is niSnebi, romlebic mniSvnelovania 

avejis mwarmoebelTaTvis. 

profesiis mixedviT gamoyofilia oTxi segmenti (ix. 

cxrili 3.13) 
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gamokiTxulTa Soris yvelaze mravalricxovania 

socialur-profesiuli jgufi, romelsac miekuTvneba 

gamokiTxul TanamSromel- SemsrulebelTa 40,8%. am jgufis 

momxmareblebis qceva damokidebulia maT Semosavalze. 

cxrili 3.13. 

segmentebi profesiis mixedviT 

saSualo 

rgolis 

xelmZRvaneli 

TanamSromel 

Semsrulebeli 

damoukidebeli 

muSaki 
umuSevari 

20 (9,95%) 82 (40,8%) 43 (21,39%) 56 (27,86%) 

 

maTi umravlesoba (58,5%) kmayofilia imereTis bazarze 

arsebuli avejis xarisxiT da upiratesobas aniWebs adgilobrivi 

warmoebis avejs. fasis cvlilebis miuxedavad isini fiqroben, 

rom adgilobrivi avejis SeZena ufro xelsayrelia sxvadasxva 

mosazrebis gamo. maTgan 57,3% avejis SeZenisas upiratesobas 

aniWeben xarisxs. raodenobis mixedviT socialur-profesiuli 

jgufidan Semdeg modis umuSevrebi (27,86%). maTi umravlesoba 

(78,6%) kmayofilia imereTis bazarze arsebuli avejis xarisxiT. 

gamokiTxulTa Soris, raodenobrivad, socialur profesiuli 

jgufidan mesame adgilzea damoukidebeli muSaki (21,39%). meoTxe 

adgilze - saSualo rgolis xelmZRvanelebi – (9,95%), romlebic, 

ZiriTadSi, avejis SeZenisas upiratesobas aniWeben xarisxs – 

(40%), maTgan adgilobrivi warmoebis avejiT kmayofilia - 45%. 

momxmarebelTa socialur-profesiuli jgufis 

segmentaciis Sedegad miRebuli Sedegebidan SeiZleba davaskvnaT, 

rom imereTis regionis bazarze arsebuli avejiT kmayofilia 
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69,95%, xolo nebismieri jgufis momxmareblisaTvis 

mniSvnelovania avejis xarisxi 58,21%. (ix. cxrili 3.14) 

cxrili 3.14 

momxmarebelTa socialur-profesiuli jgufis segmentacia 

socialuri statusi 

saSualo 
rgolis 
xelmZRva

neli 

Tanam
Srome
l-

Semsr
ulebe
li 

damouki
debeli 
muSaki 

umu
Seva
ri 

sul

gamokiTxulT
a raodenoba 

% 

 9,95 40,80 21,39 
27,8

6 
100 

sul 25,81 63,83 47,36 
62,9

4 
 

kaci 25,8 25,8 22,6 25,8 100 

bazarze 
arsebuli 
avejiT 

kmayofilia% 
qali 0,01 38,09 24,76 37,14 100 

sul 26,1 61,08 44,74 67,1  

kaci 26,08 26,08 21,74 
26,0

8 
100 SeZenis 

survili % 

qali 0,02 35,0 23,0 41 100 

 

miuxedavad imisa, rom momxmareblebi upiratesobas aniWeben 

ucxour avejs, mainc erTgulni arian adgilobrivi warmoebis 

avejis mimarT, rac gamoixateba SeZenis sixSireSi. socialur-

profesiuli segmentaciis ZiriTadi Sedegia is, rom movaxdineT 

momxmarebelTa im segmentis SerCeva, romelic jer kidev araa 

Camoyalibebuli samamulo avejTan damokidebulebaSi (aseTia 

momxmarebelTa 8,96%). 



 149

 meore jgufi, romlis mixedviTac SeiZleba movaxdinoT 

bazris segmentacia aris momxmarebelTa Semosavlebi. aq 

gamoyofilia sami jgufi (ix. cxrili 3.15). Catarebulma kvlevam 

GgviCvena, rom gamokiTxulebidan pirvel adgilzea 100-299 

lariani Semosavali (saSualo done). isini Seadgenen saerTo 

raodenobis 68,65%-s. am jgufis momxmarebelTa 

umravlesobisaTvis (60%) mniSvnelovania avejis xarisxi. isini 

avejs, ZiriTadad, yiduloben avejis saxlSi (aseTia 

momxmarebelTa 25,9%). 

Semosavlebis mixedviT meore adgilzea momxmarebeli, 

romelTa Semosavali 300 larze metia (21,9%). momxmarebelTa am 

jgufis mier SeZenili avejis fasi SedarebiT maRalia. imereTis 

regionSi Semosavlis es done SeiZleba CaiTvalos misaRebad. am 

jgufisaTvis avejis SeZenis sixSire mocemulia 3.15 cxrilSi. 

 bazris segmentaciis kidev erT mniSvnelovan faqtors 

warmoadgens avejis SeZenis sixSire, romlis mixedviT gamoiyofa 

momxmarebelTa sami jgufi (ix. cxrili 3.16). 

cxrili 3.15 

segmentacia Semosavlebis mixedviT 

maRali Semosavali 

300 larze meti 

saSualo 
Semosavali 150-299 

lari 

dabali 
Semosavali 
115-150 lari 

21,9% 68,65% 9,45% 

 

3. 16 cxrilis mixedviT SeiZleba gavakeToT garkveuli 

daskvna: avejis ZiriTadi momxmareblebi aris jgufi, romelic 

avejs iZens 3-5 welis farglebSi, esaa gamokiTxulTa 39,8%. 

maTgan qalebi-aris 30,3%, kacebi - 27,1%. momxmarebelTa es jgufi 
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avejs SeiZens avejis saxlSi (aseTia momxmarebela 32,34%). 

gamokiTxul momxmarebelSi Tu ra izidavs maT  samamulo avejSi 

(danarTi 4) dizaini daasaxela 48% - ma, fasi 22% - ma, 

moxerxebuloba da xarisxi 11%-11% - ma, yvela CamoTvlili 

erTad ki – 8% - ma.  

   amrigad, avejis bazris Catarebuli kvleviT dadginda, 

rom imereTis regionSi avejze aris wonasworuli mdgomareoba. 

es niSnavs, rom imereTis regionSi aris Sesabamisi asortimentis 

da moculobis aveji. amasTan, avejis damzadeba xdeba rogorc 

konkretuli momxmareblis moTxovnilebis gaTvaliswinebiT, ise, 

zogadad, momxmareblis interesebidan gamomdinare. avejis 

bazarze arsebuli konkurencia meavejeebs ubiZgebs potenciuri 

momxmareblebis moTxovnilebebis dakmayofilebisaken, romelTa 

orientacia, ZiriTadad mimarTulia ucxouri warmoebis avejze. 

aseTi ki Seadgens momxmarebelTa 69,65% -s, rac sakmaod 

mniSvnelovania. 

 

cxrili 3.16. 

avejis SeZenis sixSire 

 1-2 weli 3-5 weli 5-10 weli 

sul % 38,81 39,8 21,39 

qalebi % 39,4 30,3 30,3 

kacebi % 59,3 27,1 13,6 

 

rogorc gamokiTxvidan Cans momxmareblisaTvis mTavari 

dizaini da fasia. amitom mniSvnelovania Tu aRniSnul sakiTxs 

gaiTvaliswineben avejis mwarmoeblebi. 
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3.3 avejis saqonelze moTxovnis prognozireba 

 
marketinguli kvlevis erT-erTi ZiriTadi mizania 

kompaniebis sabazro SesaZleblobebis gansazRvra. kvlevis 

Catarebis Semdeg, Tavisi miznobrivi bazris SerCevamde, firmis 

menejerma guldasmiT unda awonos yoveli gamovlenili 

SesaZlebloba. aucilebelia, sworad SevafasoT da winaswar 

ganvsazRvroT bazris sidide, misi zrdis potenciali da 

SesaZlebeli mogeba [105]. 

momavlis ganWvreta kacobriobis istoriis mTel manZilze 

warmoadgenda ganmsazRvrel faqtors miznis miRwevisa da 

gadawyvetilebis miRebaSi, dasaxuli amocanebis SesrulebaSi, 

rac uzrunvelyofda adamianebis qmedebis efeqtianobas, maT 

qcevas da moTxovnilebebis dakmayofilebas. kacobriobis 

ganviTarebis sawyis etapze ganWvreta, ZiriTadad, dafuZnebuli 

iyo adamianis dakvirvebaze bunebrivi garemos da msoflioSi 

momxdar cvlilebebze, maT urTierTkavSirze, urTierTgavlenasa 

da miRebul Sedegebze.  

dakvirvebebis da samecniero kvlevebis ganviTarebasTan 

erTad, gare samyaros Semecneba, adamianebis moTxovnilebebisa da 

sazogadoebrivi warmoebis ganviTareba, mosaxleobis zrda, misi 

urbanizacia, socialuri problemebis garTuleba da bunebrivi 

resursebis SezRuduloba saWiroebs momavlis ganWvretas. is 

xdeba saerTo, mravalferovani da mravalmniSvnelovani. amJamad 

msoflios yvela ganviTarebuli qveynis prognozirebaSi 

CarTulni arian mecnierebis sxvadasxva dargis –ekonomikis, 

sociologiis, filosofiis, maTematikisa da medicinis 

maRalkvalificiuri specialistebi. prognozebi muSavdeba 

sazogadoebrivi warmoebis dargebis, calkeuli sawarmos, qveynis 
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mosaxleobisa da socialuri problemebis, politikisa da 

xelovnebis, mecnierebisa da Sromis efeqtianobis, ekonomikuri 

regionis, teritoriul-adinistraciuli raionis, bunebriv-

klimaturi zonis, qveynis da sxva doneze [106]. 

prognozirebis problema gansakuTrebiT rTuli gaxda 

garemos swrafi, xSirad, cudi winaswarmetyveluri cvlilebebis 

gamo. am siZneleebsa da prognozebSi kritikuli Secdomebis 

gaTvaliswinebam, zogierTi specialisti iZulebuli gaxada 

elaparaka fuWi prognozirebis Sesaxeb. sinamdvileSi, 

prognozireba_es movaleobaa, romelic aSkarad an aucileblad 

unda Seasrulos yvela firmam. 

ama Tu im sakvlevi parametrebis SesaZlebeli momavali 

Sefasebis garda, prognozirebis mizania, agreTve, msjeloba imis 

Sesaxeb, Tu ra SeiZleba moxdes gare garemoSi da firmisaTvis 

ra Sedegs moitans. prognozireba zrdis menejerebis sifxizles 

da, Sesabamisad, maT unars reagireba moaxdinos cvlilebebze. 

Tu prognozi Sors iqneba realobisagan, kompania 

daxarjavs fulad saSualebebs Warbi danazogis formirebaze da 

sawarmoo simZlavreebze, ver daakmayofilebs bazris moTxovnas, 

ver miiRebs mogebas.  

avejis warmoebis gazrdiT da bazris mkveTri gajerebiT 

maRldeba myidvelis moTxovnileba mis xarisxze da 

asortimentze. im pirobebSi, rodesac avejze deficiti SedarebiT 

naklebia, gansakuTrebul yuradRebas iCens mosaxleobis 

mimdinare da perspeqtiuli moTxovnilebisa da moTxovnis 

Seswavla.  

avejis moTxovnilebaSi igulisxmeba yofa-cxovrebisaTvis 

aucilebeli sxvadasxva funqcionaluri daniSnulebis avejis 
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nakeTobebis raodenoba, romelic dadgenilia adamianis 

materialuri da sulieri moTxovnilebiT. 

aRniSnulidan gamomdinare, SeiZleba vTqvaT, rom 

moTxovnilebis sididis gamovlena avejSi warmoadgens interess 

mxolod sociologiur gegmaSi. aucilebelia gvqondes 

warmodgena realur pirobebSi misi warmoebis masStabebis 

Sesaxeb, mosaxleobis gadaxdisunarianobis SesaZleblobebis 

Sesaxebac. am mizeziT, avejze moTxovnis sidide warmoadgens 

praqtikul interess warmoebis moculobis dagegmvisas rogorc 

mimdinare, ise perspeqtiul periodze. avejze moTxovnas aqvs 

uwyveti kavSiri misi warmoebis dagegmvasTan. es ganpirobebulia 

imiT, rom avejis warmoebis moculoba (miwodeba bazarze) unda 

uaxlovdebodes an mTlianad Seesabamebodes masze moTxovnis 

sidides. amasTan, bazarze sarealizaciod miwodebulma avejma 

unda daakmayofilos moTxovna ara mxolod mTeli sididiT, 

aramed asortimentiT, esTetikurobiT, komfortulobiT da sxva 

samomxmareblo moTxovnilebebiT. 

avejze moTxovna farTo cnebaa, romelic gansazRvrulia 

sxvadasxva maCvenebliT, romelTagan bevri miekuTvneba 

mrewvelobaSi dasagegmTa ricxvs. moTxovnis ZiriTadi 

klasifikaciis niSani aris regionaluroba. masTan 

damokidebulebaSi arCeven moTxovnis Semdeg saxeebs: lokaluri 

moTxovna, socialuri jgufebis moTxovna, calkeuli ojaxis 

moTxovna da sxva. avejis moTxovnis gazomva xdeba larebSi an 

avejis nakeTobis calebSi. 

zemoT CamoTvlili avejis moTxovnis saxeebidan 

praqtikul faseulobas warmoadgens regionuli moTxovna. 

ramdenadac is aris Sualeduri moTxovnis sidide, rogorc 
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calkeuli ojaxebis, ise mosaxleobis sxvadasxva socialuri da 

ekonomiuri jgufebisaTvis [42].  

bazris kvlevis ZiriTad mimarTulebas warmoadgens 

konkretuli bazrisaTvis (sabazro segmentisaTvis) sxvadasxva 

saxis moTxovnis sididis da bazris wilis maCveneblebis 

gansazRvra.  

moTxovnis sidideze gavlenas axdens sxvadasxva faqtori, 

kerZod, saqonlis fasi, erT sul mosaxleze Semosavlis done, 

saqonel Semcvlelebi, molodini, mosaxleobis raodenoba, 

gemovneba da sxv, romlebic bazarze konkurirebad firmebs 

Soris arsebobs. 

SeiZleba gamovyoT prognozis SemuSavebis ori xerxi, 

romelic dafuZnebulia maTematikuri statistikis meTodebze. 

esenia: eqstrapolacia da modelireba. Cvens SemTxvevaSi viyenebT 

modelirebis meTods, sadac igeba modeli, romelic axasiaTebs 

Sesaswavli parametris damokidebulebas rig faqtorebze, 

romlebic gavlenas axdenen masze.  

prognozuri modelebis agebisas, yvelaze xSirad 

gamoiyeneba wyvilTa da mravlobiTi regresiuli analizi; 

eqstrapolaciuri meTodebis safuZvelSi devs droebiTi rigebis 

analizi. Cven viyenebT mravlobiT regresiul analizs, romelic 

dafuZnebulia erTze met damoukidebel faqtorze regresiasTan 

tolobaSi [79]. marTalia, es arTulebs analizs, magram ufro 

srulad asaxavs sinamdviles, radganac realobaSi sakvlevi 

parametric, rogorc wesi, damokidebulia bevr faqtorze. 

magaliTad, Cven SemTxvevaSi moTxovnis prognozirebisas, 

identificirdeba moTxovnis ganmsazRvreli faqtorebi, vlindeba 
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kavSirebi, romlebic arsebobs maT Soris da prognozirdeba maTi 

savaraudo mniSvneloba. 

mravalfaqtoriani regresiis gantolebas aqvs Semdegi saxe: 

⋅+=Υ 1ba mm XbXbXbX ++++ ...33221  3. 2 

sadac Υ -prognozirebadi cvladia; 

 Xi-damoukidebeli cvladi; 

 a -tolobis Tavisufali wevria; 

 ib -koeficienti pirobiTad wminda regresiis 

i=1,m; 

 m-damoukidebeli cvladebis (faqtoruli 

niSnebis) ricxvia. 

amgvarad, wyvilobrivi regresisagan gansxvavebiT, 

pirobiTad wminda regresiis koeficienti zomavs faqtoris 

gavlenas, rac damokidebulia am faqtorebis variaciaze sxva 

faqtorebTan. Tu SesaZlebeli iqneba CavrToT regresiis 

gantolebaSi yoveli faqtori, romlebic gavlenas axdenen niSnis 

Sedegobriv variaciaze, maSin b sidide SeiZleba CavTvaloT 

wminda faqtoris gavlenis zomad. magram, radganac realurad 

SeuZlebelia gantolebaSi CavrToT yvela faqtori, amitom b 

koeficienti araa Tavisufali faqtorebis gavlenisagan. 

mravalfaqtoruli sistema moiTxovs ukve ara erT, aramed 

xazobrivi kavSirebis simWidrovis maCvenebelTa simravles, 

romelTac aqvT gansxvavebuli azri da gamoyeneba. 

prognozirebis mravalfaqtorul modelSi SeiZleba 

gamovyoT Semdegi: damokidebuleba momxmarebelTa mimdinare 

Semosavlebis donesTan da yvela samomxmareblo saqonlis 

saSualo fasTan gansaxilvel periodSi. kerZod, 

E= tt PaIaa 210 ++ + tKa3     3. 3 
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sadac Pt - fasis saSualo donea yvela samomxmareblo 

saqonelze drois dasagegm periodSi. (larebSi) 

 tI  _Semosavlis done erT sul mosaxleze (larebSi) 

 K tK  _mosaxleobis raodenoba (aTasi kaci) 

Et – bazris tevadoba dasagegm periodSi 

a0, a1, a2, a3 – regresiis koeficientebi 

imereTis regionSi avejis moTxovnis prognozireba 

movaxdineT avejis nakeTobebis garkveuli jgufis SemTxvevaSi, 

gayidvis saerTo moculobis fasis, Semosavlis donis da 

mosaxleobis raodenobisagan damokidebulebis maTematikuri 

modeliT. am mizniT, gamoviyeneT mravalfaqtoruli regresiuli 

analizi. rogorc mravalwliani gamocdilebidan da ekonomikuri 

kanonebidan gamomdinareobs, ekonomikuri aRmavlobis sawyis 

etapze es damokidebuleba wrfivia, e. i. models aqvs Semdegi 

saxe: 

dcXbXa +++Χ=Υ 321     3. 4 

sadac X1-avejis nakeTobebis jgufSi saSulo fasia 

(larebSi) 

 X2-erT sul mosaxleze Semosavlebis done (larebSi) 

 X3-mosaxleobis raodenoba (aTasi kaci y-

gayidvebis moculoba (aTasi larebSi) 

imisaTvis, rom adekvaturobaze Segvemowmebina miRebuli 

modeli, movaxdineT TiToeuli faqtoris normireba, kerZod, 

gamoviyeneT gardaqmna 

i

ii
i X

XX
Δ
−

= 0ξ     3. 5 

sadac 0ii XX − faqtoris saSualo mniSvnelobaa, xolo 

 ii XX −Δ faqtoris cvlilebis intervalis sigrZis naxevaria. 
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iξ - Xi  faqtoris normirebuli mniSvneloba. 

ucnobi dcba ,,,  koeficientebis gansazRvrisaTvis 3. 4 

gantolebis orive mxare gavamravloT ,, 21 ξξ 3ξ -ze. 3. 4 da miRebul 

gantolebebSi gadavideT saSualo mniSvnelobebze, miviRebT 

Semdeg gantolebaTa sistemas: 

⎪
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⎭
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⎪
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⎪
⎪
⎪
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321
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ξξξξξξξ
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ξξξ

dcba

dcba

dcba

dcba

     3. 6 

3. 6 warmoadgens wrfiv algebrul gantolebaTa sistemas 

ucnobi a,b,c, d koeficientebis mimarT. 

gamoTvlebis cdomilebebis Semcirebis mizniT, am sistemis 

amosaxsnelad gamoviyeneT zeidelis iteraciuli meTodi [107]. 

miRebuli koeficientebi gamovikvlieT mniSvnelobaze 

2χ kriteriumiT, xolo modelis adekvaturoba 0,95 doneze 

SevamowmeT stiudentis kriteriumiT. 

yovelive zemoT Tqmulis realizaciis mizniT, SevadgineT 

Sesabamisi kompiuteruli programa algoriTmul enaze `Visual 

Basic~-ze (programa disertacias Tan erTvis) (ix. danarTi 4). 

programam naturalur mniSvnelobebze gadasvlis Semdeg 

dagvibruna koeficientebis Semdegi mniSvnelobebi:  

21,14
;17,2

=
=

b
a  

xolo c da d koeficientebi umniSvnelo aRmoCnda. 

sabolood miviReT 

21 21,1417,2 XX +=Υ      3.7 

Tu miRebuli maTematikuri modelis mixedviT SevamowmebT 

3.17 cxrilis monacemebs, davinaxavT, rom maTematikuri modeli 
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warmoadgens avejze moTxovnis mravalfaqtorul gantolobas, 

romelSic X1 da X2 mniSvnelobebis CasmiT miviRebT moTxovnis 

prognozul sidides nebismieri wlisaTvis [108]. magaliTad, Tu 

saSualo wonasworuli fasi avejis jgufSi iqneba X1=200lari, 

xolo X2=100lars (savaraudo mniSvnelobebi aRebulia am 

sidideebis zrdis tendenciis gaTvaliswinebiT), maSin mTliani 

gayidvebis moculoba toli iqneba 18552006 =Υ  aTasi lari, xolo 

314=ΔΥ aTasi laris.  

diagrama 3.13. avejis moTxovnis faqtiuri da prognozuli 

maCveneblebi 

SeniSvna: realuri monacemebi aRebulia imereTis da 

saqarTvelos statistikis oficialuri 

monacemebidan 

 

imisaTvis, rom davrwmundeT, Tu ramdenad sworia miRebuli 

gantoleba, SevamowmoT is eqstrapolaciis meTodiT. Semowmeba 
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movaxdinoT 2005 wlis monacemebis mixedviT (ix. cxrili 3.18.) 

sadac X1=186lars, xo;o X2=80 lars. Tu miRebul gantolebaSi 

CasvamT am mniSvnelobebs miviRebT Semdegs: 

42,15408021,1418617,22005 =⋅+⋅=Y   

e.i. gayidvebis moculobis prognozuli sidide 2005 

wlisaTvis Seadgens 1540,42 aTas lars, xolo realuri sidide 

aris 1541,1 aTasi lari. am SemTxvevaSi prognozis gaangariSebis 

sizuste aris 99%. 2006 wlisaTvis X1= 492 lars, xolo X2= 90,2 

lars. Sesabamisad, saprognozo maCvenebeli tolia 2349,38 aTasi 

laris, 2007 wels ki saprognozo maCvenebeli tolia 2792,01 aTasi 

laris, roca X1=641, xolo X2= 98,6. 2008 wlis cxra Tvis 

monacemebis mixedviT, saprognozo maCvenebeli Seadgens 3012,66 

aTas lars, roca X1=668 X2=110. Tu 2010 wlisaTvis X1 toli 

iqneba 993, xolo X2 ki 130,52 maSin saprognozo maCvenebeli toli 

iqneba 4009,5 aTasi laris (ix. diagrama 3.13). Catarebuli 

modelirebis meSveobiT avejis jgufis saSualo wonasworuli 

fasis gaangariSeba mocemulia 3. 17 cxrilSi, xolo avejis 

jgufis saSualo wonasworuli fasis angariSi 3.18 cxrilSi. 
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cxrili 3. 17  
avejis jgufis saSualo wonasworuli fasis angariSi 

w l e b i 

2004 2005 

# nakeTobis 
dasaxeleba 

nakeTob
is 

raoden
oba 
P 

nakeTo
bis 
fasi 

Q 

gayidvebis 
moculoba 

PxQ 
 
 

nakeTo
bis 

raoden
oba 
P 

nakeT
obis 
fasi 

Q 

gayidve
bis 

mocul
oba PxQ 

1 2 3 4 5 6 7 8 

90 924 83,14 92 924 85,0 

8 1,8 14,4 10 1,8 18 

1 saZinebeli 

34 720 24,48 38 720 27,36 

604 100 60,4 628 100 62,8 2 sawoli 

210 296 62,16 245 296 72,52 

200 400 80,0 224 400 89,6 3 ormagi sawoli 

242 360 87,12 255 360 91,8 

450 200 90 510 200 93,63 

150 340 51,0 180 340 61,2 

4 magida 

14 500 7,0 16 500 8,0 

1 2 3 4 5 6 7 8 

80 420 33,6 102 420 42,84 

96 450 43,2 96 450 43,2 

5 sameuli 

70 500 35,0 76 500 38,0 

1056 60 63,36 1084 60 65,04 6 matrasi 

210 120 25,2 223 120 26,76 

480 25 12,0 510 25 12,75 

440 30 13,2 465 30 13,95 

340 40 13,6 340 40 13,6 

7 skami 

360 50 18,0 350 50 17,5 

58 1450 84,1 60 1450 87,0 8 samzareulo 

32 1200 38,4 35 1200 42,0 

180 200 36,0 183 200 36,6 9 karada 

36 350 12,6 40 350 14,0 

102 220 22,44 125 220 27,5 10 divan-sawoli 

92 250 23,0 98 250 24,5 

12 700 8,4 10 700 7,0 11 gorka 

8 1300 10,4 8 1300 10,4 

12 1300 15,6 10 1300 10,4 12 deseu 

23 1100 25,3 25 1100 27,5 

13 savarZeli 150 60 9,0 180 60 10,8 
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149 100 14,9 161 100 16,1 

 sul 5998 13826,8 936,5 6379 13826,8 1189,95 

 

saSualo fasi2004= 156
6000

5,936
=   saSualo fasi2005= 186

6379
95,1189

=  

 
cxrili 3. 18 

avejis jgufis saSualo wonasworuli fasis angariSi 
wlebi 

2006 2007 2008 
# nakeTobis 

dasaxeleba 

na
ke
T
o
b
is

 
r
ao

d
en
o
b
a 

na
ke
T
o
b
is

 f
as

i 
Q

 

g
ay
id

ve
b
is

 
mo

c
u
l
o
b
a 

PX
Q

 

na
ke
T
o
b
is

 
r
ao

d
en
o
b
a 

P 

na
ke
T
o
b
is

 f
as

i 
Q

 

g
ay
id

ve
b
is

 
mo

c
u
l
o
b
a 

PX
Q

 

na
ke
T
o
b
is

 
r
ao

d
en
o
b
a 

 P
 

na
ke
T
o
b
is

 f
as

i 
Q
 

g
ay
id

ve
b
is

 
mo

c
u
l
o
b
a 

PX
Q
 

1 saZinebeli 35 2100 73,5 38 2300 87,4 40 2500 100 
2 saZinebeli 14 1600 22.4 16 1700 27,2 13 2000 26 
3 sasadilo 

magida 
20 250 5,0 25 300 7,5 21 400 8,4 

4 gorka masiviT 8 800 6,4 10 900 9,0 7 1100 7,7 
5 deseo masiviT 10 800 8,0 13 900 11,7 8 1100 8,8 
6 gorka dafan 12 400 4,8 15 580 8,7 8 700 5,6 
7 deseo dafan 14 400 5,6 17 580 9,86 10 700 7,0 
8 kamodi 25 250 1,25 29 300 8,7 32 400 12,8
9 sawoli 105 180 18,3 112 200 32,4 126 250 31,5 
10 taxti 

erTnaxevriani  
50 380 19,0 63 400 25,2 78 450 35,1 

11 taxti or 
sawoliani 

80 400 3,2 86 450 38,7 106 500 53 

12 kedeli 5 1700 8,5 6 2050 12,3 7 2300 1,61 

13 samzareulo 16 380 6,08 19 490 9,31 14 600 8,4 
 

saSualo fasi 2006= 492
394

88,193
=  saSualo fasi 2007= 641

449
97,287

=   

 

saSualo fasi2008= 668
462

91,305
=  
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3. 4 avejis bazris ganviTarebis marketinguli strategiebi 

 

avejis bazarze moqmedi samamulo sawarmoebi, romlebic 

orientirebulni arian momxmarebelTa maRali dakmayofilebis 

doneze, eZeben axal, arastandartul midgomebs maTi problemebis 

gadasaWrelad. mowinave kompaniebma ukve gaacnobieres da iyeneben 

progresul teqnologiebs, romlebic, saboloo jamSi, 

ganapirobeben momxmarebelTa molodinis zrdas saqonlis 

xarisxze, misi gamoyenebis xerxebze, moxmarebis vadebze da a.S. 

Semosavlis miuxedavad, momxmarebeli, uars ambobs dabali 

xarisxis produqciis SeZenaze.  

saqarTveloSi sabazro ekonomikis formirebas Tan axlavs 

radikaluri cvlilebebi sawarmos sameurneo saqmianobaSi 

teqnologiis dinamiuri cvlileba, momxmareblisaTvis da 

produqciis xarisxisaTvis brZola. konkurenciis gaZliereba 

aiZulebs meurne subieqtebs, axleburad Sexedon sakiTxebis 

kompleqss, romlebic dakavSirebulia maTi saqmianobis 

formirebasa da strategiis ganviTarebasTan. yovelive es 

ganxorcieldeba sxvadasxva saxis marketingis strategiebis 

danergviT, imis Sesabamisad, Tu rogor icvleba produqciaze 

moTxovnis sidide.  

imisaTvis, rom kompaniebma bazarze warmatebas miaRwion, 

saWiroa daakmayofilon miznobrivi momxmareblebis moTxovnebi 

maTTvis misaRebi produqciis SeTavazebiT. miznobrivi 

momxmareblebis moTxovnilebebis dakmayofilebisaTvis saWiroa 

avejis sawarmoebma gamoikvlion myidvelTa qceva bazarze.  
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erT sul mosaxleze moxmarebis mixedviT, qarTuli avejis 

bazari mniSvnelovnad CamorCeba msoflios erT sul mosaxleze 

avejis moxmarebas.  

rogorc Catarebuli kvlevidan Cans, imereTis avejis 

bazarze momxmareblebis moTxovna, ZiriTadad, maRalxarisxian 

avejzea. ucxouri avejis gavlena adgilobriv bazarze am 

periodSi SeiZleba umniSvnelod CaiTvalos, radganac misi wili 

avejis bazarze jer-jerobiT mcirea. magram aris prognozi imisa, 

rom momavalSi igi TandaTan gaizrdeba, rasac ganapirobebs is 

faqti, rom imereTis regionis mosaxleobisaTvis TandaTanobiT 

ufro xelsayreli xdeba importuli avejis SeZena. amitom 

adgilobrivi aveji unda gaxdes konkurentunariani. 

 avejis bazari Sesaswavlad sakmaod rTuli obieqtia, 

radgan is warmodgenilia sxvadasxva funqcionaluri 

daniSnulebis produqciiT. am bazarze gavlenis moxdena sakmaod 

Znelia, vinaidan imereTis regionis meavejeebi did konkurecias 

uweven saqarTvelos sxva regionebis da ucxouri mwarmoeblebis 

avejs. amitom saWiroa, rom imereTis regionis avejis 

mwarmoeblebma zustad gansazRvron avejis samomxmareblo 

Tvisebebis upiratesobebi da is faqtorebi, romlebic gavlenas 

moaxdenen adgilobrivi avejis warmoebaze da maT mier 

warmoebuli avejis konkurentunarianobis amaRlebaze. 

imereTis avejis mwarmoeblebs Tavidanve ar hqondaT 

problemebi ucxoeTis bazarze gasasvlelad. aq mxedvelobaSia 

quTaisis avejis fabrika da samtrediis avejis fabrika, 

romlebsac TavianTi aveji gahqondaT ara marto ruseTSi, aramed 

sxva qveyanaSi. amas mowmobs quTaisis avejis fabrikis 

gamarjvebebi sxvadasxva qveynis gamofenebSi. adreul da 
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axlandel periodSi qarTveli meavejeebi ar axdenen TavianTi 

produqciis reklamirebas. es situacia nel-nela icvleba, 

radganac zogierTma mcire avejis sawarmom daiwyo sareklamo 

bukletebis damzadeba momxmareblebisaTvis informaciis 

misawodeblad.  

bukletebisa da sxva sareklamo saSualebebis meSveobiT 

avejis produqciis reklama myidvelSi Camoayalibebs 

damokidebulebas: 

1. adgilobrivi warmoebis avejis esTetikuri 

saxisadmi, 

2. avejis xarisxisadmi, 

3. sawarmos imijisadmi da a.S.  

avejis bazris ganviTarebisaTvis mniSvnelovan faqtoria 

misi xarisxis gaumjobeseba, radganac momxmarebelTa gamokiTxvis 

Sedegad gamoirkva, rom momxmarebelTa 58,21%, avejis yidvisas, 

upiratesobas aniWebs xarisxs. Semdegi faqtorebi, romelic aseve 

problemuria momxmareblis TvalsazrisiT, aris avejis fasi da 

dizaini. avejis maRali xarisxi miiRweva umaRlesi xarisxis 

masalebis gamoyenebiT da, Sesabamisad, maRali samecnier-

teqnikuri doniT. rac Seexeba dizains, es mxatvruli 

konstruirebis sakiTxia. am problemis gadasaWreladac 

aucilebelia vixelmZRvaneloT konstruirebasTan dakavSirebuli 

saerTaSoriso rekomendaciebiT.  

adgilobrivi warmoebis avejis xarisxis gasaumjobeseblad 

da, Sesabamisad, fasis Sesamcireblad SeiZleba CamovayaliboT 

ramdenime mimarTuleba: 

1. xarjebis Semcireba erTeuli produqciis 

gamoSvebaze; 
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2. produqciis esTetikuri (mxatvruli) saxis 

gaumjobeseba; 

3. avejis dasamzadeblad ufro srulyofili 

teqnologiuri procesebis da maRali klasis dazga-

danadgarebis gamoyeneba; 

4. momxmareblebis moTxovnilebebis 

dakmayofilebis donis amaRleba, rac xels Seuwyobs 

sawarmos konkurentunarianobis amaRlebas. 

erTeul produqciaze xarjebis Semcireba SesaZlebelia 

ramdenime gziT. erT-erT yvelaze mniSvnelovan gzas 

adgilobrivi nedleulis gamoyeneba warmoadgens, romelic 

SedarebiT iafi iqneba. am TvalsazrisiT, saqarTvelo da, kerZod, 

imereTis regioni didi xania iyenebs mis teritoriaze arsebul 

tyis masivebs. faqtiurad, imereTis regionis yvela sawarmo 

avejis dasamzadeblad adgilobriv xe-tyes iyenebs. imereTis 

regionSi gavrcelebuli xe-tyis jiSebidan avejis 

dasamzadeblad, ZiriTadad, gamoiyeneba: wifela, fiWvi, rcxila, 

aryi, verxvi, akacia, soWi, naZvi, jagrcxila. 

xe-tyis mopovebis TvalsazrisiT, imereTis regionSi 

pirvel adgilzea baRdaTis satyeo meurneoba, romelic moicavs 

baRdaTisa da vanis raionebs, sadac, 2005 wlis monacemebiT, 

samasaled moiWra 1600m3 xe-tye (wifela, soWi, naZvi). Semdeg 

modis xaragaulis satyeo meurneoba, romelic moicavs 

xaragaulisa da zestafonis raionebs, sadac samasaled moWrili 

iyo 1350 m3 xe-tye Semdegi jiSebisa: wifela, naZvi, soWo. quTaisis 

satyeo meurneoba moicavs quTaisis, tyibulisa da xonis 

raionebs, sadac samasaled moWrili iyo 2200 m3 xe-tye: wifela, 

Txmela, fiWvi, akacia [109]. 
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masala, romelic avejis warmoebaSi gamoiyeneba, da 

romelsac SeuZlia avejis fasis Semcireba, merqanburbuSelovani 

filaa. igi mzaddeboda samtrediis xis damamuSavebel kombinatSi, 

magram axla ukve aRar mzaddeba. misi Rirebuleba sakmaod 

maRalia, amitom kargi iqneba, Tu aRdgeba adgilobrivi 

merqanburbuSelovani filis warmoeba. amJamad aRniSnuli masala 

Semodis ruseTidan da baqodan. igive SeiZleba iTqvas Sewebil 

fanerisa da merqanboWkovni filis Sesaxeb, romelTac avejis 

damzadebaSi mTavari adgili uWiravs. maTi Semotanac faqtiurad 

ruseTidan xdeba.  

avejis warmoebaSi kidev erT ZiriTad masalas warmoadgens 

webo- masalebi, romelTa Semotana ucxoeTidan gacilebiT Zviria. 

amitom, xarjebis Semcirebis mizniT, saWiroa aRniSnuli masala 

damzaddes imereTis, an saqarTvelos nebismier regionSi, rac 

sagrZnoblad Seamcirebs xarjebs mis Sesyidvaze. sabolood, es 

aisaxeba avejis fasze. quTaisis yofili teqnikur universitetis 

organuli qimiis kaTedrasTan arsebul laboratoriaSi amis 

gamocdileba ukve arsebobs, amitom maTi iniciativiT da 

saxelmwifos mxardaWeriT SeiZleba damzaddes nebismieri saxis 

webo, romelic gacilebiT iafi iqneba. am TalsazrisiT saWiroa 

iyos Tanxebi, raTa moxdes maTi didi moculobiT damzadeba da 

SeTavazeba adgilobrivi meavejeebisaTvis.  

rbili avejis damzadebisaTvis ZiriTad masalas 

gadasakravi qsovili, poroloni warmoadgens. poroloni adre 

quTaisis avejis warmoebaSi mzaddeboda. axla misi warmoeba 

SeCerebulia, radganac is komponentebi, romlebic saWiroa mis 

dasamzadeblad, saqarTveloSi ar moipoveba. maTi Semotana 

xdeboda germaniidan, ruseTidan da sxva qveynidan. aRsaniSnavia, 
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rom misi warmoeba adgilze SedarebiT iafia, vidre Semotanili 

porolonis fasia. magram, dResdReobiT, am komponentebis 

Semotana ar xdeba. samwuxarod, poroloni mza saxiT SemoaqvT.  

 rac Seexeba furnituras, saqarTveloSic da imereTis 

regionSic, kerZod, samtrediasa da quTaisSi aris meqanikuri 

sawarmoebi, romlebsac aqvT potenciali, rom daamzadon TiTqmis 

yvela saxis furnitura, momxmarebelTa da Sesabamisad 

mwarmoebelTa moTxovnis gaTvaliswnebiT, Tu is damzadebuli 

iqneba SedarebiT axal teqnologiur danadgarebze. 

 im potenciuri SesaZleblobebis garda, romelic imereTis 

regions gaaCnia, saWiroa avejis sawarmoebis mier SemuSavdes 

iseTi marketinguli strategiebi, romelic xels Seuwyobs avejis 

bazris ganviTarebas. imereTis avejis bazris potenciali sakmaod 

maRalia, es ki saSualebas miscems avejis mwarmoeblebs, 

gazardon warmoebis da gayidvebis moculoba.  

marketinguli strategiis SemuSaveba, uwinares yovlisa, 

gulisxmobs im mimarTulebebis arCevas, romliTac unda moxdes 

avejis mrewvelobis da, konkretulad, avejis sawarmoebis 

ganviTareba.  

avejis sawarmoebis ZiriTad mizans unda warmoadgendes 

momxmarebelisaTvis xelmisawvdom fasebSi saWiro saqonelis 

SeTavazeba saWiro adgilze da saWiro dros. momxmarebelTa 

moTxovnilebis garda, marketingulma strategiam unda 

gaiTvaliswinos kompaniis konkurentuli upiratesobis miRebis 

aucilebloba. avejis kompaniam unda gaanalizos saqmis 

mdgomareoba dargSi, gansazRvros masSi Tavisi adgili, xolo 

Semdeg gadawyvitos, rogor moaxdinon sakuTari saqonlis 
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pozicionireba, rom miaRwios arsebiT konkurentul 

upiratesobas. 

upirveles yovlisa, avejis TiToeulma sawarmom unda 

airCios ganviTarebis sakuTari strategia. saqarTveloSi 

arsebul arcerT avejis sawarmos ar ukavia bazris udidesi 

nawili. maT arc aqvT survili, rom momavalSi daikavon, e.i. 

ganaxorcielon monopolia. mxolod erTi SeiZleba iTqvas, rom 

Tu ar ganviTarda adgilobrivi avejis warmoeba, auTvisebel 

segments ucxoeli mwarmoeblebi daikaveben. 

amitom avejis warmoebis ganviTarebisaTvis saWiroa 

SemuSavdes Semdegi marketinguli strategiebi: 

1. arsebuli asortimentis produqciis poziciis 

gamyareba bazarze; 

2. axali produqciiT gasvla bazris axal 

segmentze; 

3. im potenciuri myidvelebis gamovlena, 

romlebic nakleb survils gamoTqvamen SeiZinon aveji; 

4. SeZenili avejiT momxmarebelTa 

dakmayofilebis donis Seswavla. 

avejis bazarze pozicionirebis strategia unda 

iTvaliswinebdes sawarmos imijis formirebas da marketinguli 

kompleqsebis elementebis gamoyenebas, rogoricaa fasi, saqoneli, 

momsaxureba da gasaRebis stimulireba. 

avejis sawarmoebis erT-erT mniSvnelovan mizans unda 

warmoadgendes konkurentuli upiratesobis miRwevis 

marketinguli strategiis SemuSaveba, romelic daiwyeba sawarmos 

Zlieri da susti mxareebis SeswavliT da damTavrdeba 

konkurentebis politikis dawvrilebiTi analiziT. sawarmoebma 
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mudmivad unda Seafason warmoebuli avejis samomxmareblo 

faseuloba da momxmarebelTa dakmayofilebis done maT mier 

miwodebuli saqonlis, fasebis, miwodebis pirobebisa da servisis 

gaTvaliswinebiT, rac, saboloo jamSi, gazrdis organizaciis 

muSaobis efeqtianobas saqonlis ganawilebis arxebisa da 

saqonlis winsvlis Sesaxeb. 

imereTis regionis avejis bazris analizma gviCvena, rom 

adgilobrivi aveji TiTqmis akmayofilebs momxmareblis 

moTxovnebs, magram aris rigi winadadebebi momxmareblTa 

mxridan, romelTa gaTvaliswineba xels Seuwyobs regionSi 

avejis bazris ganviTarebas. konkretulad, es winadadebebi 

SeiZleba Semdegnairad CamovayaliboT: 

1. umTavresi yuradReba unda mieqces xarisxs da 

dizains, rac xels Seuwyobs potenciuri myidvelebis 

gazrdas; 

2. aucilebelia xarisxisa da fasis 

urTierTdamokidebulebis mowesrigeba; 

3. saWiroa gaizardos reklama, rac xels 

Seuwyobs momxmarebels, gaicnos adgilobrivi 

produqcia; 

4. meti yuradReba unda mieqces gasaRebis 

qselis ganviTarebas da avejis gasaRebis pirobebs. 

mxedvelobaSia xelsayreli pirobebis Seqmna avejis 

ganvadebiT yidvisas; 

5. sasurvelia, warmoebul iqnas Tanamedrove, 

konkurentunariani produqcia; 
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6. aucilebelia saxelmwifos mxridan 

proteqcionistuli politikis gatareba, rac xels 

Seuwyobs adgilobrivi avejis ganviTarebas. 

proteqcionistuli politika gulisxmobs didi sabaJo 

gadasaxadebis dadebas importirebul saqonelze, romelic 

daicavs adgilobriv produqcias ucxoeli konkurentebisagan. 

rogorc marketinguli kvlevis Sedegebidan Cans, avejis 

yidvis xelisSemSlel pirobad momxmarebelTa 21,39%-s miaCnia 

fasi, e.i. xarisxis Semdeg myidvelisaTvis mniSvnelovan faqtors 

warmoadgens avejis fasi. amitom saWiroa sawarmoebma SeimuSaon 

swori safaso strategiebi, romlebic SesabamisobaSi iqneba 

marketingis saerTo strategiebTan. safaso strategiebSi 

mizanSewonilad migvaCnia yuradReba gamaxvildes momxmarebelTa 

ekonomikur mdgomareobaze. am TvalsazrisiT, sawarmoebma unda 

moaxdinon momxmareblebis segmentacia sami faqtoris mixedviT. 

esenia:  Semosavlis done; danazogis sidide da 

kreditunarianoba. yovelive es sawarmoebs saSualebas miscems, 

moaxdinon TavianTi produqciis pozicionireba Sesabamis bazris 

segmentze. avejis fasi unda Seesabamebodes mis maxasiaTeblebs: 

xarisxs, dizains, funqcionalur daniSnulebas da sxva. 

mwarmoeblebisaTvis aucilebelia momxmareblis Sexedulebebi 

maT mier warmoebuli avejis Sesaxeb, raTa Seadaros arsebuli 

SesaZleblobebi sxva mwarmoeblebis mier analogiur 

damzadebul avejs.  

imereTis regionSi arsebuli avejis sawarmoebi naklebad 

mimarTaven momxmareblisaTvis produqciis gacnobis 

TvalsazrisiT iseTi saSualebebis gamoyenebas, rogoricaa: 

reklama, sareklamo bukletebis damzadeba, gamofenebis mowyoba 
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da sxva. amitom sawarmoebma, produqciis momxmareblisaTvis 

gacnobis TvalsazrisiT, saWiroa gamoiyenon Semdegi: 

1. sareklamo saSualebebi (presa, televizia), 

rac TiTqmis araa imereTis avejis bazarze, 

2. sxvadasxva gamofenebi, dargis mier mowyobil 

kongresebsa da konferenciebSi monawileoba, 

3. specialuri, maRalmxatvrul doneze 

Sesrulebuli sareklamo bukletebis gavrceleba da 

sxva. 

aseve, produqciis momxmarebelze gacnobis TvalsazrisiT, 

mniSvnelovania iseTi faqtoris gaTvaliswineba, rogoricaa 

sawarmos adgilmdebareoba. igi xelsayrelia ramdenime 

mosazrebiT, kerZod, 1). saavtomobilo, sarkinigzo, sahaero da 

sazRvao transportis ZiriTad kvanZebTan siaxloviT. 2). advilad 

xelmisawvdomia momxmareblisaTvis (erT-erT faqtori, romelsac 

iTvaliswinebs momxmarebeli avejis yidvisas)  

rogorc Cvens mier Catarebuli marketinguli kvlevidan 

Cans, momxmareblebi avejs SeiZenen sxvadasxva adgilas. avejis 

gasaReba warmoebs rogorc TviT sawarmoebidan, aseve avejis 

salonebSi, avejis saxlebSi da bazrobebze. yvelaze metad 

avejis SeZena xdeba avejis saxlebSi (32,34%). avejis sawarmoTa 

umravlesobas aqvs sagamofeno darbazi, romelic saSualebas 

aZlevs potenciur myidvels, realurad gaecnos sawarmos mier 

damzadebul avejs, Seeqmnas masze STabeWdileba. avejis 

warmoebaSi gasaRebis sistema ar unda aRematebodes erT dones, 

radganac yoveli damatebuli done aisaxeba avejis fasze, rac 

sagrZnoblad moqmedebs gayidvebis dinamikaze. magram Tu 

sawarmos aqvs SesaZlebloba daafinansos Suamavlis saqmianoba, 
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maSin es, ra Tqma unda, gazrdis gayidvebis moculobas avejze. 

reklama gamofenebis meTodiT, aseve, saSualebas miscems 

sawarmos, moizidos potenciuri momxmarebeli, romelic ar 

apirebda SeeZina adgilobrivi warmoebis aveji. 

 rogorc avejis bazris analizma gviCvena, gamokiTxulTa 

8,96% ar icnobs imereTis regionis avejis produqcias, amitom 

kargi iqneba, Tu momavali marketinguli muSaobisaTvis, 

sawarmoebi daamyareben mWidro kavSirs savaWro palatasTan, 

romelic saSualebas miscems sawarmoebs gaaqtiuron moqmedebis 

pozicia, gavidnen axal saqmian kontaqtebze da molaparakebebze. 

aseve, sawarmoebma unda gaiTvaliswinon momxmarebelTa 

ekonomikuri mdgomareoba da moaxdnon produqciis realizacia 

grZelvadiani ganvadebis saSualebiT. amiT gaizrdeba moTxovna 

avejze, rac gamoiwvevs avejis warmoebis moculobis gazrdas.  

avejis warmoebis efeqtianobis gazrdis mizniT, saWiroa 

teqnologiis Semdgomi srulyofa, e.i. unda dainergos 

progresuli teqnologiuri procesebi maRalefeqturi masalebisa 

da mowyobilobebis gamoynebiT. teqnologiuri srulyofa unda 

daefuZnos iseT principebs, rogoricaa procesebis uwyvetoba; 

unarCeno warmoeba; nedleulisa da ZiriTadi masalebis 

ekonomikuri da kompleqsuri gamoyeneba; saTbobisa da 

eleqtroenergiis moxmarebis Semcireba da sxva.  

sawarmoebSi, romlebic teqnologiuri TvalsazrisiT ver 

akmayofileben momxmarebelTa moTxovnilebebs, unda SemuSavdes 

warmoebis srulyofis strategiebi. aq mTavari yuradReba unda 

gamaxvildes maRalmwarmoeblur teqnologiebze, romelTa 

danergviT gaumjobesdeba ara marto avejis xarisxi, aramed 
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Semcirdeba danaxarjebi erTeuli produqciis warmoebaze, rac, 

saboolood, aisaxeba avejis fasze da gayidvebis moculobaze. 

avejis mrewvelobis winaSe dasmuli ZiriTadi amocanebis 

gadawyvetisaTvis, aucilebelia warmoebis moculobis 

mniSvnelovani zrda maRalxarisxiani avejiT, agreTve Sromis 

mwarmoeblurobis zrda (produqciis damzadebaze 

Sromatevadobis Semcireba) da  produqciis masalatevadobis 

Semcireba.  

strategiebis formirebisas mniSvnelovani momentia 

faqtorebis da parametrebis arCeva, romelTa cvlileba 

gansazRvravs marketinguli strategiis cvlilebas 

(konkurentebis qmedeba, mogebis sidide da sxva).  

imisaTvis, rom moxdes avejis bazris gafarToeba, saWiroa 

sawarmoebma sistematurad gamoikvlion bazari, moaxdinon 

Sedegebis analizi da amis safuZvelze miiRos konkretuli 

gadawyvetilebebi. yovelive amis ganxorcielebisaTvis 

aucilebelia sawarmoSi arsebuli komerciuli samsaxuris 

reorganizaciis safuZvelze Seiqmnas Zlieri marketinguli 

samsaxuri, romelic gaaqtiurebs marketingul saqmianobas da 

xels Seuwyobs Zveli kontaqtebis aRdgenas, axlis Seqmnas, aseve 

swori marketinguli strategiis ganxorcielebas rogorc qveynis 

SigniT, ise mis farglebs gareT. 

mTeli saxalxo meurneobis sabazro urTierTobebze 

gadasvlis pirobebSi warmoiSva mwarmoeblebisa da 

momxmareblebis urTierTqmedebis problema gansazRvruli 

SezRudvebisas, romelsac atarebs saxelmwifo. amasTan pirveli, 

vinc gamodis bazarze regulatoris saxiT, aris TviTon 

mwarmoebeli, radganac mwarmoebeli wyvets, romeli saqoneli 
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awarmoos, romeli samomxmareblo TvisebebiT, rogori xarisxis, 

sabiTumo da sacalo fasis romeli zeda da qveda zRvriT, 

rogor daanawilos es saqoneli da sxva. amisaTvis sawarmom unda 

moagvaros samuSao Tavisi produqciis moTxovnilebis 

gansazRvris, bazris mdgomareobis kvlevis Sesaxeb; warmatebuli 

winsvla bazarze arseuli saqonlis, ganaxleba, produqciis da 

mosaxurebis xarisxis gaumgobeseba da maTi 

konkurentunarianobis amaRleba. amitom marketingis organizacia 

sawarmoSi-es ara mxolod formaluri gamoyofaa specialuri 

qvedanazofis masze dakisrebuli gansazRvruli funqciebiT, 

romlebic dRemde ar sruldeboda saerTod an sruldeboda 

nawilobriv. upirveles yovlisa esaa sabazro pereorientacia mis 

saqmianobaSi, gadasvla tradiciuli orientaciidan warmoebis 

moTxovnaze orientaciisaken bazris moTxovnaze. orientacia 

warmoebaze da orientacia bazarze- es ra Tqma unda araa 

alternatiuli gageba. isini mWidro kavSirSi arian erTmaneTTan. 

magram orientacia bazarze-ufro maRali safexuria sawarmos 

saqmianobaSi, romlis saboloo mizans warmoadgens-myidvelebis 

moTxovnis dakmayofileba [110]. 

ыsaqarTveloSi arsebuli sawarmoebis komerciul-

warmoebiTi saqmianobis reformireba-esaa obieqturi realoba, 

drois gamoZaxili, romelic unda miviRoT sruli gagebiT yvela 

im problemebis kompleqsiT da sakiTxebiT, romelic SeiZleba 

gadavwyvitoT marketingis instrumentebis damarebiT. 

marketiguli samuSao moiTxovs specializirebuli samsaxuris 

organizacias sawarmoSi. marketingis samsaxuris Camoyalibeba, 

rogorc gamocdileba gviCvenebs xdeba ara maSinve, aramed 

etapobrivad. praqtikaSi gamoyeneba hpova marketingis samsaxuris 
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organizaciis sxvadasxva midgomebma, kerZod: marketingis 

samsaxuris funqcionaluri organizacia agebulia calkeuli 

piris an pirTa  jgufis pasuxismgeblobis principze, lokaluri 

an nakrebi funqcionaluri amocanebis Sesrulebaze; marketingis 

ganyofilebis sasaqonlo organizacia agebulia marketingis 

dayofis principze calkeuli damsxvilebuli sasaqonlo 

jgufebis mixedviT, romelTac hyavT Tavis seqtoris ufrosi; 

marketingis samsaxuris sabazro organizacia- esaa ganyofilebis 

calkeuli pirebis an maTi jgufis movaleobebis danawileba 

calkeuli bazrebis mixedviT; marketingis samsaxuris sasaqonlo-

sabazro organizacia-esaa sasaqonlo da sabazro midgomebis 

Sejereba matricis principis gamoyenebiT: mmarTvelebi saqonlis 

Sesaxeb pasuxs ageben gasaRebis dagegmvaze  da mogebaze 

miRebuli Tavisi saqonlis gayidvidan [105]. magram saqarTveloSi 

arc erTi midgoma ar gamoiyeneba. magram is samsaxurebi, 

romlebic arsebobda da arsebobs sxvadasxva qvedanayofis saxiT 

(gasaRebis, fasebis, reklamis da sxva) sawyisi marcvalia 

marketingis samsaxuris CamoyalibebisaTvis saqarTveloSi, 

kerZod imereTis regionSi, romelsac ekisreba funqciebi bazris 

moTxovnilebis mixedviT. 

marketingis organizacia marketingulad orientirebul 

sawarmoebSi gansazRvravs Siga wesrigianobas, SeTanxmebulobas, 

marketingis erTiani procesis diferencirebuli da avtonomiuri 

nawilebis urTierTqmedebas, aseve marketingis procesis marTvis 

sistemis agebas. 

marketingis samsaxuri-esaa struqturuli qvedanayofi 

marketinguli funqciebis marTvisaTvis, romelic adgens 

daqvemdebarebas da pasuxismgeblobas sxvadasxva amocanis Sesaxeb 
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sawarmos sabazro orientaciis marTvis sistemisas. am 

samsaxurTan dakavSirebiT raRac Zvrebi SeiniSneba, rac gviCvena 

marketingulma gamokvlevam, romelic Catarebuli iqna Cems mier 

(ix. anketa danarTSi 5). sul imereTis regionSi moqmedi 

sawarmoTa ricxvi Seadgens 406, xolo quTaisSi ki 117, aqedan 

produqcia ar uwarmoebia 24. gamokvleva ZiriTadad Catarda 15 

msxvil da saSualo sawarmoebSi, sadac momuSaveTa ricxovneba 

20-100-mde da 100-ze metia. gamokiTxvis Sedegebi aseTia: 

gamokiTxuli sawarmoebis 90% saqarTvelos bazarze moRvaweobs 

5 welze meti, xolo marketingis samsaxuri (Canasaxis saxiT) 

gaaCnia 50%-s. aqedan 45%-qvedanayofis saxiT, xolo 55% 

gaerTianebulia sxva qvedanayofebTan erTad. gamokvlevis dros 

gamokiTxulTa 41%-ma ganacxada, rom uaxloes momavalSi apirebs 

marketinguli samsaxuris Camoyalibebas. sayuradReboa is faqti, 

rom sawarmoTa umravlesoba mimarTavs sxadasxva saxis 

marketingul kvlevebs, aqedan bazris kvlevas-70%, fasebis 

kvlevas-5%, gasaRebis arxebis kvlevas-6,0%, saqonlis 

konkurentunarianobis kvlevas-6%, reklamisa da gasaRebis 

stimulirebis kvlevas-4%, momxmareblebis kvlevas-5%, 

konkurentebis kvlevas-4%. gamokiTxvis Sedegad gamoirkva, rom 

sawarmoebSi TanamSromelTa 83% saWiroeben kvalifikaciis 

amaRlebas marketingis sakiTxebSi, aseve gamokiTxulTa 91%-ma 

survili gamoTqva trening-seminarebSi monawileobaze, xolo 35%-

ma Tanxac ki miuTiTa seminarebSi monawileobis miRebisaTvis. 

(kvlevis Sedegebi) aRniSnuli mowmobs imaze, rom interesi 

marketingisadmi TandaTan matulobs. 
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gaokvlevidan gamomdinare, rom ganviTardes Siga safirmo 

marketingis sistema Tanamedrove pirobebSi saWiroa gamovyoT 

masSi eqvsi etapi: 

1. gasaRebis ubralo ganyofileba, romelic arsebobda 

postsabWoTa sawarmoebSi oRond sxva funqciebiT. amjerad mcire 

sawarmoebSi rogorc wesi SemoaqvTvice prezidentis Tanamdeboba 

gasaRebis Sesaxeb, romlis amocanaSi Sedis marTva savaWro 

personaliT. 

2. gasaRebis ganyofileba, romelic Seasrulebs 

damatebiTmarketingul funqciebs. aq sawarmos udeba Seqmnas an 

gaaZlieros zogierTi marketinguli funqciebi. 

3. marketingis damoukidebeli ganyofileba, romelic 

Caatarebs marketingul kvlevebs, daabalansebs axali saqonlis 

SemuSavebas, reklamas, gasaRebis stimulirebas da xels seuwyobs 

servisis gaumjobesebas. 

4. marketingis Tanamedrove ganyofileba. aq marketingis 

menejeris amocana mdgomareobs imaS, rom ganvsazRvroT zrdis 

miznobrivi SesaZleblobebi da SeimuSaon marketingis strategia 

da programa. 

5. efeqturi marketinguli kompania. mxolod maSin, rodesac 

yvela TanamSromeli gaacnobierebs, rom Tavisi samuSao 

adgilebiT isini movaleni arian upirvelesad myidvelebis winaSe 

romlebic irCeven mocemuli firmis saqonels, SeiZleba 

visaubroT efeqturi marketingis Sesaxeb. 

6. kompania dafuZnebuli procesebze da Sedegebze. sakvanZo 

procesebze dayrdnobiT Tanamedrove kompaniaTa umravlesoba 

cvlis organizaciul struqturas. misi fokusirebiT sakvanZo 

procesebze da ara ganyofilebebze. organizacias, dayofils 
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ganyofilebebad Tvlian Zalian xSirad winaaRmdegobad biznesis 

ZiriTadi funqciis Sesasruleblad iseTebis, rogoricaa axali 

produqtebis Seqmna, myidvelebis mozidva da SenarCuneba, 

SekveTebis damuSaveba da klientebis momsaxureba. yvela am 

miznebis gansaxorcieleblad kompaniaSi iqmneba Sereuli gundebi 

specialistebis, romelSic aqtiur monawileobas Rebulobs 

marketilogebi da gasaRebis samsaxuris TanamSromlebi. rogorc 

Sedegi, isini angariSvaldebulni arian gundTan an gundebTan da 

marketingis ganyofilebis xelmZRvanelTan. [110]  

aseTia is ZiriTadi etapebi, romelic saWiroa marketingis 

samsaxuris CamoyalibebisaTvis imereTis regionis sawarmoebSi 

[111]. 

produqciis ganviTarebis TvalsazrisiT, saWiroa avejis 

sawarmoebma yuradReba miaqcion momavalSi maT mier gamoSvebuli 

produqciis konkurentunarianobis amaRlebas, kerZod, saqonlis 

srulyofis koncefciidan gamomdinare, daamzadon iseTi 

saqoneli, romelic yvela maxasiaTeblebiT pasuxobs 

momxmareblis moTxovnebs da amasTan aRemateba konkurentebis 

saqonels yvela maCveneblis mixedviT. 

imereTis regionSi arsebulma avejis sawarmoebma, 

gayidvebis moculobis gazrdisaTvis, saWiroa miaRwion TavianT 

produqciaze konkurentunariani fasebis dawesebas misi gaiafebis 

saSualebiT, romelic SesaZlebelia miRebuli iqnas Semdegi 

gzebiT: 

1. damxmare masalebis ufro iafi momwodeblebis 

moZebna.  

2. qveynis sagadasaxado sistemaSi mosalodneli 

liberaluri reformebis gatareba.  



 179

mas Semdeg, rac avejis sawarmoebi daadgenen fass, unda 

Seiswavlon momxmarebelTa azri imis Taobaze, Tu ramdenad 

Seesabameba konkretuli produqciis fasi im funqciebs, romelic 

man unda Seasrulos.  

avejis sawarmoebma mizanSewonilia gamoiyenon 

momxmarebelTa stimulirebis strategiebi, rogorc amas iyeneben 

sxva dargis sawarmoebi. kerZod, daaweson prizebi im 

momxmarebelTaTvis, romlebic SeiZenen 500 larze meti 

Rirebulebis samamulo avejs. aseve, gamoiyenon fasdaklebis 

strategiebi im momxmarebelTaTvis, romlebic ganmeorebiT 

SeiZenen adgilobrivi sawarmoebis avejs an iyidian samamulo 

warmoebis avejs 500-1000-mde, an 1000 larze meti Rirebulebisas. 

avejis yidvaSi erT-erT mniSvnelovan faqtors warmoadgens 

miwodeba. Cvens mier Catarebuli marketinguli kvlevis Sedegad 

gamoirkva, rom gamokiTxulTa 35% upiratesobas aniWebs 

miwodebis pirobebs. amitom kargi iqneba, Tu sawarmoebi 

SeimuSaveben miwodebis sxvadasxva variantebs. 

mwarmoeblisaTvis sakmaod mniSvnelovania icodes, 

kmayofilia Tu ara myidveli misi sawarmos mier SeZenili 

produqciiT. amisaTvis ki mizanSewonia sawarmoebma aseTi 

informaciis miRebisaTvis periodulad Seiswavlon 

momxmarebelTa azri maT mier damzadebuli avejis Sesaxeb da 

Semdgom SeimuSaon konkretuli strategiebi, konkretul 

SeniSvnebTan da winadadebebTan dakavSirebiT. amasTan, ama Tu im 

marketingis strategiis arCeva unda gamomdinareobdes saqonlis 

sasicocxlo ciklTan SesabamisobiT, radganac es xels Seuwyobs 

saqonlis pozicionirebis gaxangrZlivebas Sesabamis stadiaze. 
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miuxedavad imisa, rom bolo periodSi gaizarda 

adgilobrivi produqciis avejis moxmareba, mainc saWiroa 

sawarmoebma Seiswavlon calkeul nakeTobaze moTxovnis sidide. 

im SemTxvevaSi, Tu SeiniSneba moTxovnis Semcireba 

mastimulirebeli strategiebis gamoyenebaze, xolo Tu 

mTlianobaSi avejze moTxovna Semcirda wina periodTan 

SedarebiT, gamoyenebuli unda iqnes remarketinguli strategiebi. 

samamulo avejis bazris ganviTarebisaTvis erT-erT 

mniSvnelovan faqtoria sawarmoebis pasuxismgebloba socialuri 

da moraluri TvalsazrisiT. 

imisaTvis, rom samamulo avejma daimkvidros adgili 

msoflio bazarze, sawarmoebma unda gamoiyenon globaluri 

marketingis strategiebi, kerZod, unda Seqmnan globaluri 

qselebi, daamyaron kavSirebi ucxour firmebTan, savaWro 

warmomadgenlebTan. sabolood, warmatebas miaRwevs is firma an 

kompania, romelic mkveTrad iqneba orientirebuli bazarze da 

SesTavazebs momxmarebels umaRlesi samomxmareblo Rirebulebis 

saqonels. 

vfiqrobT, rom zemoT Camoyalibebuli marketinguli 

strategiebis ganxorcieleba sawarmoebs daexmareba bazarze 

warmatebis miRwevaSi. 
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daskvnebi da winadadebebi 

saqarTvelos dRevandeli mdgomareobidan gamomdinare, 

bazris Seswavla marketinguli saqmianobis ZiriTadi sferoa. am 

saqmeSi warmatebis uzrunvelyofisaTvis, aucilebelia, 

sawarmoebma Seiswavlon bazarze arsebuli mdgomareoba, 

Seafason maTi saqmianobis Zlieri da susti mxareebi da bazars 

SesTavazon iseTi saqoneli, romelic konkurentunariani iqneba 

da maqsimalurad daakmayofilebs momxmarebelTa mzard 

moTxovnebs. aRniSnulidan gamomdinare, bazrisa da regionis 

konkurentunarianobis Seswavla mecnieruli kvlevis aqtualuri 

problemaa. am problemis gadawyvetis procesSi, Cvens mier 

miRebuli iqna Semdegi ZiriTadi Sedegebi, daskvnebi da 

rekomendaciebi: 

1. naSromSi gadmocemulia avejis rolis mniSvneloba 

mosaxleobis moTxovnilebis dakmayofilebis saqmeSi. qarTuli 

xalxuri aveji saukuneebis manZilze iqmneboda da TvalsaCino 

adgili eWira qarTuli xiT-xuroobis xelovnebaSi. naSromSi 

naCvenebia daniSnulebis mixedviT qarTuli xalxuri avejis 

jgufebi, mocemulia avejis klasifikacia sxvadasxva niSnis 

mixedviT, aseve, daxasiaTebulia is maCveneblebi, romlebic avejs 

gaaCnia. mocemulia avejis mrewvelobis ganviTareba msoflioSi 

da saqarTveloSi. 

2. ganxilulia, bazris Camoyalibebis etapebi. bazris 

SeswavlisaTvis aucilebel pirobad naSromSi miCneulia 

marketingis principebis da meTodebis gamoyeneba, rogorc mikro, 

ise makro doneze. aRniSnulia, Tu ra didi mniSvneloba aqvs 

marketings sawarmoTa efeqturi saqmianobisaTvis. marTalia misi 

roli da mniSvneloba Tanamedrove etapze sakmaod didia, magram 
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arsebobs subieqturi da obieqturi mizezebi, romlebic xels 

uSlian marketinguli RonisZiebebis ganxorcielebas 

saqarTvelos sinamdvileSi aRniSnulis gaTvaliswinebiT, 

disertaciaSi dasaxulia amocanebi, romelTa gadaWra 

uzrunvelyofs aRniSnuli sakiTxis mogvarebas. 

3. naSromSi mocemulia imereTis regionis ekonomikuri 

potencialis mimoxilva, saidanac naTlad Cans misi didi 

SesaZleblobebi. imereTis regionis ekonomikuri aqtivobis ufro 

meti zrdisa da dadebiTi ekonomikuri efeqtis miRebisaTvis 

aucilebelia ramdenime mniSvnelovani sakiTxis gadawyveta, 

esenia: regionis ganviTarebis strategiis SemuSaveba, mcire da 

saSualo biznesis ganviTarebis xelSemwyobi regionuli 

programebis momzadeba, romlebic damtkicdeba umaRles 

sakanonmdeblo organoSi da romelTa Sesrulebaze dawesdeba 

mkacri kontroli. 

4. disertaciaSi Camoyalibebulia mosazrebebi regionis 

konkurentunarianobis mniSvnelobisa da rolis Sesaxeb. 

ganxilulia mravali mecnieris Sexeduleba regionis 

konkurentunarianobis Seswavlis sakiTxebTan dakavSirebiT. 

amasTan mimarTebaSi, mocemulia, sxvadasxva mecnieris 

konkurentunarianobis Sefasebis meTodikebi. aseve, CamoTvlilia 

is upiratesobebi, rac mohyveba regionuli konkurentunarianobis 

ganviTarebas saqarTvelos ekonomikaSi. Camoyalibebulia  

sxvadasxva mecnieris gansazRvrebebi regionis 

konkurentunarianobis sakiTxze.  

5. disertaciaSi SemuSavebulia regionis 

konkurentunarianobis donis Sefasebis axali meTodika, romelic 

moicavs Svid etaps. SemuSavebuli meTodi saSualebas iZleva 
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vivaraudoT danarCen regionebTan SedarebiT imereTis 

ekonomikuri potencialis gazrdis Sesaxeb. 

6. naSromSi mocemulia msoflioSi avejis warmoebis 

dinamika da struqtura, avejis warmoeba evrokavSirsa da 

msoflios wamyvan qveynebSi da misi moxmarebis dinamika erT sul 

mosaxleze. amastan mimartebaSi gakeTebulia aqcenti imis 

Sesaxeb, rom aveji TandaTanobiT iZens axal samomxmareblo 

Tvisebebs. avejze moTxovna TandaTanobiT izrdeba rogorc 

ganviTarebul, ise ganviTarebad qveynebSi. mTel msoflioSi 

avejis warmoeba miCneulia prioritetul dargad, radganac yvela 

dargis winsvla, avtomaturad, dakavSirebulia avejis warmoebis 

ganviTarebaze. 

7. dargis SesaZleblobebis gamovlenis mizniT, naSromSi 

gaanalizebulia gasuli saukunis da ukanaskneli wlebis 

manZilze avejis ganviTarebis tendenciebi. aqve motanilia 

monacemebi saqarTveloSi erT sul mosaxleze avejis warmoebis 

Sesaxeb, rac gvaZlevs imis saSualebas, rom davaskvnaT avejis 

warmoebis TandaTanobiTi zrdis SesaZleblobis Sesaxeb. 

naCvenebia, rom saqarTvelos realobaSi Semcirda avejis 

warmoebaSi gamosayenebeli ZiriTadi da damxmare masalebis 

damzadeba, ramac gamoiwvia avejis nakeTobebze fasis momateba da 

xeli SeuSala avejis realizaciis moculobis zrdas. amasTan, 

aRsaniSnavia is faqti, rom mkveTrad izrdeba importis wili. 

aqedan gamomdinare, dRes imereTSi warmoebuli avejis 

momxmarebeli, ZiriTadad, aris adgilobrivi mosaxleoba, bazris 

Seswavla mwarmoeblebs did daxmarebas gauwevs momxmarebelTa 

Sesabamis jgufebad dayofaSi. momxmarebelTa qcevis 

SeswavlisaTvis Catarebuli marketinguli kvlevis Sedegad 
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dadginda, rom imereTis regionSi aris sxvadasxva asortimentis 

aveji Sesabamisi moculobiT. amasTan, avejis damzadebas axdenen 

rogorc konkretuli momxmareblis moTxovnilebis 

gaTvaliswinebiT, ise zogadad - momxmareblis interesebidan 

gamomdinare. 

8. naSromSi SemuSavebulia avejis bazris moTxovnis 

prognozirebis maTematikuri modeli. vinaidan avejis saqonelze 

moTxovna ukavSirdeba gadaxdisunarian moTxovnilebas, amitom 

misi gansazRvra warmoadgens rogorc socialur, ise praqtikul 

interess warmoebis moculobis dagegmvisas. naSromSi asaxulia, 

rom avejiT moTxovnis sidideze gavlenas axdens sxvadasxva 

faqtori. prognozirebis meTodebidan kvlevaSi gamoyenebulia 

modelireba, agebulia Sesabamisi modeli, romelic axasiaTebs 

Seswavlili parametrebis damokidebulebas im faqtorebTan, 

romlebic gavlenas axdenen moTxovnis sidideze. prognozirebis 

mravalfaqtorul modelSi gamoyofilia Semdegi faqtorebi: 

gayidvebis saerTo moculobis fasi, Semosavlebis done da 

mosaxleobis raodenoba. naSromSi gamoyenebulia 

mravalfaqtoruli regresiuli analizi da misi amoxsnisaTvis 

SemuSavda kompiuteruli programa, ramac saSualeba mogvca or 

faqtorze (saSualo fasi da Semosavlis done) dayrdnobiT 

gamogveTvala nebismieri wlisaTvis avejze moTxovnis prognozis 

sidide. 

9. naSromSi SemuSavebulia bazris ganviTarebis 

strategiebi, romlebic daexmareba avejis mwarmoeblebs miaRwion 

maRal maCveneblebs konkurenciis pirobebSi. rac, SemdegSi 

mdgomareobs: arsebuli asortimentis produqciis poziciis 

gamyareba bazarze; axali produqciiT gasvla bazris axal 
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segmentze; im potenciuri myidvelebis gamovlena, romlebic 

nakleb survils gamoTqvamen SeiZinon aveji; SeZenili avejiT 

momxmarebelTa dakmayofilebis donis Seswavla. aseve 

mniSvnelovania pozicionirebisa da konkurentuli upiratesobis 

miRwevis strategiebi, kerZod, pozicionirebis strategiebi unda 

iTvaliswinebdes sawarmos imijis formirebas da markeinguli 

kompleqsebis elementebis gamoyenebas, rogoricaa fasi, saqoneli, 

momsaxureba da gasaRebis stimulirebaa, xolo konkurentuli 

upiratesobis miRwevis marketinguli strategiebis SemuSaveba 

unda daiwyos sawarmos Zlieri da susti mxareebis SeswavliT da 

damTavrdes konkurentebis politikis dawvrilebiTi analiziT.  

10. disertaciaSi, aseve aRniSnulia, rom avejis bazris 

ganviTarebisaTvis umniSvnelovanes faqtors warmoadgens misi 

xarisxis gaumjobeseba. amasTan dakavSirebiT naSromSi 

Camoyalibebulia sxvadasxva RonisZiebebi, rogoricaa: erTeul 

produqciaze xarjebis Semcirebis gzebi. xarjebis Semcirebis 

erT-erT yvelaze mniSvnelovan gzas adgilobrivi nedleulis 

gamoyeneba warmoadgens;  produqciis esTetikuri (mxatvruli) 

saxis gaumjobeseba; avejis dasamzadeblad ufro srulyofili 

teqnologiuri procesebis da maRali klasis dazga-danadgarebis 

gamoyeneba; momxmareblebis moTxovnilebebis dakmayofilebis 

donis amaRleba, rac xels Seuwyobs sawarmos 

konkurentunarianobis amaRlebas;  

11. xarisxis Semdeg myidvelisaTvis mniSvnelovan faqtors 

warmoadgens fasi da swori safaso strategiis SerCeva. am 

TvalsazrisiT sawarmoebma unda moaxdinon momxmareblebis 

segmentacia sami faqtoris mixedviT. esenia: Semosavlis done, 

danazogis sidide da kreditunarianoba. yovelive es ki 
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saSualebas miscems, moaxdinon TavianTi produqciis 

pozicionireba Sesabamisi bazris segmentze. avejis fasi unda 

Seesabamebodes mis maxasiaTeblebs: xarisxs, dizains, 

funqcionalur daniSnulebas da sxva;  

12. naSromSi mocemulia momxmareblisaTvis saqonlis 

gacnobis (saqonlis pozicionirebis) Sesaxeb mosazrebebi. am 

TvalsazrisiT, saWiroa gamoiyenon Semdegi sareklamo 

saSualebebi (presa, televizia), rac TiTqmis araa imereTis 

avejis bazarze; sxvadasxva gamofenebi, dargis mier mowyobil 

kongresebsa da konferenciebSi monawileoba; specialuri, 

maRalmxatvrul doneze Sesrulebuli sareklamo bukletebis 

gavrceleba da sxva. aseve, produqciis momxmarebelze gacnobis 

TvalsazrisiT, mniSvnelovania iseTi faqtoris gaTvaliswineba, 

rogoricaa sawarmos adgilmdebareoba. igi xelsayreli iqneba 

ramdenime mosazrebiT, kerZod, saavtomobilo, sarkinigzo, 

sahaero da sazRvao transportis ZiriTadi kvanZebTan siaxloviT 

da advilad xelmisawvdomobiT (romelsac iTvaliswinebs 

momxmarebeli avejis yidvisas). amasTan, kargi iqneba Tu 

sawarmoebi daamyareben mWidro kavSirs savaWro palatasTan, 

romelic saSualebas miscems sawarmoebs gaaqtiuron moqmedebis 

pozicia, gavidnen axal saqmian kontaqtebze da molaparakebebze. 

13. disertaciaSi, avejis warmoebis efeqturobis gazrdis 

mizniT, Camoyalibebulia teqnologiuri srulyofis ZiriTadi 

principebi, kerZod, unda dainergos progresuli teqnologiuri 

procesebi maRalefequri masalebisa da mowyobilobebis 

gamoyenebiT. teqnologiuri srulyofa unda daefuZnos iseT 

principebs, rogoricaa procesebis uwyvetoba, unarCeno warmoeba, 

nedleulisa da ZiriTadi masalebis ekonomikuri da kompleqsuri 
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gamoyeneba, saTbobisa da eleqtroenergiis moxmarebis Semcireba 

da sxva. sawarmoebSi, romlebic teqnologiuri TvalsazrisiT 

ver akmayofileben momxmarebelTa moTxovnilebebs, unda 

SemuSavdes warmoebis srulyofis srategiebi. aq mTavari 

yuradReba unda gamaxvildes maRalmwarmoeblur teqnologiebze, 

romelTa danergviT gaumjobesdeba ara marto avejis xarisxi, 

aramed Semcirdeba danaxarjebi erTeuli produqciis warmoebaze, 

rac, sabolood, aisaxeba avejis fasze da gayidvebis 

moculobaze.  

14. naSromSi moyvanilia avejis bazris gafarTovebis 

xelSewyobi winadadebebi, romlebic daexmareba marketinguli 

strategiebis ganxorcielebas saSinao bazarze. amasan, saWiroa 

sawarmoebma sisematiurad gamoikvlion bazari, moaxdinon 

Sedegebis analizi da amis safuZvelze miiRos konkretuli 

gadawyveilebebi. yovelive amis ganxorcielebisaTvis 

aucilebelia sawarmoSi arsebuli komerciuli samsaxuris 

reorganizaciis safuZvelze Seiqmnas Zleri marketinguli 

samsaxuri, romelic gaaqtiurebs marketingul saqmianobas da 

xels Seuwyobs Zveli kontaqtebis aRdgenas, axlis Seqmnas, aseve 

swori marketinguli strategiis ganxorcielebas rogorc qveynis 

SigniT, ise mis farglebs gareT. aseve, samamulo avejis bazris 

ganviTarebisaTvis erT-erTi mniSvnelovani faqtoria sawarmoebis 

pasuxismgebloba socialuri da moraluri TvalsazrisiT;  

15. disertaciaSi mocemulia, konkurentunarianobis 

amaRlebis sakiTxebi, romlebic daexmareba avejis produqciis 

winsvlas rogorc Sida, ise msoflio bazarze. produqciis 

ganviTarebis TvalsazrisiT, saWiroa avejis sawarmoebma 

yuradReba miaqcion momavalSi maT mier gamoSvebuli produqciis 
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konkurentunarianobis amaRlebas, kerZod, saqonlis srulyofis 

koncefciidan gamomdinare, daamzadon iseTi saqoneli, romelic 

yvela maxasiaTeblebiT pasuxobs momxmareblis moTxovnebs da 

amasTan aRemateba  konkurentebis saqonels yvela maCveneblis 

mixedviT. imisaTvis, rom samamulo avejma daimkvidros adgili 

msoflio bazarze, sawarmoebma unda gamoiyenon globaluri 

marketingis srtrategiebi, kerZod, unda Seqmnan globaluri 

qselebi, daamyaron kavSirebi ucxour firmebTan, savaWro 

warmomadgelebTan. 
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danarTi 1 
 

batono eqsperto! -------------------------Cveni mizania regionis 

konkurentunarianobis Sefaseba. amasTan dakavSirebiT, gTxovT, 

qvemoT CamoTvlili ekonomikuri maCveneblebis ranJirebis 

(prioritetis) meTodiT misceT Sesabamisi nomeri, romelic ufro 

mizanSewonilad migaCniaT regionis konkurentunarianobis 

gasaangariSeblad.  

1. mTliani Sida produqti 

2. fuladi Semosavlebis ganawilebis indeqsis dinamika 

regionebis mixedviT 

3. mrewvelobis ZiriTadi maCveneblebi regionebis mixedviT 

4. mosaxleobis mTliani xarjebi saSualod TveSi regionebis 

mixedviT 

5. erT sulze xarjeb saSualod TveSi regionebis mixedviT 

6. Semosavlebi erT sulze saSualod TveSi regionebis 

mixedviT 

7. mosaxleobis mTliani Semosavali saSualod TveSi 

regionebis mixedviT 

8. eqsporti regionebis mixedviT 

9. investiciebis sidide regionebis mixedviT 

10. mosaxleobis raodenoba regionebis mixedviT 

11. Raribebi regionebis mixedviT 

12. siRaribis siRrmis maCvenebeli (%) 

13. siRaribis simwvavis maCvenebeli (%) 

14. siRaribis donis maCvenebeli (%) 

15. dasaqmebulTa ganawileba regionebSi dasaqmebis seqtoris 

mixedviT 
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16. dasaqmebulTa ganawileba regionebSi dakavebuli 

Tanamdebobis mixedviT 

17. umuSevrobis done Sso-s kriteriumiT regionebis mixedviT 

18. ganaTlebulobis done 

19. miwis gamoyenebuli nakveTebis ganawileba sakuTrebis 

formebis mixedviT 

20. Sromis nayofiereba 

21. moqmed sawarmoTa raodenoba 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 200

danarTi 2 
anketa 

quTaisis teqnikuri universitetis marketingis kaTedra 

atarebs kvlevis regionis konkurentunarianobis SefasebisaTvis. 

amasTan dakavSirebiT, gTxovT, SeafasoT mocemuli regionebi 

konkurentunarianobis mocemuli maCveneblebiT Semdegi Skalis 

mixedviT: 0-0,25 arakonkurentunariani, 0,25 – 0,5 

dabalkonkurentunariani, 0,5 - 0,75 konkurentunariani da 0,75 -1 

maRalkonkurentunariani 

maCveneblebi  

 

regionebi 

mosaxleob
is 
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Semosaval
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leobi
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maCveneblebi 
(X5) 
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danarTi 3 

anketa 
quTaisis saxelmwifo teqnikuri universitetis marketingis 

kaTedra dainteresebulia imereTis regionSi avejis warmoebis 

ganviTarebiT. amitom Cveni mizania, rom Tqveni daxmarebiT 

gamovarkvioT rogor unda ganviTardes avejis warmoeba imereTis 

regionSi.  

 1.sqesi 

a) mamrobiTi  b) mdedrobiTi 

2. asaki 

a) 25-40  b) 40-55 

3. romel socialur-profesiul jgufs miekuTvnebiT Tqven? 

a) saSualo rgolis xelmZRvaneli 

b) TanamSromeli-Semsrulebeli 

c) damoukidebeli muSaki 

d) umuSevari 

4. romel socialur klass miekuTvnebiT 

a) maRali  b) saSualo g) dabali 

5. xarT Tu ara qarTul bazarze arsebuli avejis xarisxiT 

kmayofili? 

a) diax  b) ara 

5. romel avejs aniWebT upiratesobas? 

a) ucxouri warmoebis b) adgilobrivi warmoebis 

6. sad yidulobT avejs? 

a) avejis salonSi b) bazrobebze 

g) avejis saxlSi  d) rodis rogor 

7. avejis SeZenisas ras aniWebT upiratesobas?  

a) xarisxs b) fass g) firmis an qveynis dasaxelebas 

d)dizains 
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8. apirebT Tu ara uaxloes momavalSi SeiZinoT romelime 

saxeobis aveji  

araviTar 
SemTxveva

Si 

naklebad 
SesaZleb

elia 

SesaZleb
elia 

savsebiT 
SesaZleb

elia 

TiTqmis 
SesaZleb

elia 

aucile
blad 

0 0,1-0,2 0,3-0,4 0,5-0,6 0,7-0,8 0,9-1,0 
 
9. rodis SeiZineT bolos aveji? 

a) 1-2 weli b) 3-5 weli g) 5-10 weli 

10. romeli aveji SeiZineT warsulSi? 

• saZinebeli 

• samzareulos 

• korpusuli aveji 

• sabavSvo aveji 

• sawoli 

• divani, taxti 

• wignebis karada 

• Jurnalebis magida 

• rbili aveji 

• saweri magida  

• magida 

• skami 
11. fasebis ra diapazonSi SeiZineT avejs. 

a) 50-250 lari  

b) 250-500 lari 

c) 500-1000 lari 

d) 1000-larze meti 

12. romeli faqtorebi migaCniaT prioritetulad avejis 

yidvis dros qvemoT CamoTvlilTagan (SearCieT 3-7) 

1. avejis saxlis prestiJi 
2. ganTavseba qalaqis centrSi 
3. gadaxdis variantebi 
4. asortimentis sifarTove 
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5. fasis done 
6. qveyana-mwarmoebeli 
7. miwodeba 
8. Tavisufali kompleqtacia 
9. avejis saxlis interieri 
 
4. ra migaCniaT xelis SemSlel pirobad avejis yidvaSi? 

a) fasi b) araa saWiro aveji g) siZneleebi  

5. ramdeni kvira SegiZliaT daelodoT individualuri 
SekveTis Sesrulebas? 

a) 2 b) 3 g) 4 d) 6 

6. aris Tu ara imereTis regionSi arsebul maRaziebSi an 
avejis saxlebSi TqvenTvis saWiro aveji? 

a) diax b) ara g) arvici 

7. rogor girCevniaT SekveTil avejze gadaxda? 

• 5% 

• 10% 

• 20% 

• 50% 

  17. ra mogwonT samamulo avejSi? 

  a) dizaini b) xarisxi g) fasi d)konstruqcia 

  e) moxerxebuloba v) sxva z) yvela erTad 

  18. ratom mogwonT? 

 

19. ra azrisa xarT samamulo warmoebis avejze? 

a) kargia b) damakmayofilebelia g) cudia d) arvici 

20. gaqvT Tu ara konkretuli winadadeba dakavSirebuli 
avejis bazris ganviTarebasTan 

 

 gmadlobT daxmarebisaTvis. 
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danarTi 4 

Sub sistemis_shedgena() 
Dim x(5, 10000), h(4, 2), a(4, 5) 
For i = 1 To 4 
h(i, 1) = 100000 
h(i, 2) = -1000000 
 
Worksheets(1).Select 
n = 1 
aa: If Worksheets(1).Cells(n, 1) = 1 Then 
For i = 1 To 5 
x(i, n) = Worksheets(1).Cells(n, i) 
If i = 5 Then GoTo bb 
If h(i, 1) < x(i, n) Then h(i, 1) = x(i, n) 
If h(i, 2) > x(i, n) Then h(i, 2) = x(i, n) 
End If 
bb: 
Next 
n = n + 1 
GoTo aa 
End If 
n = n - 1 
For j = 1 To n 
For i = 2 To 4 
x(i, j) = (x(i, j) - h(i, 1) / 2 - h(i, 2) / 2) / (h(i, 2) - h(i, 1)) * 2 
Next 
For i = 1 To 4 
For j = 1 To 5 
a(i, j) = 0 
Next 
Next 
For i = 1 To 4 
For j = 1 To 5 
For m = 1 To n 
a(i, j) = a(i, j) + x(i, m) * x(j, m) / n 
Next 
Next 
Next 
zeidel 
Fisher 
student 
End Sub 
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ub zeidel()Dim d(4, 4), c(4), k(4) 
 For i = 1 To 4 
For j = 1 To 4 
If i = j Then 
d(i, j) = 1 
Else 
d(i, j) = 0 
End If 
Next 
Next 
 
l = 10000000 
m = -1000000 
For i = 1 To 4 
b = 0 
For j = 1 To 4 
b = b + a(i, j) * a(i, j) 
Next 
b = Sqr(b) 
If b < l Then l = b 
If b > m Then m = b 
Next 
For i = 1 To 4 
For j = 1 To 4 
a(i, j) = d(i, j) + (l - m) / (l + m) * a(i, j) 
Next 
a(i, 5) = (m - l) / (l + m) * a(i, 5) 
Next 
For i = 1 To 4 
c(i) = 0 
k(i) = 1000000000 
Next 
While (Abs(c(1) - k(1)) + Abs(c(2) - k(2)) + Abs(c(3) - k(3)) + Abs(c(4) - k(4))) > 
0.00001 
For i = 1 To 4 
k(i) = c(i) 
Next 
For i = 1 To 4 
c(i) = 0 
For j = 1 To 4 
c(i) = c(i) + a(i, j) * c(j) 
Next 
c(i) = c(i) + a(i, 5) 
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Next 
Wend 
For i = 1 To 4 
Worksheets(2).Cells(i, 1) = c(i) 
Next 
End Sub 
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danarTi 5 

Tbilisis saxelmwifo universitetis marketingis 

kaTedrasTan funqcionirebs `marketinguli kvlevis centri~, 

romlis mizania samamulo sawarmoebisaTvis daxmarebis gaweva 

marketinguli samsaxurebis Camoyalibebasa da organizebaSi. am 

saqmeSi daxmarebis mizniT gTxovT yuradRebiT SeavsoT anketa. 

winaswar gixdiT madlobas gulisxmierebisaTvis. 

kompaniis dasaxeleba ................................................................................................................ 

kompaniis saqmianobis ZiriTadi sfero .................................................................. 

sakontaqto piri ............................................................................................................................ 

misamarTi, telefoni ............................................................................................................... 

1. ramdeni welia rac Tqveni kompania moRvaweobs saqarTvelos 

bazarze? 

a) 1 wlamde;        b) 3-5 weli;          g) 5 welze meti 

2. kompaniis ZiriTadi momxmareblebi. 

a) mosaxleoba;                  b) biznesis subieqtebi 

3. gaaCnia Tu ara kompanias marketinguli samsaxuri? 

a) diax;                    b) ara. 

4. marketinguli samsaxuri arsebobs calke qvedanayofis saxiT 

Tu sxva qvedanayofTan erTad? 

a) calke;                     b) gaerTianebuli 

5. apirebT Tu ara uaxloes ,momavalSi marketinguli samsaxuris 

Camoyalibebas? 

a) diax                       b) ara 

6. CagitarebiaT Tu ara marketinguli kvlevebi? 

a) Cavatare gasuli: 3 Tvis ganmavlobaSi;       b) ar Camitarebia 

                         6 Tvis ganmavlobaSi; 
                     1 wlis ganmavlobaSi. 
7. gegmavT Tu ara marketinguli kvlevis Catarebas? 
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     a) diax (miuTiTeT savaraudo periodi)         b) ara. 

8. ra mizeziT mimarTavT marketingul kvlevebs? 

     a) gayidvis Semcirebis gamo; 

     b) gayidvis stabiluri donis SesanarCuneblad; 

     g) gayidvis arsebuli donis gasazrdelad; 

     d) kompaniis imijis Sesaqmnelad; 

9. marketinguli kvlevis Sesaxeb gadawyvetilebis miRebis Semdeg 

rogor moiqceviT/ moiqceodiT? 

    a) TviTon adgenT marketingis detalur gegmas; 

    b) marketinguli gegmis Sedgenas avalebT sxva organizacias. 

10. migaCniaT Tu ara, rom marketinguli kvleva kargi saSualebaa 

Tqveni kompaniis (produqciis) konkurentuli upiratesobis 

misaRwevad? 

    a) diax;       b) ara;        g) ar vici. 

11. ratom ver axerxebT marketinguli kvlevis Catarebas? 

    a) ubralod ar flobT saWiro informacias marketinguli 

kvlevis Sesaxeb; 

    b) ara gaqvT kavSirebi marketinguli kvlevis 

organizaciebTan; 

    g) TvliT rom aseTi kvleva araefeqturia; 

    d) kompaniis biujeti arasakmarisia. 

 12. marketinguli kvlevis romel centrebTan TanamSromlobdiT? 
kompaniis 
dasaxeleba 

amJamad 
TanamSromlobT 

adre 
TanamSromlobdiT 

SeniSvna 

    
    

13. ra kriteriumebis mixedviT irCevT marketinguli kvlevis 

organizaciebs TanamSromlobisaTvis? 

           a) nacnob kompaniebTan muSaobis Catarebis gamocdilebiT; 
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    b) gTavazoben TqvenTvis misaReb fass; 

    g) gTavazoben informacias momxmareblebis Sesaxeb; 

   e.   sxva (daasaxeleT) ................................................................................ 

14. gsmeniaT Tu ara raime Tsu ~marketinguli kvlevis centri~-s 

Sesaxeb? 

    a) diax;              b) ara 

15. aqvs Tu ara Tqvens kompanias marketinguli kvlevisaTvis 

gamoyofili biujeti? 

     a)diax;            b) ara 

16. ra saxis marketingul kvlevas mimarTavs Tqveni organizacia? 

     a) bazris kvleva; 

     b) saqonlis (marka, imiji, SefuTva, xarisxi) 

konkurentunarianobis kvleva; 

     g) fasebis kvleva; 

     d) reklamisa da gasaRebis stimulirebis kvleva; 

      e) gasaRebis arxebis kvleva; 

      v) momxmareblebis gamokvleva; 

      z) konkurentebis gamokvleva. 

17. WirdebaT Tu ara Tqveni kompaniis TanamSromlebs 

kvalifikaciis amaRleba marketingis sakiTxebze? 

       a) diax;             b) ara. 

18. isurvebdiT Tu ara marketingis sakiTxebze trening-

seminarebSi monawileobas? 

        a) diax;              b) ara. 

19. daaxloebiT ra Tanxas daxarjavdiT seminarebSi 

monawileobisaTvis? 

miuTiTeT Tanxa .................................. 

 


